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The Power of Design
for Six Sigma

Subir Chowdhury (Livonia, MI)

“Every new GE product and service in the future will be DFSS—
Designed for Six Sigma.”
—Jack Welch, 1998 GE Annual Report

Even with the best Six Sigma implementation, most companies only attain

a Four or Five Sigma level. To truly attain the level of Six Sigma, 3.4 defects
per million, companies need to go back to the drawing board and create a product
or process using Design for Six Sigma (DFSS). DESS incorporates the voice of the
customer (the need for quality products) and the voice of the company (the need
for increased profits).

As with any big initiative, the key to success is companywide understanding and
acceptance. Readers raved about the simplicity of The Power of Six Sigma to explain
this effective, though complex management process. Sure to be another bestseller,
The Power of Design for Six Sigma, another fictionalized tale, starts where The Power
of Six Sigma ended. In the same captivating style of its predecessor, The Power of
Design for Six Sigma conveys the logic behind this extraordinary management
process using a nonthreatening, easy-to-understand format.

Through a conversation between “Joe” and “Larry,” two typical business professionals,
Chowdhury explains why DESS is the only way to achieve Six Sigma. Readers will
learn the five steps of DFSS:

1. Identify the opportunity.

2. Define the opportunity based on customer needs.

3. Develop the concepts, testing for potential failure.

4. Optimize the design.

5. Verify the design and process.
In The Power of Design for Six Sigma, Chowdhury clearly communicates the only
way to achieve Six Sigma.

Hailed by The New York Times as a leading quality expert, Subir Chowdhury is
the Society of Manufacturing Engineers’ 2002 Gold Medal Recipient. Chowdhury
is the executive vice president at American Supplier Institute (ASI), the world
leader on DFSS implementation consulting and training.
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$17.95 hc, $27.95 Canadian
ISBN: 0-7931-6060-X

Print run: 50,000

Category: Business Management

Marketing Plan
$100,000 marketing and advertising campaign
National business media campaign
Co-op available
Author’s extensive consulting

Bookseller Tips
Chowdhury’s Design for Six Sigma (Dearborn
Trade, 2002) is the first business trade book
on the subject. With The Power of Design
for Six Sigma, Chowdhury is first-to-market,
explaining DFSS in an accessible way.
Translated into over 10 languages, The Power
of Six Sigma is an international bestseller with
over 250,000 copies sold.

Other Titles by the Author

The Power of Six Sigma, 2001
(0-7931-4434-5)

Design for Six Sigma, 2002 (0-7931-5224-0)
The Talent Era, 2002 (0-1304-1040-3)
Management 21C, 1999 (0-2736-3963-3)
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Marketing Plan
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Advance galley mailing
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Promotion at author’s speaking engagements
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Bookseller Tips

According to the most recent census, there
are more than 5 million corporate marketers,
brand managers, and public relations specialists
in the United States.

There are more than 475 four-year universities
in the United States that offer marketing

and public relations programs representing
well over 25,000 undergraduate and

graduate students.
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Legendary Brands

Unleashing the Power of Storytelling to
Create a Winning Marketing Strategy

Laurence Vincent (Los Angeles, CA)

Why do Coke, Nike, and Apple inspire so much loyalty among consumers?

Laurence Vincent explains how smart marketing professionals can
emulate these companies to build lasting brand allegiance.

oke, Martha Stewart, Ralph Lauren, and Hallmark engender tremendous
devotion, sometimes almost a cult following, among consumers. To create
this kind of loyalty, these brands express consistent values and “stories” and,
in the process, claim a unique niche in the marketplace. These most successful
brands have fine-tuned their stories, building a legacy that attracts steadfast fans,
creates tremendous visibility, and underscores enormous profit potential.

Author Laurence Vincent has been a keen observer and frontline player in developing
the brand stories of many outstanding companies. In Legendary Brands: Unleashing
the Power of Storytelling to Create a Winning Marketing Strategy, he explores:
e The four essential elements that support a successful branding effort
e Ways consumers bond with a particular brand and create a unique culture
around a product
¢ How the best brands tell their stories in ways beyond television spots or space
ads—through product placements and sponsorships, among other tactics
e Special problems and anomalies in building a legacy, including a discussion
of public and charitable causes, political brands, and public personalities
¢ Innovative research tools that reveal attitudes and feelings about products
that traditional research methods (focus groups, for example) overlook
* What leading marketers do when a brand becomes irrelevant or damaged—
how they revive and position their brands in fresh and exciting ways
More than a discussion of theory, Legendary Brands is also a prescriptive guide
that outlines how to apply the theory to specific brand issues. This book presents
readers with plenty of no-nonsense interviews with leading brand managers,
creative directors, and other experts. From their frank comments, readers will
learn new ways to approach specific marketing problems, as well as innovative
solutions to untangle an assortment of thorny branding issues.

Laurence Vincent is a founder and senior principal of Cabana Group, a Los
Angeles—based marketing and strategic alliance consulting firm for entertainment
and media properties. He leads the firm’s Strategic Planning practice, which assists
clients in developing long-range, consumer-focused strategic alliances. He also heads
Cabana Group’s research initiatives, which explore consumer attachments to brand
experiences. Vincent’s prior work experience includes five years in the Corporate
Alliances division at The Walt Disney Company, where he managed global,
consumer-focused marketing alliances between Disney and such Fortune 500 com-
panies as American Express, AT&T, Coca-Cola, FedEx, Kodak, and Mattel, among
others. He is a frequent speaker on the topics of branding and corporate alliances.



Creating Customer
Evangelists

Profit from Turning Loyal Customers into a
Volunteer Sales Force

Ben McConnell and Jackie Huba (Chicago, IL)
Foreword by Guy Kawasaki

hen customers are truly thrilled about their experience with a product or

service, they become outspoken “evangelists” for a company. Savvy marketing
professionals are discovering that this group of satisfied believers can be leveraged
as a potent marketing tool to increase their customer universe.

Authors Ben McConnell and Jackie Huba know how to take a company’s best
customers and turn them into influential, loyal, and enthusiastic evangelists.
Readers of Creating Customer Evangelists will learn how to develop evangelism
marketing strategies and programs that will create communities of influencers
who can expand and drive sales for a company.

The authors outline and explain the six basic tenets of creating customer evangelists:
e Conduct ongoing customer research.
* “Napsterize” your knowledge.
® Build the buzz.
* Make bite-size chunks.
e Create community.
e Create a cause.
To illustrate these tenets and show how solid customer relationships can build
and sustain companies through good and rocky times, the authors offer several case
studies. These in-depth company profiles provide real-life examples of evangelism
marketing at work, including the opportunities and pitfalls of specific campaigns.

Readers will learn how organizations as diverse as Southwest Airlines, Krispy
Kreme Doughnuts, and The Dallas Mavericks successfully built their customer
base and created targeted marketing programs to involve their biggest fans.
These programs have produced legions of unofficial salespeople and a cost-
effective and powerful marketing force.

By deepening customer relationships, successful companies create customer
communities that generate grassroots support and value for their products and
services. Creating Customer Evangelists focuses on this personal and emotional
marketing approach. As McConnell and Huba demonstrate, this approach can
convert good customers into exceptional ones who willingly spread the word.

Ben McConnell and Jackie Huba are the founders of Wabash & Lake, a marketing
consulting firm that works to create global communities of evangelists for client
companies. Before establishing Wabash & Lake, McConnell and Huba were executives
at an Internet marketing firm, where they helped develop and expand the online
marketing strategies of such Fortune 500 clients as Campbell Soup, General Mills,

Eli Lilly, Freddie Mac, Procter & Gamble, and Wyndham Hotels, among others.

They also are active speakers at local and national sales and marketing conferences.
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Marketing Plan
National business media campaign
Advance galley mailing
Authors’ speaking engagements and seminars
Promotion in the Wabash & Lake e-mail
newsletter
Co-op available

Bookseller Tips

According to a recent study released by Euro
RSGC, the world's fifth-largest advertising
agency network, mass advertising is the
least effective way for technology marketers
to reach their target audience. The most
effective tactic: word-of-mouth.

For the launch of the Ford Focus, Ford gave
120 influential young consumers a Focus
to drive for six months in five key markets:
New York, Miami, Los Angeles, Chicago,
and San Francisco. Ford was able to get
the Focus off to a brisk start, selling 286,166
units in its first full year.

Internet
www.wabashandlake.com
www.creatingcustomerevangelists.com

International and Subsidiary
Rights Available



The
MARKET (WSS
PL;“H\-\\-”\'\'G 'H -!r:I-l' I' A
GUIDE [,

OCTOBER

8% x 11, 256 pages, 61000306
$22.95 pb, $35.95 Canadian

ISBN: 0-7931-5971-7

Print run: 35,000

Category: Marketing

Previous edition ISBN: 1-57410-098-X

Marketing Plan
Co-op available
National print and online publicity
Talk radio nationwide

Bookseller Tips

Bangs’s “brand name” in marketing and
business planning make his titles perennial
bestsellers.

Getting back to marketing basics is the key
to business survival in tough times.

Other Titles by the Author

The Business Planning Guide, 2002
(0-7931-5409-X)
The Start-Up Guide, 1998 (1-57410-115-3)

International and Subsidiary
Rights Available

The Market Planning
Guide

Creating a Plan to Successfully Market Your Business,

Product, or Service, 6th Edition
David H. Bangs, Jr. (Portsmouth, NH)

Get hands-on proven marketing basics with this “bible” of
business marketing.

M arketing is the lifeblood for succeeding in business. What venture can survive
without customers? Every business, whether large or small, has to understand
who its customers are and how to sell to those customers cost-effectively, be it
products or services.

Here’s everything needed to develop comprehensive, customized marketing plans
and effective and focused marketing strategies for every size business—from sole
proprietors to Fortune 500 corporations. Readers will learn the questions to ask in
order to create their own outline for a comprehensive marketing plan, including
targeting the most profitable customers, standing out from the competition,
pricing to maximize profits, and selling that yields results.

From mastering the basics to applying marketing principles to the actual marketing
plans of two different companies, this user-friendly workbook gets readers up-to-
speed fast, and:

e Generates solutions to customer-retention issues using Web tools.

e Delivers a simple process for creating and supporting sales forecasts.

e |dentifies differences in marketing for smaller ventures versus larger companies.

e Enhances growth opportunities using the Internet for information sharing

and troubleshooting.

This is the most comprehensive, yet easy-to-use marketing planning tool available.
Bangs outlines what’s at the heart of marketing an enterprise: the thrill of making
a business grow, serving more customers, trying new ways to deliver value to
customers, and watching employees grow and develop.

David H. “Andy” Bangs, Jr. is a long-time entrepreneur, founder of Upstart
Publishing Company, bestselling author, and former banker. Calling himself
“Writer, Sailor, Appreciator” (not necessarily in that order), Bangs’s genial yet
proven strategies on marketing businesses of all shapes and sizes have made him
one of the nation’s most sought-after experts. From his home base on the coast
of New England, he has penned such perennial business blockbusters as The
Business Planning Guide and The Start-Up Guide. He also has coauthored
numerous others.



Marketing to Women

How to Understand, Reach, and Increase
Your Share of the Largest Market Segment
Martha Barletta (Winnetka, IL)

Businesses that get serious about targeting women, the largest and

fastest-growing market, will enjoy increased sales and long-term growth.

C onsider these remarkable statistics: Women make 85% of all buying decisions
in the home. They represent nearly 50% of the management workforce.
They make up more than 50% of all corporate purchasing agents. And, as
entrepreneurs, they drive 70% of new business ventures.

In Marketing to Women, marketing expert Martha Barletta presents a compelling
business case for why marketing professionals, men and women alike, should
allocate real dollars and undivided attention to the largest untapped market in
the world—women. She then explains why and how women reach different brand
purchase decisions than men, and provides a detailed field guide for creating and
executing a complete marketing plan that targets women.

Some of the marketing insights offered in Marketing to Women include
the following:
e Women have wallets, too. Find out how to woo America’s Chief Purchasing
Officers inside and outside the home.
e What women want. Decode the feminine buying mystique by understanding
how female culture provokes different brand responses, buying patterns,
and purchase decisions.
e Buy her love. Think strategy. Go beyond lip service to real service to reach
women, close the sale, and follow through.
With humor and dead-on observations, readers will learn how some of the
world’s top companies have become more gender-savvy, revamped their marketing
plans, and generated dynamic sales and profits by courting women. Included in
Marketing to Women are examples of various branding campaigns; success stories
from corporate marketing gurus; self-assessment quizzes to underscore key concepts
and guiding principles of the book; and invaluable lists of women-centric books,
Web sites, and market leaders, with annotations and commentary by the author.

Martha Barletta, president of The TrendSight Group, is a recognized authority
on gender-focused marketing strategies for women consumers. She spent more
than 20 years refining her sales and marketing methodologies at top-flight ad
agencies working for such brands as Kodak, Kraft, and Allstate. Barletta has
offered her expertise to business schools, including Northwestern University’s
Kellogg Graduate School of Management, and has been featured in AdWeek,
the San Francisco Examiner, the Toronto Star, and DM News.
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National business media campaign
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Bookseller Tips
While many books discuss trends in marketing
to women, few books present how-to direction
for applying the trends to the marketing
process. Barletta translates trends into
actionable advice to create a marketing plan
that will speak to the female customer.
In the U.S., women make 85% of all purchasing
decisions. Marketing professionals need to
know how to reach women more effectively
and secure their share of the largest market.
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Bookseller Tips

Sales professionals are always hungry for
new ideas and strategies to help them turn
selling obstacles into lucrative opportunities.
Over 40 sales trainers at IMPAX conduct
training and coaching every day based on
the authors’ proprietary sales process outlined
in Beyond Selling Value.

Internet
www.impaxcorp.com
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Beyond Selling Value

A Proven Process to Avoid the Vendor Trap and
Become Indispensable to Your Customers
Mark Shonka and Dan Kosch (Minneapolis, MN)

Today’s sales professionals are hungrier than ever for new ideas
to help them avoid the dreaded “vendor” label.

esterday’s sales professional relied on comparing product features and benefits,
low prices, and aggressive closings. Today, a new vernacular is emerging to
describe sales success.

Selling value. Selling as a process. Being more than a vendor. Increasing margins.
Making price irrelevant. Winning executive-level credibility. Creating competitive
immunity. These are the watchwords driving the 21st century sales professional.
Where challenges abound, however, genuine solutions remain scarce.

Breaking out of the “vendor trap” requires nothing short of a wholesale rethinking
of what it means to sell value. Salespeople must reevaluate the types of opportunities
they pursue, how they plan accounts, what they learn about their customers, and the
level of customer they’re willing to sell to. Such a revolutionary change in approach
to the nature of sales also requires a new strategic step-by-step plan for progressing
through the sales cycle. That is precisely the process described in Beyond Selling Value.

Featuring success stories culled from dozens of real-life selling challenges, Beyond
Selling Value takes the reader out of the world of dry, textbook selling and onto
the corporate front lines. Using these battle-tested strategies as a guide, Beyond
Selling Value walks readers through every stage of the sales process, from targeting
the right customers through presenting a strategic business solution to the executive-
level decision maker—that one elusive person in the customer organization who
is truly positioned to buy value.

Along the way, readers learn the most effective methods to:
e Gather critical intelligence about the customer’s business.
e Outmaneuver the gatekeepers who try to block the path to the top.
e Gain access to senior-level executives to deliver high-impact
business presentations.
e Establish long-term business relationships where you work closely
with decision makers.
For the crowd captivated by strategic selling and enamored with spin selling,
the next generation in selling has arrived. Beyond Selling Value delivers just what
today’s sales professionals need—a proven method to stop getting beat up on
price and start becoming a critical player in their customers’ future success.

Together, authors and IMPAX Corporation co-presidents Mark Shonka and

Dan Kosch have tallied more than 40 years of experience in direct sales, sales
management, and sales consulting and training. Since 1984, IMPAX has worked
with thousands of sales professionals in the United States and abroad. Shonka and
Kosch are highly sought-after authorities on a range of sales topics, including value
selling, strategic account selling, strategic account management, account planning,
and sales leadership. Including names like IBM, 3M, DuPont, FMC, D&B, AT&T,
and Microsoft, the authors’ client list reflects the cream of the selling crop of
corporate America.
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Sales Don't Just Happen

26 Proven Strategies to Increase Sales in Any Market
Stephan Schiffman (New York, NY)

An acknowledged sales pro reveals practical strategies and
tried-and-true techniques for converting prospects into customers.

hat are the secrets for converting prospects into loyal customers? How can

business relationships move to the next level—with more sales closed?
Author Stephan Schiffman, one of the nation’s leading sales trainers, presents
strategies that guide salespeople to these answers.

Schiffman’s “noise principle” is basic to finding out quickly whether a business
relationship is viable. Readers will learn how to “make noise”—that is, do or say
something that requires a response—and identify which relationships are poised
to move to the next level. In easy-to-understand terms, Schiffman outlines 26
strategies that will help salespeople get on the radar screen, speed up the selling
process, get better information, and close more and bigger deals.

Specifically, Schiffman shows how to:

e Get the appointment. It’s easier than readers might think.

e Turn a mistake into an advantage. Turn a sales blunder into a sales benefit.

e Reignite dormant relationships. Here are some easy and creative ways to
connect with old contacts and win new commitments.

e Get people off the fence. Salespeople find out exactly where they stand.

e Escalate the sale by getting your manager involved. Schiffman uses his own
company’s management to “rescue” lost sales, and gets 13 percent of his
annual revenue from prospects who initially said, “No thanks!”

e Win new business from old customers. Expand the contact network within
the account.

Large companies, including ExxonMobil, AT&T, and Aetna/USHealthcare, have used
the approaches in this book with outstanding results. Small and midsize businesses,
as well as entrepreneurs, also have found Schiffman’s highly motivational how-to
strategies both invaluable and practical. Written in a straightforward style, with
plenty of examples, readers will find new tactics, conversation-starters, and practical,
time-tested advice that will win accounts and generate increased revenue.

Stephan Schiffman is the founder of D.E.I. Management Group, which has
become one of the nation’s fastest growing sales training organizations. Since
1979, D.E.I has trained more than half a million professionals through seminars,
workshops, and lectures. Selling Power magazine rated Schiffman the #1 sales
expert in prospecting as a result of his pioneering work in sales and training.

He is the author of 18 books, including the bestselling Cold Calling Techniques
(That Really Work!) and his latest book, Getting to “Closed.” Schiffman has been
the subject of articles in the Wall Street Journal, the New York Times, Sales and
Marketing Management, Inc. magazine, and Bank Magazine, and is a frequent
guest on national radio and television shows.
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Schiffman’s bestselling book, Cold Calling
Techniques (That Really Work!), has sold over
400,000 copies.

Other Titles by the Author
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Marketing Plan
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Bookseller Tips

Every businessperson with an interest in the
world’s largest untapped customer base will
want to read this book.

Dr. Lee is a frequent guest lecturer in many
MBA classes of business schools, including
Wharton School at the University of
Pennsylvania, Oregon Graduate Institute,

Indiana University, Tuck School at Dartmouth,

Peking University, National University of
Singapore, and National Taiwan University.

International and Subsidiary
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Cowboys and Dragons

Shattering Cultural Myths to Advance Chinese-
American Business
Charles Lee, Ph.D. (Boca Raton, FL)

Tap into the tremendous business opportunities in China.

Few countries have undergone the massive transformation that China has in
recent years. It now controls a staggering 98% of the East Asian economy outside
of Korea and Japan. The United States is its second largest trade partner, tripling
exports in the past ten years to more than $16 billion in 2000. Now, with its successful
bid for the 2008 Summer Olympic Games, enhanced trade relations, and an incredible
market of 1.3 billion consumers, China is on the cusp of exploding as a major force
in the global community.

Doing business in China can be challenging, however. Beyond the obvious
language barriers are more delicate cultural differences that can make or break

a deal. Readers will benefit from author Charles Lee’s lifetime experience as a
thoroughly bicultural Chinese-American conducting business in both China and
the United States. From his unique vantage point, Dr. Lee unveils the principles
behind the way Chinese do business.

In more than 20 informative and entertaining chapters, readers will find a thoughtful
survey of traditional, social, political, and economic factors affecting China’s business
climate. Lively discussions compare differences in East and West on a wide range

of topics—profit, competition, contracts, conflict of interest, and organizational
structures, among many subjects.

Readers will also:
e Find out why an advertising tagline like “Just do it” will never fly in China.
e Learn when to talk and when to listen.
e Gain insights to avoid negotiating traps.

Cowboys and Dragons includes a brief appendix with quick tips on do’s and don’ts
for many common daily activities in China—dress codes, dining and foods, traveling,
and many more areas—that will steer a novice from committing clumsy social gaffes.

Already, companies worldwide have missed or botched opportunities in China
simply because they did not understand the nuances of the Chinese business
world. Readers ready to pursue this fertile market will find Cowboys and Dragons
an indispensable reference on conducting business from start to finish.

Charles Lee is the founder of the venture capital firm Charles Lee Enterprise, which
specializes in financing international information technology (IT) businesses. Lee
grew up on mainland China and Taiwan and has lived his adult life in the United
States. After earning two master’s degrees and a doctorate, Lee became a naturalized
American citizen. He also launched a serious quest to become fluent in American
culture and business practices, which has resulted in an extraordinarily successful
career in two very tough worlds—venture capital and Asian-American business
relations. Dr. Lee’s bicultural understanding has put him in the center of numerous
Asian business deals—negotiating a partnership between AT&T and the People’s
Republic of China, and assisting in the start-up of China and Taiwan’s first venture
capital firms and venture capital institutions in South Korea and Singapore.
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The Soul of an
Organization

Increase Productivity and Profits by Assessing,
Identifying, and Improving Your Corporate Culture
Richard S. Gallagher (Ithaca, NY)

“Culture is one of the most precious things a company has,

so you must work harder on it than anything else.”
—Herb Kelleher, founder and chairman of the board, Southwest Airlines

he most successful organizations are driven by solid core values that permeate

hiring practices, marketplace perceptions, internal systems, performance
standards, and bottom-line profitability. These cultural values—more than external
forces or business processes—are the biggest predictors in defining and motivating
the ultimate success of a business.

Rich Gallagher’s The Soul of an Organization examines corporate culture as a force
in realizing business excellence. Readers will find clear discussions, self-assessment
tools, and case studies that demonstrate the power of cultural values. For example,
find out why two companies can have completely different personalities, employee
attitudes, and performance outcomes, even when they have similar product lines
or identical mission statements. Included are discussions on:
e The five myths about business culture and how to gauge your own
cultural strengths and weaknesses using a simple diagnostic test
e The stunning results that can occur when organizations support what
their employees do outside the office
e Why and how teams can be a force for success in the workplace or
can self-destruct, depending on corporate culture
e Approaches to corporate change during business growth and expansion,
including an examination of the factors that determine whether a merger
is a seamless acquisition or a spectacular failure
Each chapter of The Soul of an Organization is filled with anecdotes and profiles
from such companies as Wendy’s, The Vanguard Group, American Express,
Fox News Channel, JetBlue, Dell Computer, Lillian Vernon, and Cirque du Soleil,
among others—all of which bring to life the book’s main principles and concepts.

Known as an astute observer of organizations and business cultures, Rich Gallagher
is a widely published author and expert on management practices and business
issues. He has published three books on customer service and support, and has
been called “one of the founding fathers of modern customer support” by one of its
leading professional societies. With frontline experience as a management executive
and corporate trainer, Gallagher is a sought-after speaker and commentator on talk
radio and in trade publications, and has been a monthly columnist for The Business
Journal. He also is in-demand at corporate workshops for his down-to-earth and
engaging style, no-nonsense advice, and illuminating war stories.
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Marketing Plan
Advance galley mailing
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Bookseller Tips
Unlike many books on corporate culture, The
Soul of an Organization presents a clear game
plan to help managers in companies of all
sizes develop a business culture that succeeds.
Corporate culture impacts profits. In a Harvard
Business Review article, Frederick F. Reichheld,
a management consultant and author, noted
that “his research shows that if a counter
clerk, for example, increases his attention
to customers by 5 percent, ‘you will kick up
profits by a shocking amount.””

Other Titles by the Author

Delivering Legendary Customer Service:
Seven Steps to Success, 2000 (1555715206)
Smile Training Isn’t Enough: The Three
Secrets of Excellent Customer Service, 1998
(1555714226)—an alternate selection of the
Doubleday Executive Program Book Club

International and Subsidiary
Rights Available
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JANUARY 2003

7% x 9, 304 pages, 56820601
$19.95 pb, $30.95 Canadian
ISBN: 0-7931-6027-8

Print run: 20,000

Category: Entrepreneurship

Marketing Plan
National print and online publicity campaign
Talk radio nationwide
Advance galley mailing
Co-op available

Bookseller Tips
According to Challenger, Gray & Christmas,
an outplacement firm, the percentage of jobless
former managers and executives starting their
own businesses increased to 9 percent in the
fourth quarter of 2001 from 6.45 percent in
the previous quarter (the New York Times,
31 January 2002).

Other Titles by the Author
The Big Idea, 2002 (0-7931-4837-5)
The Unofficial Guide to Starting a Home-
Based Business, 2000 (0764561510)
The Complete Idiot’s Guide to Beating Debt,
1999 (0028627326)

Internet
www.MrAllBiz.com

International and Subsidiary
Rights Available

The Business Start-Up Kit

Everything You Need to Know about Starting
and Growing Your Own Business
Steven D. Strauss (Lake Oswego, OR)

An indispensable how-to guide from the small business columnist
for USAToday.com.

I I undreds of thousands of people start their own businesses every year, and
untold more dream about the possibility of becoming their own bosses. While
entrepreneurship has its many potential rewards, it also carries unique challenges.

Steven D. Strauss, one of the nation’s foremost authorities on small business, has
developed an easy-to-read compendium of everything an aspiring entrepreneur
needs to start and succeed in business. He explains what works, and what doesn’t,
while giving entrepreneurs scores of tips and hints. Readers will learn:

e Why following one’s passion is important when picking a business.

e How to analyze a franchise property.

e Which business form is best—corporation, partnership,
or sole proprietorship.

e What funding options are available—from venture capital to SBA loans.

e How much to charge for goods or services.

* Why having more than one revenue stream is important.

e How to start a business on a shoestring.

e Strategies for growth once the business is up and running
Unlike other books on business formation, Strauss’s advice not only explains
what steps to take, but also includes proven strategies, worksheets, forms to fill
out, and success secrets. To that end, it is a business primer, step-by-step guide,
and success strategies book all rolled into one.

Steven D. Strauss is a nationally recognized business expert, author, and lawyer
with offices in California and Oregon. He has written eight books and regularly
contributes business columns to USAToday.com, Entrepreneur.com, and several
other Web sites. He also is a highly sought-after commentator and guest for a
wide range of business and consumer media.
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The State and Local
Government Workers'
Retirement Savings Guide

Bruce S. Stuart (San Francisco, CA)

According to the Bureau of Labor Statistics, 17.8 million people work
in public service in states, counties, cities, and towns.

S tate, county, and city employees lack a resource that addresses their investment
needs, specifically retirement programs and vehicles targeted to them. This
largely underserved population works in the public sphere both for the rewards
of public service and for government retirement benefits. Making the most of
those benefits can be a challenge without current information about pensions,
portability, and the various plans serving different groups.

Addressing the unique pension and retirement savings programs available to
workers in the public sector, this comprehensive, practical guide details all the
possibilities. It builds from investment basics to the bedrock of workers’ pension
plans. Deferred compensation is available in 457 plans, whereas 401(a) retirement
plans may be used as an alternative to Social Security and by highly compensated
government employees.

To better understand and take advantage of their retirement opportunities,
government workers will learn how to:
e Expand their options with the newly available public/private
investment interplay.
e Ask their retirement plan representatives the “smart questions”
to access the latest developments in their plans.
e Clarify the pros and cons of using annuities to fund retirement.
e Address insurance needs and the retirement time line, a critical issue
for public safety workers like firefighters and police officers.
Interspersed in each chapter, callouts feature accessible advice in “A Capital Idea.”
Other features explain how programs work in “How Does It Work?” and highlight
information that every government employee should know in “The Bottom Line.”
A final chapter addresses the complexities of transferring from one municipality
to another, dealing with divorce, and emergency loans and other potentially vexing
special circumstances.

Bruce S. Stuart is a financial advisor employed by a major Wall Street brokerage
firm in San Francisco, California. As the broker of record for the city of Berkeley,
he is the chief advisor for one of the city’s deferred compensation plans (the 457
plan), which serves 2,000 city employees. A frequent speaker on retirement planning
issues, he addresses audiences of government employees, including fire, police,
housing, recreation, financing, and public works departments. Bruce is an honors
graduate of Cornell University and Albany Law School, where he took specialized
coursework in state and local government. An attorney admitted to the bar in
California and New York, he authored four bestselling guides to college and profes-
sional schools, including Top Law Schools: The Ultimate Guide and Top Business
Schools: The Ultimate Guide.
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BRUCE 5. STUART

NOVEMBER

6 x 9, 224 pages, 56820201
$18.95 pb, $28.95 Canadian
ISBN: 0-7931-5951-2

Print run: 10,000

Category: Investing

Marketing Plan
Advance galley mailing
National financial media campaign
"Government Towns” speaking and
media campaign
Co-op available

Bookseller Tips

Major changes in the tax law—the 2001
Economic Growth and Tax Relief
Reconciliation Act—means worker-investors
need to understand their new opportunities
to save for retirement.

Although private sector retirement plans get
media attention and fanfare, the 17.8 million
people working for states, counties, towns,
and cities have never had a retirement plan
guide specifically addressing their unique
needs and programs—until now.

Other Titles by the Author

Top Law Schools: The Ultimate Guide, 1990
(0139499679)

Top Business Schools: The Ultimate Guide,
1990 (0139499598)

International and Subsidiary
Rights Available
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OCTOBER

8% x 11, 208 pages, 56820501
$18.95 pb, $28.95 Canadian
ISBN: 0-7931-6007-3

Print run: 15,000

Category: Personal Finance

Marketing Plan
Advance galley mailing
National print and broadcast media
Talk radio nationwide
Author appearances and seminars
Co-op available

Promotion in an infomercial featuring
the author and The Get Out of Debt Kit.

Bookseller Tips

Consumer debt is at an all-time high and
is one of the underlying causes for the
1.4 million bankruptcies filed annually.
Debt loads averaging nearly $10,000 per
household and increasing unemployment
put many families, already living from
paycheck to paycheck, at risk.

Other Titles by the Author
All About Credit, 1999 (0-7931-3153-7)
The Insider’s Guide to Managing Your Credit,
1997 (0-7931-2669-X)
Everything You Need to Know about Credit,
1993 (0840791917)

International and Subsidiary
Rights Available

The Get Out of Debt Kit

Your Roadmap to Total Financial Freedom
Deborah McNaughton (Tustin, CA)

Americans are carrying a record $1.645 trillion in debt,
exclusive of home mortgages, according to the Federal Reserve.

Living beyond our means and financing unaffordable lifestyles on the back of
credit cards has become synonymous with American consumer culture.
Some consumers feel the nagging beginnings of problems, while others are nearly
imprisoned by debt. No matter what the level, debt is debilitating, draining mental,
emotional, and financial energies. For those sensing they might be out of control
when it comes to rising credit card balances, here is help from someone who has
walked the same road.

Credit expert and financial coach Deborah McNaughton speaks from experience.
She has been deep in debt, hovering on the brink of bankruptcy herself. As she
has gotten her own financial life under control, she is that much more committed
to helping others get out of debt.

In The Get Out of Debt Kit, McNaughton constructs a practical and proven
roadmap for shaking the debt monster and achieving total financial freedom.
How? Debt-ridden consumers get help to:

e |dentify the warning signs and prepare to take action.

e Prioritize debts and decide which to pay off first.

¢ Negotiate with creditors as necessary.

e Break the unproductive habits that led to debt in the first place.

From figuring out where the money goes to putting together a budget, readers get
the tools they need to turn away from overdependence on credit cards, including
specific tips for getting out of debt.

Deborah McNaughton is the founder of Professional Credit Counselors and
currently serves as spokesperson for Massachusetts-based The Debt Relief Clearing
House, a placement service specializing in helping people with debts. Popular as a
speaker and seminar presenter, she is the author of numerous bestselling books on
credit and debt, including All About Credit and The Insider’s Guide to Managing
Your Credit. McNaughton’s practical advice is regularly featured in national print
and broadcast media, including Talk of the City (NPR), Your Money magazine,

the New York Times, the Chicago Tribune, Parade, and Lifetime Television.
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How to Trade the New
Single Stock Futures

Jake Bernstein (Winnetka, IL)

ingle stock futures (SSFs)—the trading of futures on individual stocks—

is a new investment instrument in the United States. This union of stock
and futures trading promises many new opportunities for investors; however,
along with opportunity comes risk, which can only be resolved through experience
and education.

For the first time ever, a leading stock and futures trading expert explains the ins

and outs of SSFs, and tells stock and futures trading professionals as well as sophisti-
cated individual investors how to move forward in the new world of trading futures
on single stocks. Jake Bernstein offers an overview of the vital educational, procedural,

and financial management issues regarding SSFs, including:
e The essential aspects of futures and stock trading that apply to SSFs
e Specific trading strategies, systems, and methods
* What works—and what doesn’t
e How to assess risks and rewards

Because SSFs don’t fit easily into either securities or futures categories, they
are regulated by both the Securities and Exchange Commission (SEC) and the
Commodity Futures Trading Commission (CFTC). These agencies soon will
require continuing professional education on SSFs, for which this book can be
a valuable tool.

Jake Bernstein is a 30-year advisor, trader, and trainer of stock and futures traders.
He heads two investment firms, conducts seminars throughout the world, and
provides market information to many of the world’s leading brokerage firms,
trading firms, and financial institutions. A prolific author, he has written more
than 35 books, currently publishes six newsletters on investing and the financial
markets, and regularly contributes to national business magazines. Bernstein
frequently appears on business radio and television programs nationwide.

JAKE BERMSTEIN

HOW TO FFI' d (j -
THE NEW

Single Stock

Futures
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NOVEMBER

6 x 9, 224 pages, 56819901
$40.00 hc, $61.95 Canadian
ISBN: 0-7931-5781-1

Print run: 7,500

Category: Investing

Marketing Plan
Author media tour: Chicago and New York
City (November 2002)
Advance galley mailing
National financial media campaign
Co-op available
Promotion in author’s stock market column,
which appears weekly in 400 newspapers
via the Internet.
Promotion in the author’s newsletters, including
Bernstein on Stocks, The Letter of Long Term
Trends, Short Term Stock Trader’s Hotline, MBH
Weekly Commodity Trading Newsletter, and
Monthly Key Date Trader.
Promotion at author’s speaking engagements
four times per year.

Bookseller Tips
Given his knowledge of stocks and futures,
Bernstein brings a comprehensive perspective
to the field of single stock futures designed to
educate both traders and individual investors.
One Chicago, a consortium made up of the
Chicago Board of Trade, the Chicago Board
Options Exchange, and the Chicago Mercantile
Exchange, will lead the trading of SSFs in the
United States.

Other Titles by the Author

Stock Market Strategies That Work, 2001
(0071381945)

Momentum Stock Selection, 2001
(0071376771)

The Compleat Day Trader, 2000 (0071361251)

Internet
www.trade-futures.com
www.2chimps.com

International and Subsidiary
Rights Available



INSPECTION

Avording the MNightmare of
Purchasing a Money Pit
Brarry Stone

B o U P sl el Bl Cadidi s
Wi T e e

DECEMBER

6 x 9, 224 pages, 56820801
$17.95 pb, $27.95 Canadian
ISBN: 0-7931-6032-4

Print run: 12,500

Category: Real Estate

Marketing Plan
National print and online media campaign
Talk radio nationwide
Co-op available

Bookseller Tips
According to the National Association of
Realtors, there were 5.25 million existing
home sales in 2001. Every single home
needed to be inspected.
Barry Stone’s column appears weekly in major
newspapers, including the Washington Post,
the L.A. Times, the San Francisco Examiner,
the Arizona Republic, and the Denver Post.
Barry Stone hosts a regular chat about home
inspection issues on the Washington Post
Web site.

Internet
www.housedetective.com

International and Subsidiary
Rights Available

The Insider’s Guide to
Home Inspection

Avoiding the Nightmare of Purchasing a Money Pit
Barry “The House Detective” Stone (San Luis Obispo, CA)

Catch property defects and safety hazards before they catch you.

very home, regardless of age or condition, may harbor a long or short list of
defects. And virtually every home inspection can lead to disputes or renegotia-
tion of the sales price, depending on disclosures in the inspection report.

Veteran home inspector and syndicated columnist Barry Stone, “The House
Detective,” receives thousands of letters annually from consumers who are frustrated
and overwhelmed when home inspections reveal the character flaws of their dream
homes. In The Insider’s Guide to Home Inspection, Stone lifts the veil of misinforma-
tion regarding real estate disclosure and home inspection.

This inclusive and comprehensive field guide advises readers how to:
e Protect themselves from undisclosed defects.
e Understand the essentials of the home inspection process.
e Select the most qualified home inspector.
e Avoid unqualified inspectors and unreliable recommendations.
e Gain more from the home inspection through direct participation.
¢ Apply and benefit from the disclosed information.

Stone provides consumers with a Buyer’s Home Inspection Checklist. Devised
by him, and used by many inspectors, this checklist shows the breadth of what

a home inspector should look for during the inspection process. Stone also reveals
that a majority of new homes do not get proper inspections. He provides
consumers with inspecting insights for new construction.

Stone’s practical advice on the use of information obtained during a home
inspection enables homebuyers to negotiate the best deal, get the seller to handle
major repairs before move-out, and—most important—avoid buying a money pit.

Barry Stone is America’s de facto expert on home inspection and real estate
disclosure. During his 33-year career as a contractor, tradesman, and home
inspector, he has evaluated more than 7,000 homes, hotels, shopping centers,
and other commercial buildings. He began writing weekly columns in 1993

to alert buyers and sellers about common building defects and residential safety
hazards. His Inspector’s in the House column appears in more than 120 newspapers
and online via hundreds of Web sites. In addition, he is a frequent guest on
television and radio programs nationwide.
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The Landlord’s Kit

A Complete Set of Ready-to-Use Forms, Letters,
and Notices to Increase Profits, Take Control, and
Eliminate the Hassles of Property Management
Jeftrey Taylor (Virginia Beach, VA)

A proven toolkit from the nation’s *1 landlording coach.

For Rent. From the initial announcement to dealing with lease violations

and property turnover, excellent landlord-tenant communications can mean
the difference between making or losing money renting residential properties.
The secret to taking control of any tenant situation and nearly eliminating
headaches boils down to, “Get it in writing.”

The Landlord’s Kit contains more than 100 forms developed by landlording expert
Jeffrey Taylor, who shares his 20-plus years of experience owning and managing
residential properties and consulting with tens of thousands of landlords.

These tools, divided into five categories—application and verification; leasing;
collection and violation; maintenance and management; and retention and
turnover—will enable landlords to:

e Verify key information about tenants at the outset of the relationship

e Keep properties in good shape—before, during, and after rental.

e Collect money on time and deal effectively if problems occur.

e Strengthen relationships with good tenants to reduce turnover.

e Document all requirements for move-in and move-out.

* Generate a strong and consistent monthly cash flow.

With myriad details to remember, these notices, letters, disclosure forms,
agreements, and checklists are the best way to avoid costly tenant disputes while
increasing the likelihood of achieving stellar financial success in the landlording
business. The Landlord’s Kit is also a training manual for landlords on how to
incorporate these forms into innovative marketing, business, and management
concepts that will significantly increase profits and eliminate hassles.

Jeffrey Taylor, also known as Mr. Landlord, is the nation’s leading expert for
property managers and landlords who want to communicate effectively and
efficiently with tenants. He is the founder of Mr. Landlord, Inc., and the #1 coach
for landlords through his national property management consulting firm and
frequent speaking engagements to rental real estate professionals. Taylor is a highly
successful 20-year veteran rental property owner, whose syndicated column, Mr.
Landlord on Management, runs in more than 100 real estate investing association
newsletters monthly. Widely sought as a rental real estate expert by the media,
Taylor’s Mrlandlord.com is the #1 rental real estate Web site, with more than 11
million hits since 1999 and currently averaging 1,000,000 visitors per month.
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OCTOBER

8% x 11, 208 pages, 56820101
$18.95 pb, $28.95 Canadian
ISBN: 07931-5873-7

Print run: 15,000

Category: Real Estate

Marketing Plan
Co-op available
National print and online publicity
Talk radio nationwide
Author’s speaking engagements, including the
13th Annual Mr. Landlord’s Cruise, December
8-15, 2002

Bookseller Tips
The author’s Mr. Landlord newsletter is the
#1 real estate newsletter in the nation.
Taylor is widely known and respected in the
rental real estate niche, and has repeatedly
been voted #1 national real estate speaker at
several Rental Property Owners conventions.

Internet
www.mrlandlord.com

International and Subsidiary
Rights Available



New Dearborn Real Estate Education Products

JOHN TUCCILLO, o n New Business Models

wees—envay for the New Economy:
Remaking the Four Businesses

MODELS rox wui of Real Estate
NEW ECONOMY by John Tuccillo, Ph.D., CAE
Remalking his latest offering from top strategist, John Tuccillo, shows real estate professionals
- how to make sense of the new economy and how to prosper in it. New Business
e Four . s
Models for the New Economy describes the new types of business arrangements real
Businesses of estate practitioners are using to adapt to the changes that have occurred in information
Beal Fatate technology. After reading this book, real estate professionals will understand the tools
they will need to succeed in today’s marketplace and be able to create a plan for going
forward in the new economy.
Includes:
Now available ® Overview of how the new economy has affected the real estate industry
6 x 9, 200 pages, 19073001 e Examples of business models that have emerged from the new economy
$24.95 hc, $38.95 Canadian e Detailed descriptions of new business models for various types of real
ISBN: 0-7931-5138-8 estate businesses

Category: Professional Real Estate

21 Things | Wish My Broker
Had Told Me

by Frank Cook

Things
[ Wish My
Broker

Had Told J\-’]ir;:

fter students pass their prelicensing exams and get into the field of real estate,
they often encounter unexpected twists and turns. This book provides real-life
stories from successful real estate professionals, telling those new to the field what
to expect, how to succeed, and things they wished their brokers had told them
before they began their careers.

Includes:
¢ Photos, bios, and detailed stories about real estate agents

e Invaluable advice for the new real estate agent . )
Frank Cook

Now available

6 x 9, 200 pages, 19073201
$16.95 pb, $25.95 Canadian
ISBN: 0-7931-5437-5

Category: Professional Real Estate



New Dearborn Real Estate Professional Products

Modern Real Estate Practice )
16th Edition :_j[ W'T"n ﬂ

"‘f’JJ[

by Fillmore Galaty, Wellington J. Allaway, and Robert C. Kyle

odern Real Estate Practice, first published in 1959, is the premier real
estate principles book on the market today! More real estate profes-
sionals use it to learn the fundamentals of real estate than any other book
in the industry. This comprehensive survey is a valuable learning and reference
tool for real estate professionals, home buyers and sellers. Couple this perennial
favorite with your own state’s Real Estate Basics book (see below for details)
for a truly complete view of real estate.

Highlights of the new edition include:

e New CD-ROM with exam prep style questions offering an
additional study tool for learning comprehension Vo o ey s ¢ sz B

¢ New and enhanced Instructor Resources including PowerPoint

presentations, chapter outlines, learning objectives,

pre-designed chapter quizzes, rationales, and more OCTOBER
e Fresh new look featuring revised layout and full color graphics 8% x 11, 468 pages, 15100116
and photos to aid in the learning process $45.60 pb, $69.95 Canadian

ISBN: 0-7931-4428-0
Previous ISBN: 0-7931-3363-7
Category: Professional Real Estate

State-Specific
IOWA Real Estate Basics!

RmL ES.TATE ant to know the basics about the real estate laws and practices

BASICS required in your state? These booklets are the key. Laid out in
a convenient question-and-answer format, Basics clearly addresses
the most important topics in a clear and understandable way!

v,
r
_ All titles will be published by October 2002.

Colorado RE Basics $24.95 pb 0-7931-5823-0
Indiana RE Basics $24.95 pb 0-7931-5825-7
lowa RE Basics $24.95 pb 0-7931-5824-9
TEthSSI‘E Kansas RE Basics $24.95 pb 0-7931-5826-5
i Kentucky RE Basics $24.95 pb 0-7931-5827-3
RE."'H.L [.ST:"!ﬂ_E Louisiana RE Basics $24.95 pb 0-7931-5828-1
BASH:.S Michigan RE Basics $24.95 pb 0-7931-5829-X
Mississippi RE Basics $24.95 pb 0-7931-5831-1
Missouri RE Basics $24.95 pb 0-7931-5830-3
,.-"" New Hampshire RE Basics $24.95 pb 0-7931-5832-X
— - New Mexico RE Basics $24.95 pb 0-7931-6057-X
Nevada RE Basics $24.95 pb 0-7931-5833-8
Oregon RE Basics $24.95 pb 0-7931-5834-6
Rhode Island RE Basics $24.95 pb 0-7931-5835-4
South Dakota RE Basics $24.95 pb 0-7931-5837-0
Tennessee RE Basics $24.95 pb 0-7931-5836-2
Washington RE Basics $24.95 pb 0-7931-5838-9

West Virginia RE Basics $24.95 pb 0-7931-5839-7



New Dearborn Real Estate Education Products

California Real Estate Finance,
Sth Edition
Minnie Lush and David Sirota

November

7% x 9, 490 pages, 15231305
$39.95 paper

ISBN: 0-7931-3699-7

Previous edition ISBN: 0-7931-2770-X

California Real Estate Law,
Sth Edition
William Pivar and Robert Bruss

November

7% x 9, 518 pages, 15230205
$47.95 paper

ISBN: 0-7931-6080-4

Previous edition ISBN: 0-7931-3637-7

Essentials of New
Jersey Real Estate,
Sth Edition, Revised
Edith Lank and Joan Sobeck

December

8% x 11, 448 pages, 1510628B
$41.95 paper

ISBN: 0-7931-6079-0

Previous edition ISBN: 0-7931-5776-5

Essentials of Real
Estate Finance,

10th Edition Revised
David Sirota with Doris Barrell,
Consulting Editor

November

8% x 11, 296 pages, 155710A0
$47.35 paper

ISBN: 0-7931-6084-7

Previous edition ISBN: 0-7931-3519-2

Florida Continuing Education
for Real Estate Brokers

& Salespersons,

2003-2004 Edition

George Gaines, Jr., David Coleman,

and Michelle Wooton

November

8% x 11, 112 pages, 16100815
$21.95 paper

ISBN: 0-7931-6078-2

Previous edition ISBN: 0-7931-4846-4

Florida Real Estate
Exam Manual,
26th Edition

George Gaines, Jr., David Coleman,
and Linda Crawford

November

8% x 11, 192 pages, 16100326
$21.95 paper

ISBN: 0-7931-6069-3

Previous edition ISBN: 0-7931-4865-0

Florida Real Estate Principles,
Practices & Law,
26th Edition

George Gaines, Jr., David Coleman,
and Linda Crawford

November

8% x 11, 488 pages, 16100126
$36.95 paper

ISBN: 0-7931-6068-5

Previous edition ISBN: 0-7931-4866-9

Florida Salesperson
Prelicensing Key Point
Review Audio CDs,
26th Edition

November

Based on Florida Real Estate Principles,
Practices & Law

2 Audio CDs, 45 min. each, 16101026
$32.60

ISBN: 0-7931-6075-8

Previous edition ISBN: 0-7931-4835-9

Key Point Exam Review
Audio CDs for Modern
Real Estate Practice,
16th Edition

November

2 Audio CDs, 15160116

$25.95
ISBN: 0-7931-6077-4

Real Estate Study Guide,
16th Edition

Fillmore Galaty, Wellington Allaway,
and Robert Kyle

October

8% x 11, 242 pages, 15100216
$18.95 paper

ISBN: 0-7931-4429-9

Previous edition ISBN: 0-7931-3498-6

Real Estate Study Guide
October

CD-ROM, 15110417

$39.95

ISBN: 0-7931-6073-1

Previous edition ISBN: 0-7931-4586-4

Texas Real Estate Agency,
Sth Edition

Donna Peeples and Minor Peeples, 111
October

8% x 11, 304 pages, 15600505
$34.95 paper

ISBN: 0-7931-5341-7

Previous edition ISBN: 0-7931-3585-0

Uniform Standards of
Professional Appraisal Practice,
10th Edition

Dennis S. Tosh and William B. Rayburn

March

8% x 11, 186 pages, 15561810
$30.55 paper

ISBN: 0-7931-6076-6

Previous edition ISBN: 0-7931-5351-4



New Insurance Products

PASSTRAK’ Life Insurance
License Exam Manual

authored by the editorial staff at Dearborn Financial Services

PASSTRAK
Life Insurance

his course surveys life insurance Prmaples and concepts common to all' Licanss Exam Manusl
state agent licensing exams. It is intended as a comprehensive introduction

to life insurance. Topics include contract law, life insurance policies, premiums

and proceeds, underwriting and policy issue, group life insurance, annuities,

retirement plans, and the uses of life insurance.

This course is part of the Dearborn Financial Services PASSTRAK line of licensing
products, and includes lesson objectives, special notes including Take Note, Test
Topic Alert!, and Quick Quizzes as standard features. The text is clear, complete,
and up-to-date, and includes updated forms and the NAIFA Code of Ethics.

NUOdUYId

Features:
e Lesson objectives and margin notes
* Numerous examples Now available
¢ Quick quizzes, review questions, practice exams, and practice finals 8% x 11, 359 pages, 53120101

$26.00 pb, $39.95 Canadian
ISBN: 0-7931-5352-2
Category: Insurance

e Answers and detailed rationales

PASSTRAK® Health Insurance
License Exam Manual

authored by the editorial staff at Dearborn Financial Services

d

PASSTRAK
; Health Insurance

l\|-||,, , Licemse Exam Manual

his course surveys health insurance principles and concepts common to all state

agent licensing exams. It is intended as a comprehensive introduction to health
insurance. Topics include contract law, health insurance providers, health insurance
policies, government programs, private insurance plans for seniors, underwriting
and premiums, group health insurance, and the uses of health insurance.

This course is part of the Dearborn Financial Services PASSTRAK line of licensing
products, and includes lesson objectives, special notes including Take Note, Test
Topic Alert!, and Quick Quizzes as standard features. The text is clear, complete,
and up-to-date, and includes updated forms and the NAHU Code of Ethics.

Features:
e Lesson objectives and margin notes
* Numerous examples
¢ Quick quizzes, review questions, practice exams, and practice finals

NUO4d

Now available
8% x 11, 280 pages, 53120201
$26.00 pb, $39.95 Canadian * Answers and detailed rationales

ISBN: 0-7931-5353-0
Category: Insurance
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Bestselling Backlist

BUSINESS

Antettonery af i

BUSINESS
PLANEE=:

Anatomy of a Business Plan
5th Edition

Linda Pinson

8'2 x 11, 288 pages, 56140805, 2001
$21.95 paper, Cdn $32.95
ISBN: 0-7931-4600-3

FINANCE

EVERYC m:z:\

Completely
Revised and

. , Updated!
if you 're

about

the
stoclk
markzet

2nd Edition and
want to

know more

Everyone’s Money Book
3rd Edition

the Stock Market and
Want to Know More
2nd Edition
Seth Godin

7 x 9, 224 pages, 56804902, 2001
$17.95 paper, Cdn $26.95
ISBN: 0-7931-4367-5

Jordan E. Goodman

7' x 9, 992 pages, 56088603, 2001
$30.00 hardcover, Cdn $44.95
ISBN: 0-7931-4224-5

20

cluelesE

If You're clueless About

T_HE. Sl

POWER or

SIX
SIGMA

Subir I.'.:de-hnfr

mma w by

The Power of Six Sigma

Subir Chowdhury

5 x 7%, 144 pages, 56814201, 2001
$17.95 hardcover, Cdn $26.95
ISBN: 0-7931-4434-5

TI] I]'.'#-I IN AMERICA

£

Gene Wald |[ | g
[

The 100 Best Stocks to
Own in America
7th Edition
Gene Walden

6 x 9, 416 pages, 56081307, 2001
$22.95 paper, Cdn $33.95
ISBN: 0-7931-4436-1

The Budget Kit
3rd Edition

Judy Lawrence

8'2 x 11, 128 pages, 56087403, 2000
$16.95 paper, Cdn $24.95
ISBN: 0-7931-4128-1

www.dearborntrade.com



Bestselling Backlist

REAL ESTATE

Buy It, Fix It, Sell It: PROFIT!

Kevin C. Myers

74 x 9, 260 pages, 19134801, 1998
$18.95 paper, Cdn $28.95
ISBN: 0-7931-2610-X

FLIPPINON
PROPERTIES

GEnerale

15

Imetant
Cash
Prafits in
Ragl Exigta

Flipping Properties
William Bronchick and
Robert Dahlstrom

7'4x 9, 224 pages, 19136701, 2001
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4491-4

1-800-245-2665

BUY YOUR

FIRST
HOME!

Buy Your First Home!
2nd Edition

Robert Irwin

6 x 9, 192 pages, 19132902, 2000
$15.95 paper, Cdn $22.95

ISBN: 0-7931-3600-8

ROBERT SHEMIK, £SO

Secrets of a Millionaire Real
Estate Investor

Robert Shemin

7% x 9, 288 pages, 56811401, 2000
$18.95 paper, Cdn $28.95
ISBN: 0-7931-3705-5

21

H.MlH.IIF PRAIFTS AN MIRINIZE RASSLES

Lﬁi“BE ﬁmﬂ

Secrets of a Millionaire
Landlord
Robert Shemin

7' x 9, 224 pages, 56815301, 2001
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4825-1
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EVERYONE'S

Everyone’s Money Book
3rd Edition
Jordan E. Goodman

74 x 9, 992 pages, 56088603, 2001
$30.00 hardcover, Cdn $44.95
ISBN: 0-7931-4224-5

Everyone’s Money Book
on Credit
Jordan E. Goodman

6 x 9, 208 pages, 56818801, 2002
$15.95 pb, Cdn $22.95
ISBN: 0-7931-5382-4

Everyone’s Money Book
on College
Jordan E. Goodman

6 x 9, 208 pages, 56818701, 2002
$15.95 pb, Cdn $22.95
ISBN: 0-7931-5381-6

Everyone’s Money Book
on Financial Planning

Jordan E. Goodman

6 x 9, 208 pages, 56818301, 2002
$15.95 pb, Cdn $22.95
ISBN: 0-7931-5377-8

Everyone’s Money Book

Everyone’s Money Book

Everyone’s Money Book on Stocks,

on Real Estate
Jordan E. Goodman

6 x 9, 208 pages, 56818601, 2002
$15.95 pb, Cdn $22.95
ISBN: 0-7931-5380-8

on Retirement Planning
Jordan E. Goodman

6 x 9, 208 pages, 56818401, 2002
$15.95 pb, Cdn $22.95
ISBN: 0-7931-5378-6

22

Bonds, and Mutual Funds
Jordan E. Goodman

6 x 9, 208 pages, 56818501, 2002
$15.95 pb, Cdn $22.95
ISBN: 0-7931-5379-4

www.dearborntrade.com
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Investments/Personal Finance

Attract and Retain the
Affluent Investor
Stephen D. Gresham and
Evan Cooper

6 x 9, 224 pages, 56814101, 2001
$35.00 hardcover, Cdn $52.95
ISBN: 0-7931-4433-7

All About Credit
Deborah McNaughton

6 x 9, 208 pages, 56809301, 1999
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3153-7

The Bankruptcy Kit
2nd Edition

John Ventura

8% x 11, 224 pages, 56084702, 1996
$19.95 paper, Cdn $29.95
ISBN: 0-7931-1518-3

Beating the
Paycheck
5l Paycheck

-
Beating the Paycheck to
Paycheck Blues

John Ventura

6 x 9, 304 pages, 56086802, 1997
$17.95 paper, Cdn $26.95
ISBN: 0-7931-2325-9

Building
a World-Class
Financial
Services
Businiess

Baw Ty
A T
lamm e Em i e

Building a World-Class
Financial Services Business
Don Schreiber, Jr.

6 x 9, 304 pages, 56814401, 2001
$40.00 hardcover, Cdn $59.95
ISBN: 0-7931-4490-6

1-800-245-2665

BEST
I“- IJ NT Ir i"‘x"'

Best Intentions

Colleen Barney, Esq., and
Victoria Collins Ph.D., CEP
6 x 9, 192 pages, 56817301, 2002

$18.95 paper, Cdn $28.95
ISBN: 0-7931-5196-1

The Credit Repair Kit
3rd Edition
John Ventura

7Va x 9, 263 pages, 56087603, 1998
$19.95 paper, Cdn $29.95
ISBN: 0-7931-2746-7

23

BROKERAGI

FRAUD

Brokerage Fraud

Tracy Pride Stoneman and
Douglas J. Schulz

6 x 9, 336 pages, 56814901, 2001
$24.95 hardcover, Cdn $36.95
ISBN: 0-7931-4555-4

.
llay lraders
Advaniage

o

HEAED ARILY

The Day Trader’s Advantage
2nd Edition
Howard Abell

6 x 9, 256 pages, 56803002, 2000
$35.00 hardcover, Cdn $52.95
ISBN: 0-7931-3686-5

The Budget Kit
3rd Edition
Judy Lawrence

8!, x 11, 128 pages, 56087403, 2000
$16.95 paper, Cdn $24.95
ISBN: 0-7931-4128-1

A e PR i L L

BARRY RAYE

Die Rich and Tax Free
Barry Kaye

6 x 9, 272 pages, 56804401, 1997
$19.95 paper, Cdn $29.95
ISBN: 0-7931-2489-1
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With Their
Finances

The Dollars and Sense
of Divorce
Judith Briles, Ph.D.

Edwin C. Schilling III, JD, CFP
Carol Ann Wilson, CFP, CDP

6 x 9, 256 pages, 56806801, 1998

The 8 Biggest Mistakes
People Make With Their
Finances Before and
After Retirement
Terence L. Reed
7V4 x 9, 240 pages, 56816701, 2001

$17.95 paper, Cdn $26.95
ISBN: 0-7931-2763-7

BISTATE
PLANNING
MADE EASY

T g - - LR s

Estate Planning Made Easy
2nd Edition
David T. Phillips and
Bill Wolfkiel
81 x 11, 248 pages, 56088102, 1997

$21.95 paper, Cdn $32.95
ISBN: 0-7931-2712-2

Financial
Fitness fir Life

Financial Fitness for Life
Jerry Mason

7Va x 9, 320 pages, 56810101, 1999
$17.95 paper, Cdn $26.95
ISBN: 0-7931-3361-0

$15.95 paper, Cdn $22.95

ISBN: 0-7931-4906-1

Eversthing Your Belrs
N Loy Bomwy

.r"'Tl

Everything Your Heirs
Need to Know
3rd Edition

David S. Magee and
John Ventura

8Y> x 11, 208 pages, 56084503, 1998
$19.95 paper, Cdn $29.95
ISBN: 0-7931-2987-7

FINANCIAL
II... '_---l.u. §

Il | o

’ERS lt.
fin .-'i'»'ﬂ[}

The Financial Professional’s
Guide to Persuading
1 or 1,000
Gary DeMoss and Mitch Anthony

6 x 9, 256 pages, 56815201, 2001
$35.00 hardcover, Cdn $52.95
ISBN: 0-7931-4671-2

24

Family
Einance

e —
e T
e

i M o W

The Electronic Trading
of Options
Howard Abell

6 x 9, 256 pages, 56810801, 1999
$40.00 hardcover, Cdn $59.95
ISBN: 0-7931-3521-4

Investments

.

.entu Iy

Family Finance

Ann Douglas and
Elizabeth Lewin, CFP
74 x 9, 272 pages, 56813801, 2001

$16.95 paper, Cdn $24.95
ISBN: 0-7931-4356-X

LNk WALEER

The Folio Phenomenon
Gene Walden

6 x 9, 224 pages, 56089801, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5410-3

50 Great Investments for
the 21st Century
Diego J. Veitia
6 x 9, 192 pages, 56804301, 1997

$24.95 hardcover, Cdn $36.95
ISBN: 0-7931-2480-8

FURBING 90U DREAMS
GERERRTAIN 10 GENERATIA

Funding Your Dreams
Generation to Generation
Carol Akright, CFP

6 x 9, 304 pages, 56811601, 2000
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3713-6

www.dearborntrade.com
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and

want to
want to
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know more
> TR
Stephen Littaver G P L
How to Buy Mutual Funds If You're clueless About If You're clueless About
the Smart Way Accounting and Finance and Financial Planning and
2nd Edition Want to Know More Want to Know More
Stephen Littauer Seth Godin and Paul Lim Seth Godin and John Parmalee
6 x 9, 208 pages, 56087302, 1997 7 x 9, 240 pages, 56808101, 1998 7 x 9, 208 pages, 56808501, 1998
$17.95 paper, Cdn $26.95 $15.95 paper, Cdn $22.95 $15.95 paper, Cdn $22.95
ISBN: 0-7931-2446-8 ISBN: 0-7931-2881-1 ISBN: 0-7931-2988-5

Completely
Revis:tdeda;nd
if you're if you're if you're e The Inxiderhdmide to
about about about
insurance mutual the
- unds stock
want to |8 and mariket
know more
want to
2nd Edition and
know more [
want to
know more
If You're clueless About If You're clueless About If You're clueless About The Insider’s Guide to
Insurance and Want to Mutual Funds and Want the Stock Market and Want Managing Your Credit
Know More to Know More to Know More, 2nd Edition Deborah McNaughton
Seth Godin Seth Godin Seth Godin 7% x 9, 240 pages, 56805801, 1998
$15.95 paper, Cdn $22.95
7 x 9, 208 pages, 56806201, 1998 7 x 9, 208 pages, 56804801, 1997 7 x 9, 224 pages, 56804902, 2001 ISEN: 0-7931-2669-X
$15.95 paper, Cdn $22.95 $15.95 paper, Cdn $22.95 $17.95 paper, Cdn $26.95
ISBN: 0-7931-2718-1 ISBN: 0-7931-2554-5 ISBN: 0-7931-4367-5

INVESTING on a
SHOESTRING
[

LECENDS

|'1|I-1 Ll ._‘:..I REET

JUST THE
FINANCIAL v ¥
. l ."L l.-l ."t i .
] ; - Y i ey
Barbirs O Heill v 1 Ihl“—' L Y
eill. F ! 4 M bl P
t i Kathryn Shaw —
=B —r—
‘ ¥ Brwn i
Investing on a Shoestring Investment Clubs Just the Financial Facts Lessons from the Legends
Barbara O’Neill, Ph.D., CFP Kathryn Shaw Michael C. Thomsett of Wall Street
6 x 9, 240 pages, 56808701, 1999 6 x 9, 151 pages, 56801701, 1995 6 x 9, 256 pages, 56813901, 2001 Nikki Ross, CEP
$17.95 paper, Cdn $26.95 $14.95 paper, Cdn $21.95 $16.95 paper, Cdn $24.95 6x9 240 56811701, 2000
ISBN: 0-7931-3016-6 ISBN: 0-7931-1345-8 ISBN: 0-7931-4368-3 $25.00 hardcover, Cdn $36.95
ISBN: 0-7931-3715-2

1-800-245-2665 25
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Love, Marriage & Money Managing to Be Wealthy® The Market Gurus
Gail Liberman and Alan Lavine John Sestina, CEP, ChFC John Reese and Todd Glassman
7Va x 9, 224 pages, 56805501, 1998 74 x 9, 336 pages, 56811801, 2000 6 x 9, 256 pages, 56815101, 2001
$15.95 paper, Cdn $22.95 $19.95 paper, Cdn $29.95 $25.00 hardcover, Cdn $36.95
ISBN: 0-7931-2661-4 ISBN: 0-7931-3716-0 ISBN: 0-7931-4595-3

M!;I.Sié ring HN !I . ;HL
Online NALYSIS

Investing

Juegrail &, Remarii

Mastering Fundamental Mastering Online Investing Mastering Technical Analysis Maximize Your Inheritance
Analysis Michael C. Thomsett Michael C. Thomsett for Widows, Widowers
Michael C. Thomsett 6 x 9, 256 pages, 56813001, 2001 6 x 9, 272 pages, 56809901, 1999 and Heirs
6 x 9, 256 pages, 56807701, 1998 $19.95 paper, Cdn $29.95 $27.00 hardcover, Cdn $39.95 Jarratt G. Bennett
$26.95 hardcover, Cdn $39.95 ISBN: 0-7931-4150-8 ISBN: 0-7931-3359-9
R : : 8 x 10, 320 pages, 56809701, 1999
ISBN: 0-7931-2873-0 $22.95 paper, Cdn $33.95

ISBN: 0-7931-3330-0

Dollar Car R T
wd §250, s,

. Pizza_ e
t L |I-. :IIP:IlI:.I
aiE W EEE

Allysan Lewis

Maximize Your IRA The Mentally Tough The Million Dollar Car More Rags to Riches
Neil Downing, CFP Online Trader and $250,000 Pizza Gail Liberman and Alan Lavine
6 x 9, 208 pages, 56807301, 1998 Robert Koppel Allyson Lewis, CFP 6 x 9, 272 pages, 56810502, 2002
wfé:i Pane. f"z’; 5532‘2'95 6 x 9, 256 pages, 56811901, 2000 74 x 9, 336 pages, 56811001, 2000 $16.95 paper, Cdn §24.95
: 0-7931-2853- $35.00 hardcover, Cdn $52.95 $16.95 paper, Cdn $24.95 ISBN: 0-7931-4554-6
ISBN: 0-7931-3809-4 ISBN: 0-7931-3593-1

26 www.dearborntrade.com
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The New IRAs and How to
Make Them Work for You
Neil Downing

6 x 9, 224 pages, 56818001, 2002
$18.95 paper, Cdn $28.95

et o ey S Bt War e

ISBN: 0-7931-5416-2

The 100 Best Mutual Funds

to Own in America
4th Edition
Gene Walden

6 x 9, 352 pages, 56801104, 2000
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3816-7

(NLINE
INVESTING

maarWoy

_?, b

L -

STEFHEN LITTAUVER

Online Investing the
Smart Way
Stephen Littauer

6 x 9, 256 pages, 56810701, 1999
$19.95 paper, Cdn $29.95
ISBN:0-7931-3424-2

1-800-245-2665

THE £
100 BEST
Nocks (o Own
FOR UNDER $95

The 100 Best Stocks to
Own for Under $25
2nd Edition
Gene Walden

6 x 9, 344 pages, 56809602, 2000
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3826-4

ONLINE

TRADING
SURVIYAL GUIDE

Y L N T L T

MO H 1= " R

The Online Trading
Survival Guide

Jack J. Guinan

6 x 9, 256 pages, 56812701, 2000
$18.95 paper, Cdn $28.95
ISBN: 0-7931-3962-7

The New Retirementality
Mitch Anthony

6 x 9, 224 pages, 56813401, 2001
$16.95 paper, Cdn $24.95
ISBN: 0-7931-4182-6
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On Your Own

3rd Edition

Alexandra Armstrong, CFP
and Mary R. Donahue, Ph.D.

6 x 9, 400 pages, 56087503, 2000
$17.95 paper, Cdn $26.95
ISBN: 0-7931-3727-6

100 4
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The 100 Best Stocks to
Own in America
7th Edition
Gene Walden

6 x 9, 416 pages, 56081307, 2001
$22.95 paper, Cdn $33.95
ISBN: 0-7931-4436-1

The Options Workbook

Anthony J. Saliba

8% x 11, 224 pages, 56812802, 2002
$40.00 paper, Cdn $59.95
ISBN: 0-7931-5388-3

27

18k FITTITRTINTS

100 BEST

EJorTtion Stivky

HIR THE LOKG KLIN

The 100 Best Technology
Stocks for the Long Run
2nd Edition
Gene Walden

6 x 9, 352 pages, 56812202, 2001
$19.95 paper, Cdn $29.95
ISBN: 0-7931-4437-X

PERSONAL

Eosbirkambss

The Personal Finance Kit

Ellen Norris Gruber

8% x 11, 178 pages, 56802801, 1996
$15.95 paper, Cdn $22.95
ISBN: 0-7931-1713-5
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Profit from Legal
Insider Trading
Jonathan Moreland

6 x 9, 224 pages, 56806301, 2000
$18.95 paper, Cdn $28.95
ISBN: 0-7931-2723-8

Saving on a Shoestring
Barbara O’Neill, CFP

6 x 9, 224 pages, 56800901, 1995
$15.95 paper, Cdn $22.95
ISBN: 0-7931-1118-8

Rags to Riches

Gail Liberman
and Alan Lavine
6 x 9, 240 pages, 56810501, 2000

$16.95 paper, Cdn $24.95
ISBN: 0-7931-3392-0

I ||i ii‘mﬂ Stocks
I-'malurml Mfementy

Select Winning Stocks Using

Financial Statements
Richard Loth

74 x 9, 240 pages, 56809401, 1999

Safer Investing in Volatile

Markets

Carolann Doherty Brown
7% x 9, 288 pages, 56817001, 2002

$18.95 paper, Cdn $28.95
ISBN: 0-7931-5148-1

Hrm i Save (oo L
B P e o Comanne
Frpn

Haliata P, PlaEta it

Settle Your Tax Debt

Sean P. Melvin

7Va x 9, 192 pages, 56807101, 1998
19.95 paper, Cdn $29.95
ISBN: 0-7931-2836-6

The Sixth Market
Howard Abell, Robert Koppel
and Ken Johnson

6 x 9, 240 pages, 56812501, 2000
$26.00 hardcover, Cdn $38.95
ISBN: 0-7931-3913-9

$19.95 paper, Cdn $29.95

ISBN: 0-7931-3152-9

— *’\ Soilly

= s 'rr~|hlP
i[]m

——
Ry Do

Socially Responsible
Investing
Amy Domini
6 x 9, 304 pages, 56813301, 2001

$19.95 paper, Cdn $29.95
ISBN: 0-7931-4173-7

STORISELLING
I':': : ﬂ"n,l-ll 1".,|1]|1'||I
ADVISORS

Storyselling for
Financial Advisors

Scott West and
Mitch Anthony
74 x 9, 256 pages, 56811101, 2000
$30.00 hardcover, Cdn $44.95
ISBN: 0-7931-3664-4

28

Take Control with

Your 401(k)
David L. Wray

6 x 9, 224 pages, 56089901, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5411-1

www.dearborntrade.com
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Take Stock The Tao of Trading

Ellis Traub Robert Koppel

74 x 9, 264 pages, 56813101, 2000 6 x 9, 160 pages, 56805201, 1998
$19.95 paper, Cdn $29.95 $29.95 hardcover, Cdn $44.95
ISBN: 0-7931-4149-4 ISBN: 0-7931-2598-7

Traome Bosl

HENSTERN

To Hell and Back
Ken Stern

6 x 9, 256 pages, 56816801, 2002
$22.00 hardcover, Cdn $32.95
ISBN: 0-7931-4922-3

QPICKS

20!

A |FTERARY FRODUCTIONS BOOK

Wall Street’s Picks 2001
A Literary Productions Book

6 x 9, 272 pages, 56803306, 2000
$20.00 paper, Cdn $29.95
ISBN: 0-7931-4105-2

1-800-245-2665

Trading Rules
William F. Eng

6 x 9, 266 pages, 56082501, 1990
$29.95 hardcover, Cdn $44.95
ISBN: 0-88462-920-1

The Will Kit
2nd Edition
John Ventura

8% x 11, 240 pages, 56802702, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4605-4

29

Trading Rules Il
William F. Eng

6 x 9, 284 pages, 56801301, 1995
$29.95 hardcover, Cdn $44.95
ISBN: 0-7931-1242-7

Pl e o

Sk Mistboa:

o ki, i o A

Your Clients for Life
Mitch Anthony with

Contributions by Barry LaValley

and Carol Anderson
6 x 9, 272 pages, 56817101, 2002
$35.00 hardcover, Cdn $52.95
ISBN: 0-7931-4954-1
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The Arthur Andersen Guide

Anatomy of a Business Plan
to Talking with Your

Always Think Big
5th Edition

Jim McIngvale with
Thomas N. Duening and Linda Pinson Customers
John M. Ivancevich 8Y2 x 11, 288 pages, 56140805, 2001 Michael J. Wing and
Arthur Andersen LLP

$21.95 paper, Cdn $32.95

6 x 9, 256 pages, 56818101, 2002
ISBN: 0-7931-4600-3

$22.00 hardcover, Cdn $32.95
ISBN: 0-7931-5375-1

8% x 11, 240 pages, 56158301, 1997
$19.95 paper, Cdn $29.95
ISBN: 1-57410-075-0

BEYOND

WORLD
CLASS

Beyond World Class
Alan M. Ross with Cecil Murphey

6 x 9, 240 pages, 56816601, 2001
$22.00 hardcover, Cdn $32.95
ISBN: 0-7931-4905-3

BIONIC eTeamwork

Jaclyn Kostner, Ph.D.

6 x 9, 224 pages, 56815601, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4834-0

The Big Idea
Steven D. Strauss

6 x 9, 240 pages, 56815701, 2002
$17.95 paper, Cdn $26.95
ISBN: 0-7931-4837-5

Ban the Humorous Bazoka
Mark Henry Sebell and
Jeanne Yocum

6 x 9, 288 pages, 56812901, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4108-7

Business and
the Legal System
[

HIR S5UCCESS

SRR

Business and the
Legal System

Scott Minter and
Sheri Moore-Humphrey

Breakthrough Teams for
Breakneck Times

Lisa Gundry and
Laurie LaMantia

Borrowing to Build
Your Business
George M. Dawson

Blue’s Clues for Success

Diane Tracy
6 x 9, 256 pages, 56818201, 2002

$22.00 hardcover, Cdn $32.95
ISBN: 0-7931-5376-X

6 x 9, 144 pages, 61000902, 1997
$16.95 paper, Cdn $24.95
ISBN: 1-57410-073-4

5% x 8", 288 pages, 56813601, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4273-3

30

8'2 x 11, 224 pages, 61009701, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-037-8

www.dearborntrade.com
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The Business Planning Guide
9th Edition

David H. Bangs, Jr.

8% x 11, 256 pages, 61002409, 2002
$24.95 paper, Cdn $36.95
ISBN: 0-7931-5409-X
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Collaborative Communities™ The Communication Catalyst

Jeffrey Shuman and Janice Mickey Connolly and
Twombly with David Rottenberg of Richard Rianoshek
The Rhythm of Business, Inc. 6 x 9, 224 pages, 56816501, 2002
6 x 9, 240 pages, 56814301, 2001 $25.00 hardcover, Cdn $36.95
$22.00 hardcover, Cdn $32.95 ISBN: 0-7931-4904-5
ISBN: 0-7931-4435-3
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The Corporate Forms Kit
Revised
Ted Nicholas

74 x 9, 176 pages, 56158202, 1996
with Windows IBM-compatible 3'2" disk
$24.95 paper, Cdn $36.95
ISBN: 1-57410-057-2

1-800-245-2665

Cause Marketing

Joe Marconi

6 x 9, 256 pages, 56817601, 2002
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-5258-5

TR T

Credibility Marketing
Larry Chambers

7V x 9, 272 pages, 56816001, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4886-3

The Complete Guide To
Consulting Contracts
2nd Edition
Herman Holtz

82 x 11, 272 pages, 56140902, 1997
with Windows IBM compatible 312" disk
$34.95 paper, Cdn $52.95
ISBN: 1-57410-070-X

Design For Six Sigma

Subir Chowdhury

6 x 9, 208 pages, 56817701, 2002
$25.00 hardcover, Cdn $36.95

ISBN: 0-7931-5224-0
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Change Is the Rule

Winford E. “Dutch” Holland, Ph.D.

6 x 9, 264 pages, 56146601, 2000
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-3612-1
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The Complete Guide to
Consulting Success
3rd Edition
Howard Shenson and Ted Nicholas

8'2 x 11, 256 pages, 56155102, 1997
$29.95 paper, Cdn $44.95
ISBN: 1-57410-055-6

e-tailing
Bernadette Tiernan

7V4 x 9, 304 pages, 56146401, 1999
$24.95 paper, Cdn $36.95
ISBN: 1-57410-129-3
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entrepreneurship.com The Ernst & Young Entrepreneur Everyone Is a Customer
Tim Burns Of The Year® Award Keys to Jeffrey Shuman and
7V x 9, 320 pages, 61014701, 2000 Winning in Business Janice Twombly,

with David Rottenberg

6 x 9, 224 pages, 56817801, 2002
$24.00 hardcover, Cdn $34.95
ISBN: 0-7931-5412-X

$19.95 paper, Cdn $29.95

ISBN: 1-57410-136-6 Gregory K. Ericksen

6 x 9, 256 pages, 56816301, 2002

$18.95 paper, Cdn $28.95
ISBN: 0-7931-4889-8

LF ]
From Hi't:'ﬁ eH
®Market
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Barry Maher s
=
-
Fast Growth Filling the Glass Franchising 101 From Kitchen to Market
Laurence G. Weinzimmer, Ph.D Barry Maher The Association of Small Business 3rd Edition
6 x 9, 304 pages, 61014601, 2001 6 x 9, 240 pages, 56812401, 2001 Development Centers (ASBDC) Stephen F. Hall
$25.00 hardcover, Cdn $36.95 $19.95 paper, Cdn $29.95 Edited by Ann Dugan

7V x 9, 256 pages, 61001603, 2000
ISBN: 1-57410-135-8 ISBN: 0-7931-3865-5 8% x 11, 280 pages, 56145501, 1998 $28.95 paper, Cdn $43.95
$22.95 paper, Cdn $33.95 ISBN: 1-57410-138-2
ISBN: 1-57410-097-1

) The

) ' NTREPRENEUR
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i u Taking Tour Business
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3
NTTFSLE T
Full Price Getting to “Closed” The Global Entrepreneur Global Manifest Destiny
Thomas J. Winninger Stephan Schiffman James F. Foley John A. Caslione and
6 x 9, 216 pages, 56159201, 2000 6 x 9, 208 pages, 56818901, 2002 8 x 10, 432 pages, 61014201, 1999 Andrew R. Thomas
$25.00 hardcover, Cdn $36.95 $17.95 paper, Cdn $26.95 $29.95 paper, Cdn $44.95 6 x 9, 240 pages, 56814501, 2001
ISBN: 0-7931-3954-6 ISBN: 0-7931-5389-1 ISBN: 1-57410-124-2 $27.00 hardcover, Cdn $39.95

ISBN: 0-7931-4502-3
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Going Public
James B. Arkebauer

7 x 10, 360 pages, 56145701, 1998
$29.95 paper, Cdn $44.95
ISBN: 0-7931-2835-8

Great Leaders See the
Future First

Carolyn Corbin

6 x 9, 240 pages, 56811201, 2000
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-3685-7

Here Today, Here Tomorrow
Gregory P. Smith

6 x 9, 272 pages, 56147601, 2001
$19.95 paper, Cdn $29.95
ISBN: 0-7931-4553-8

FINANCIAL
HFNHEEHENT

High Profit Financial
Management for
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Your hwwn

Corparaiion
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Home Office Know-How
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How to Buy a Business
Richard A. Joseph

How to Form Your Own
Corporation Without a

Your Small Business
Suzanne Caplan

8'2 x 11, 224 pages, 61014301, 1999
$22.95 paper, Cdn $33.95
ISBN: 1-57410-128-5

How to
Form

Yo

ham “85"
Corporation

o Avoid
Doable- Taxation

Ted Nicholys

MR E————
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Rader it Frirdman

How to Form Your Own “S”
Corporation and Avoid
Double-Taxation
2nd Edition

Ted Nicholas and Robert Friedman
7Va x 9, 224 pages, 56143902, 1999
$23.95 paper, Cdn $34.95
ISBN: 1-57410-126-9

1-800-245-2665

5% x 8V, 160 pages, 56145801, 1998
$12.95 paper, Cdn $19.95
ISBN: 1-57410-104-8

o T Py
Forming
Your Own

ST L FEITRNAY

How to Profit by Forming
Your Own Limited Liability
Company
Scott E. Friedman

74 x 9, 184 pages, 56144001, 1995
$21.95 paper, Cdn $32.95
ISBN: 0-936894-93-8

33

Anna M. Nekoranec
Carl H. Steffens

6 x 9, 276 pages, 56140201, 1993
$19.95 paper, Cdn $29.95
ISBN: 0-7931-0450-5

Human
Resources

 —
[—

Human Resources

Jill Rossiter

8% x 11, 256 pages, 61002801, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-018-1

Lawyer for Under $75.00

26th Edition

Ted Nicholas and Sean P. Melvin

8% x 11, 160 pages, 56150104, 1999
$19.95 paper, Cdn $29.95

ISBN: 1-57410-125-0

The Hybrid Company

Bernadette Tiernan

6 x 9, 320 pages, 56813701, 2001
$27.00 hardcover, Cdn $39.95

ISBN: 0-7931-4294-6



if you're

cluelesl

about
getting a
great job
and

want to

know more

If You’re clueless About
Getting a Great Job and
Want to Know More
Seth Godin and Beth Burns

7 x 9, 224 pages, 56808201, 1998
$15.95 paper, Cdn $22.95
ISBN: 0-7931-2882-X

KEEPING
THE B[}{ll{ﬂ

Keeping the Books
5Sth Edition
Linda Pinson

8, x 11, 224 pages, 61003205, 2001
$22.95 paper, Cdn $33.95
ISBN: 1-57410-140-4
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Lightning in a Bottle Loyalty

David Baum

5% x 8, 232 pages, 56146501, 2000

$18.95 paper, Cdn $28.95
ISBN: 0-7931-3595-8

Internet Age
Kathleen Sindell, Ph. D

74 x 9, 368 pages, 56146901, 2000
$25.95 paper, Cdn $38.95

if you're

cluelesl

about
starting
YOur OwWn
business
and

want to
know more

If You’re clueless About
Starting Your Own Business
and Want to Know More
Seth Godin

7 x 9, 208 pages, 56806101, 1998
$15.95 paper, Cdn $22.95
ISBN: 1-57410-093-9

Lasnching Your

Launching Your
Home-Based Business
David H. Bangs, Jr. and
Andi Axman

74 x 9, 272 pages, 56145001, 1998
$22.95 paper, Cdn $33.95
ISBN: 1-57410-053-X
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Keep or Sell Your Business
Mike Cohn and Jayne Pearl

7" x 9, 320 pages, 56147001, 2000
$22.95 paper, Cdn $33.95
ISBN: 1-57410-139-0
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IAMES ARKERALER
ALK MILLER

Leading-Edge Business
Planning for Entrepreneurs
James Arkebauer and Jack Miller

8% x 11, 224 pages, 61014001, 1999
$22.95 paper, Cdn $33.95
ISBN: 1-57410-117-X

Marketing

Marketing for the Manufacturing Works Marketing:

ISBN: 0-7931-4033-1

34

Fred Zimmerman and Dave Beal =~ Mastering Your Small Business

6 x 9, 320 pages, 56817501, 2002 Gloria Green and

$29.95 hardcover, Cdn $44.95 Jeff Williams
ISBN: 0-7931-5198-8

8'2 x 11, 274 pages, 61009201, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-020-3

www.dearborntrade.com
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Strateqgy

Net Strategy
Robert Spiegel

6 x 9, 400 pages, 56812301, 2001
$27.50 hardcover, Cdn $39.95

ISBN: 0-7931-3866-3

Kim .u.:'.r_'.r h erson

Permission Based E-Mail

Marketing That Works
Kim MacPherson

7Va x 9, 304 pages, 56147201, 2001
$24.95 paper, Cdn $36.95
ISBN: 0-7931-4295-4
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Proven Proposal Strategies
to Win More Business
Herman Holtz

6 x9, 179 pages, 56158501, 1998
$29.95 hardcover, Cdn $44.95
ISBN: 1-57410-088-2

1-800-245-2665

100 Best Retirement
Businesses

Lisa Angowski Rogak and
David H. Bangs, Jr.

P2P

Hassan M. Fattah

6 x 9, 208 pages, 56147701, 2002
$27.00 hardcover, Cdn $39.95

ISBN: 0-7931-4878-2

6 x 9, 393 pages, 61004601, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-936894-54-7

PORTRAITS OF
Success
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Portraits of Success

James Olan Hutcheson

6 x 9, 256 pages, 56147801, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5259-3

RANDORI
PRINCIPLES

The Randori Principles
David Baum, Ph.D., and
Jim Hassinger
5' x 8', 272 pages, 56815801, 2002

$22.00 hardcover, Cdn $32.95
ISBN: 0-7931-4862-6

The Power of Six Sigma
Subir Chowdhury

5 x 7%, 144 pages, 56814201, 2001
$17.95 hardcover, Cdn $26.95
ISBN: 0-7931-4434-5
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The Real World Entrepreneur
Field Guide
David H. Bangs, Jr. and
Linda Pinson

8 x 10, 608 pages, 61013901, 1999
$59.95 paper, Cdn $92.95
ISBN: 1-57410-113-7

35

Problems and Solutions in
Small Business Management
Editors of Forum,

Journal of the Association of Small
Business Development Centers

8% x 11, 200 pages, 61006401, 1994
$36.75 paper, Cdn $56.95
ISBN: 0-936894-71-7

Red Zone Management
Dutch Holland, Ph.D.

6 x 9, 272 pages, 56147101, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4246-6
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Reinvent Your Work
Felicia Zimmerman

6 x 9, 224 pages, 56147501, 2001
$19.95 paper, Cdn $29.95
ISBN: 0-7931-4551-1

awakenings

Chereoming
the Civalify Crisiy
i the Workplace

GidViRELLA COHFHILE

Rude Awakenings

Giovinella Gonthier with
Kevin Morrissey

6 x 9, 256 pages, 56817401, 2002
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-5197-X

Smart Steps to
Smart Ch

Smart Steps to Smart
Choices

David H. Bangs, Jt.

8", x 11, 144 pages, 61009301, 1996

$22.95 paper, Cdn $33.95
ISBN: 1-57410-021-1

8% x 11, 175 pages, 61002302, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-026-2

SELLING
ONLINE

Selling Online

Jim Carroll and
Rick Broadhead

6 x 9, 416 pages, 56147301, 2001
$19.95 paper, Cdn $29.95
ISBN: 0-7931-4517-1

Start

our
Business
for 31,000
or Less

—

Start Your Own Business for

$1,000 or Less
Will Davis

6 x 9, 280 pages, 61006301, 1994
$17.95 paper, Cdn $26.95
ISBN: 0-936894-70-9
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Restaurant Planning Guide

P
BT
oAl

Toh il

Peiier Rawadord

The Restaurant Start-Up

2nd Edition Guide
Peter Rainsford and 2nd Edition
David H. Bangs, Jr. Peter Rainsford and

David H. Bangs, Jr.

8", x 11, 224 pages, 56144902, 1999
$22.95 paper, Cdn $33.95
ISBN: 1-57410-137-4
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The Six Figure Consultant
Robert W. Bly

6 x 9, 336 pages, 56158801, 1998
$29.95 hardcover, Cdn $44.95
ISBN: 1-57410-120-X

Smart Staffing
Wayne Outlaw

74 x 9, 256 pages, 61013501, 1998
$19.95 paper, Cdn $29.95
ISBN: 1-57410-095-5
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The Start-Up Guide
3rd Edition

David H. Bangs, Jtr.

8% x 11, 192 pages, 61000203, 1998
$22.95 paper, Cdn $33.95
ISBN: 1-57410-115-3

Starting from “No”
Azriela Jaffe
5% x 815, 288 pages, 56146301, 1999

$17.95 paper, Cdn $26.95
ISBN: 1-57410-122-6

36 www.dearborntrade.com
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Steps to Small Business
Start-Up
4th Edition

Linda Pinson and Jerry Jinnett

8% x 11, 272 pages, 61003604, 1999
$22.95 paper, Cdn $33.95
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Sticky Fingers
Steven Fink

6 x 9, 352 pages, 56815501, 2002
$26.00 hardcover, Cdn $38.95
ISBN: 0-7931-4827-8

STRATEGI
PLANNING
FoRNEW &

FMERGING
BUSINESSES

k {wraleg g

Strategic Planning for New
and Emerging Businesses
2nd Edition

Fred L. Fry
Charles R. Stoner
Laurence G. Weinzimmer

ISBN: 1-57410-132-3 74 x 9, 256 pages, 61008302, 1999

$35.00 hardcover, Cdn $52.95
ISBN: 1-57410-114-5

TOASTMASTERS

NEHTEIUTTITE T

SUCCESSFUL
SPEAKING

TARGET
MARKETING
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Target Marketing
3rd Edition
Linda Pinson and Jerry Jinnett

82 x 11, 166 pages, 61003702, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-027-0

365 Ways to Simplify Toastmasters International®
Your Work Life Guide to Successful
Odette Pollar Speaking

6 x 4, 224 pages, 56144801, 1996 Jeff Slutsky and
$8.95 paper, Cdn $13.95 Michael Aun
ISBN: 0-7931-2281-3
6 x 9, 224 pages, 56145301, 1997
$17.95 paper, Cdn $26.95
ISBN: 0-7931-2352-6
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True Leaders

Truth, Trust, and the
Bottom Line
Diane Tracy and William J. Morin

6 x 9, 240 pages, 56813201, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4163-X

Top Secret Resumes & Total Quality Management
Cover Letters Jill Rossiter
Steven Provenzano, CPRW 8Y2 x 11, 224 pages, 61010401, 1996

8% x 11, 218 pages, 56143401, 1995 $2|25‘:,5\‘ Paper fg%g’i%
$12.95 paper, Cdn $19.95 s sl
ISBN: 0-7931-1359-8

Bette Price and George Ritcheske

6 x 9, 240 pages, 56815401, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4826-X

1-800-245-2665 37



Understanding B2B
Matthew Friedman and
Marlene Blanshay

6 x 9, 304 pages, 56147401, 2001
$27.00 hardcover, Cdn $39.95
ISBN: 0-7931-4489-2

T
TAVERN

The Upstart Guide to
Owning and Managing a
Bar or Tavern
Roy S. Alonzo

6 x 9, 240 pages, 61005801, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-936894-67-9

Siap marnening &1 peagis furm paar
[101]

SETH GODIN

Unleashing the Ideavirus
Seth Godin

5% x 7%, 224 pages, 56814001, 2000
$40.00 hardcover, Cdn $59.95
ISBN: 0-9703099-0-2

The Upstart Guide to
Owning and Managing a
Bed and Breakfast
Lisa Angowski Rogak

6 x 9, 214 pages, 61005901, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-936894-65-2

UPSTART =
Guide to
‘Buying, Valuing,

~and Selling Your:
Business

Seali Galwehari

The Upstart Guide to

Buying, Valuing, and

Selling Your Business
Scott Gabehart

812 x 11, 304 pages, 56158401, 1998
with Windows IBM compatible 3'2” disk
$29.95 paper, Cdn $44.95
ISBN: 1-57410-087-4
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The Upstart Guide to
Owning and Managing
a Restaurant
Roy S. Alonzo

6 x 9, 217 pages, 61008501, 1995
$15.95 paper, Cdn $22.95
ISBN: 0-936894-89-X
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Balwri Frirdman

The Upstart Small Business
Legal Guide
2nd Edition

Robert Friedman

8% x 11, 360 pages, 56156202, 1998
with Windows IBM compatible 3%" disk
$29.95 paper, Cdn $44.95
ISBN: 1-57410-092-0

Whnai Hea One
Telly Touw

ST H'I'IHE
YOUR OWN
SINESS

VALUING
PEOPLE

What No One Ever Tells
You About Starting Your
Own Business
Jan Norman

6 x 9, 224 pages, 56146101, 1999
$17.95 paper, Cdn $26.95
ISBN: 1-57410-112-9

Valuing People
Lisa M. Aldisert

6 x 9, 240 pages, 56817201, 2002
$27.00 hardcover, Cdn $39.95
ISBN: 0-7931-5015-9
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Work at Home Wisdom

David H. “Andy” Bangs, Jr.
and Andi Axman
5x 7,176 pages, 56145601, 1998

$9.95 paper, Cdn $14.95
ISBN: 1-57410-100-5

www.dearborntrade.com
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Bienes Raices: An English-
Spanish Real Estate
Dictionary
Dearborn Real Estate Education

7 x 10, 148 pages, 15650101, 1995
$18.95 paper, Cdn $28.95
ISBN: 0-7931-1334-2
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Be Your Own Contractor
and Save Thousands
2nd Edition

James Shepherd

82 x 11, 278 pages, 41051202, 1996
$24.95 paper, Cdn $36.95
ISBN: 0-7931-1731-3

All About Mortgages
2nd Edition
Julie Garton-Good

6 x 9, 288 pages, 19059202, 1999
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3231-2

BUY YOUR

FIRST
HOME!

[
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L

Buy Your First Home!
2nd Edition
Robert Irwin

6 x 9, 192 pages, 19132902, 2000
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3600-8

Buy It, Fix It, Sell It: PROFIT!

Kevin C. Myers

7Va x 9, 260 pages, 19134801, 1998
$18.95 paper, Cdn $28.95
ISBN: 0-7931-2610-X

Buy Right, Sell High
Robert Irwin

6 x 9, 224 pages, 19134701, 1997
$14.95 paper, Cdn $21.95
ISBN: 0-7931-2445-X

Farisg livied

VACATION HOME

?*‘-

sl ol b

Buyer Beware
Carla Cross

6 x 9, 211 pages, 19135001, 1998
$16.95 paper, Cdn $24.95
ISBN: 0-7931-2851-X

1-800-245-2665

J

Buying Your Vacation Home

Ruth Rejnis and Claire Walter
6 x 9, 224 pages, 19133601, 1997
$19.95 paper, Cdn $29.95
ISBN: 0-7931-1583-3

39

g mea

CENTURY 21° Guide to
Buying a Second Home
Century 21° Editors and
Ruth Rejnis

6 x 9, 208 pages, 19400801, 1998
$15.95 paper, Cdn $22.95
ISBN: 0-7931-2711-4

CENTURY 21° Guide to
Buying Your First Home
Century 21° Editors and
Patrick Hogan

6 x 9, 208 pages, 19400701, 1997
$14.95 paper, Cdn $21.95
ISBN: 0-7931-2424-7
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Consumer Real Estate

Finding and Buying Your
Place in the Country
5th Edition
Les and Carol Scher

8Y> x 11, 432 pages, 19161105, 2000
$27.95 paper, Cdn $41.95
ISBN: 0-7931-4109-5

Find It, Buy It, Fix It
2nd Edition
Robert Irwin

6 x 9, 208 pages, 19133702, 2001
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3902-3

Creating Home
Lily Zane

6 x 6, 96 pages, 19135601, 1998
4-color throughout, 50+ illustrations
$12.95 hardcover, Cdn $19.95
ISBN: 0-7931-2966-4

Flipping Properties The For Sale By Owner Kit HandyMa’am
William Bronchick and 4th Edition Beverly DeJulio
Robert Dahlstrom Robert Irwin 8 x 10, 224 pages, 56809801, 1999

$19.95 paper, Cdn $29.95

7Vax 9, 224 pages, 19136701, 2001
ISBN: 0-7931-4243-1

$18.95 paper, Cdn $28.95
ISBN: 0-7931-4491-4

7% x 9, 240 pages, 56086704, 2002
$17.95 paper, Cdn $26.95
ISBN: 0-7931-5026-4

HOMEBLY ERS HOMESELLERS

The Healthy Home Kit
Ingrid Ritchie, Ph.D., and
Stephen J. Martin, CERA

7Va x 9, 389 pages, 19132101, 1995

$19.95 paper, Cdn $29.95
ISBN: 0-7931-0898-5

The Home Inspection
Troubleshooter
Robert Irwin

6 x 9, 224 pages, 19132701, 1995
$14.95 paper, Cdn $21.95
ISBN: 0-7931-1091-2

The Homebuyer’s Kit
Sth Edition
Edith Lank and
Dena Amoruso

7V4 x 9, 208 pages, 19130605, 2001
$15.95 paper, Cdn $22.95
ISBN: 0-7931-4438-8

40

The Homeseller’s Kit
5Sth Edition

Edith Lank and
Dena Amoruso

7Va x 9, 240 pages, 19130505, 2001
$15.95 paper, Cdn $22.95
ISBN: 0-7931-4439-6

www.dearborntrade.com



' TheHottest

CAREERS
InReal Estate

Hottest e-Careers in
Real Estate
Blanche Evans

6 x 9, 232 pages, 19072801, 2000
$24.95 paper, Cdn $36.95
ISBN: 0-7931-4256-3

if you're

cluele

about
buying a §§
home B

and
want to

know more

i VD i HERS 4

If You're clueless About
Buying a Home and
Want to Know More

David Myers

7 x 9, 208 pages, 19135801, 1999
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3112-X

HOW 10

6
SELL

YOUR HOME
O e
¥ RIPPED
OFF

Fatwricia eyl CHA O
e

How to Buy & Sell Your
Home-Without Getting
Ripped Off!
Patricia Boyd and
Lonny Coffey
6 x 9, 224 pages, 56811501, 2000

$16.95 paper, Cdn $24.95
ISBN: 0-7931-3706-3

LANDIOR

The Landlord’s Handbook
2nd Edition
Daniel Goodwin and
Richard Rusdorf

8% x 11, 250 pages, 41050802, 1997
$29.95 paper, Cdn $44.95
ISBN: 0-7931-2732-7

by

How to Buy Your Home...
And Do It Right
Sue Beck

6 x 9, 246 pages, 19131802, 1993
$14.95 paper, Cdn $21.95
ISBN: 0-7931-0494-7

¢ LANDLORD'
THOUBLESHDOTE

Faroueeg Edirine

The Landlord’s
Troubleshooter
2nd Edition
Robert Irwin

6 x 9, 288 pages, 19132402, 1999
$17.95 paper, Cdn $26.95
ISBN: 0-7931-3344-0

Money
CSng in
Real Estate

TEMANTS,

Peler ol & Dirved P

Making Big Money
Investing in Real Estate
Peter Conti and David Finkel

7% x 9, 288 pages, 56817901, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5415-4

1-800-245-2665

Manufactured Houses
Art Watkins

6 x 9, 200 pages, 19130302, 1994
$14.95 paper, Cdn $21.95
ISBN: 0-7931-1149-8

41

MORITGAGLE

-

The Mortgage Kit
5Sth Edition
Thomas C. Steinmetz

7% x 9, 288 pages, 56062405, 2002
$19.95 paper, Cdn $29.95
ISBN: 0-7931-5371-9

THENFW
HUMEUWH[H’S
HANDBOOK

WET B 00 AFTER $00 A

The New Homeowner’s
Handbook

Nehemiah Corporation with
Barbara B. Buchholz and
Margaret Crane
6 x 9, 176 pages, 56812101, 2000

$13.95 paper, Cdn $21.95
ISBN: 0-7931-3818-3
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Profitable Real Estate
Investing
Roger Woodson
6 x 9, 304 pages, 19136101, 1999

$19.95 paper, Cdn $29.95
ISBN: 0-7931-3180-4

I

Secrets of a Millionaire
Landlord
Robert Shemin

7Va x 9, 224 pages, 56815301,2001
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4825-1

The Smart Money Guide
to Bargain Homes
James I. Wiedemer

6 x 9, 232 pages, 19132001, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-7931-0747-4

R

Real Estate a la Carte
Julie Garton-Good

6 x 9, 256 pages, 19136501, 2001
$17.95 paper, Cdn $26.95
ISBN: 0-7931-4353-5

Secrets of a Millionaire Real

The Savvy Renter’s Kit
2nd Edition

7Va x 9, 320 pages, 19131902, 1998
$22.95 paper, Cdn $33.95
ISBN: 0-7931-2855-2

i

Estate Investor

Robert Shemin

7Va x 9, 288 pages, 56811401, 2000
$18.95 paper, Cdn $28.95

Seller Beware

6 x 9, 169 pages, 19135201, 1998

$16.95 paper, Cdn $24.95

ISBN: 0-7931-3705-5

Successful

mﬂmlﬂenndelhagmt ong
T =

Successful Homebuilding
and Remodeling
Barbara B. Buchholz and
Margaret Crane

7 x 10, 368 pages, 56808301, 1999
$22.95 paper, Cdn $33.95
ISBN: 0-7931-2883-8

Tern Murphy's

Terri Murphy’s e-Listing and
e-Selling Secrets for the
Technologically “Clueless”

Terri Murphy

6 x 9, 256 pages, 19071602, 1998
$24.95 paper, Cdn $36.95
ISBN: 0-7931-3548-6

ISBN: 0-7931-2856-0

YOUR HOME
INSPECTION

Your Home Inspection Guide

William L. Ventolo, Jr.

7Va x 9, 272 pages, 19130802, 1995
$15.95 paper, Cdn $22.95

ISBN: 0-7931-1336-9

Over 100 illustrations

and photographs

www.dearborntrade.com



Professional Real Estate

Agency Relationships
in Real Estate,

2nd Edition

John Reilly

8% x 11, 235 pages, 15600802, 1994
$37.50 paper, Cdn $57.95
ISBN: 0-7931-0787-3

The Big Book of Real
Estate Ads

William H. Pivar and
Bradley A. Pivar

8% x 11, 320 pages, 19261102, 1997
31" disk for Windows

$41.95 paper, Cdn $64.95

ISBN: 0-7931-2473-5

Buyer Agency,
3rd Edition
Don Harlan and Gail Lyons

8% x 11, 216 pages, 19780303, 1997
$25.45 paper, Cdn $38.95
ISBN: 0-7931-2674-6

Click & Close
John Tuccillo and James E. Sherry

6 x 9, 200 pages, 19072501, 2000
$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-3636-9

The 8 New Rules of
Real Estate
John Tuccillo

6 x 9, 208 pages, 19072401, 1999
$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-3166-9

Essentials of Real
Estate Investment,
6th Edition, Revised
David Sirota

8% x 11, 260 pages, 15591016A, 2000
$47.35 paper, Cdn $72.95
ISBN: 0-7931-4885-5

Fundamentals of Real
Estate Appraisal,
8th Edition

William L. Ventolo, Jr., and
Martha R. Williams

8% x 11, 416 pages, 15561008, 2001
$49.40 paper, Cdn $75.95

ISBN: 0-7931-4270-9

1-800-245-2665

The Future of Real Estate
Gail Lyons, Don Harlan,
and John Tuccillo

6 x 9, 202 pages, 19071701, 1995
$21.95 paper, Cdn $33.95
ISBN: 0-7931-1584-1

Guide to Passing the
Experior Real Estate Exam
Dearborn Real Estate Education

8% x 11, 288 pages, 19701201, 2002
$28.95 paper, Cdn $44.95
ISBN: 0-7931-4598-8

Guide to Passing the
PSI Real Estate Exam,
4th Edition

Lawrence Sager

8% x 11, 264 pages, 19700904, 2000
$28.80 paper, Cdn $43.95
ISBN: 0-7931-3849-3

Houses: The lllustrated
Guide to Construction,
Design, and Systems,
3rd Edition

Henry S. Harrison

6 x 9, 544 pages, 19131503, 1998
$27.75 paper, Cdn $41.95
ISBN: 0-7931-2967-2

Investment Analysis
for Appraisers

Jeffrey D. Fisher and
Robert S. Martin

8% x 11, 142 pages, 15210501, 1995
$30.55 paper, Cdn $46.95
ISBN: 0-7931-1069-6

The Language of
Real Estate,

5th Edition

John Reilly

7 x 9, 496 pages, 19610105, 2000
$33.95 paper, Cdn $52.95
ISBN: 0-7931-3193-6

The Language of Real
Estate Appraisal

Jeffrey D. Fisher, Robert S.
Martin, and Paige Mosbaugh

6 x 9, 290 pages, 15561101, 1991
$35.65 paper, Cdn $54.95
ISBN: 0-88462-983-X

Mastering Real
Estate Mathematics,
7th Edition

Ralph Tamper

8% x 11, 272 pages, 15121007, 2002
$30.95 paper, Cdn $47.95
ISBN: 0-7931-3523-0

Mastering Real
Estate Principles,
3rd Edition

Gerald R. Cortesi

8% x 11, 552 pages, 15108003, 2001
$44.40 paper, Cdn $68.95
ISBN: 0-7931-4116-8

Multiply Your Success
with Real Estate
Assistants

Monica Reynolds

8% x 11, 247 pages, 56088801, 1994
$26.75 paper, Cdn $39.95
ISBN: 0-7931-0776-8

On Track to Success
in 30 Days
Carla Cross

8% x 11, 160 pages, 19071901, 1997
$24.95 paper, Cdn $38.95
ISBN: 0-7931-2225-2

Power Real

Estate Letters,

3rd Edition

William and Corinne Pivar

6 x 9, 368 pages, 19260303, 1997
3%" disk for Windows

$39.95 paper, Cdn $61.95

ISBN: 0-7931-2474-3

The Professional
Assistant

Monica Reynolds and Linda
Rosen

8% x 11, 192 pages, 15500101, 1996
$35.65 paper, Cdn $54.95
ISBN: 0-7931-1774-7

Property Management,
6th Edition

Robert Kyle, Floyd Baird,

and Marie S. Spodek

8% x 11, 472 pages, 15511006, 1999
$42.20 paper, Cdn $64.95
ISBN: 0-7931-3117-0

Dearbern

Real Estate Education
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Questions and Answers
to Help You Pass

the Real Estate
Appraisal Exams,

3rd Edition

Jeffrey Fisher and Dennis Tosh

8% x 11, 278 pages, 15561203, 2000
$40.75 paper, Cdn $61.95
ISBN: 0-7931-3656-3
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Questions and Answers
to Help You Pass The
Real Estate Exam,

6th Edition

John Reilly and Paige Bovee
Vitousek

8% x 11, 344 pages, 19700406, 2000
$28.95 paper, Cdn $44.95
ISBN: 0-7931-3582-6

The Real Estate Agent'’s
Action Guide to Listing
and Sales Success

Bob Deutsch

8% x 11, 209 pages, 19070701, 1993
$23.95 paper, Cdn $36.95
ISBN: 0-7931-0714-8

The Real Estate Agent’s
Business Planning Guide
Carla Cross

8% x 11, 256 pages, 19071101, 1994
$25.95 paper, Cdn $39.95
ISBN: 0-7931-0955-8

Real Estate Brokerage:
A Management Guide,
5th Edition

John E. Cyr, Joan m. Sobeck,
and Laurel D. McAdams

7% x 9, 528 pages, 19650105, 1999
$44.70 paper, Cdn $68.95
ISBN: 0-7931-3155-3

Real Estate

Confronts Reality

Stefan Swanepoel, Tom Dooley,
and Dr. Michael Abelson

6 x 9, 160 pages, 19072301, 1997
$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-2709-2
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Professional Real Estate (Cont.)

Real Estate Ethics,
3rd Edition

William H. Pivar and
Donald L. Harlan

7% x 9, 203 pages, 19660103, 1995
$17.30 paper, Cdn $25.95
ISBN: 0-7931-1236-2

Real Estate Exam
Guide ASI,

6th Edition

William Pivar

8% x 11, 271 pages, 19700606, 2000
$28.80 paper, Cdn $43.95
ISBN: 0-7931-3655-5

Real Estate Fundamentals,
5th Edition

Wade E. Gaddy, Jr., Robert E.
Hart, and Katherine A. Pancak,
Cons. Ed.

8% x 11, 344 pages, 15130105, 2000
$27.50 paper, Cdn $41.95
ISBN: 0-7931-3505-2

Real Estate Home
Inspection: Mastering
the Profession,

4th Edition

Russell Burgess

8% x 11, 472 pages, 15310104, 2000
$87.95 paper, Cdn $136.95
ISBN: 0-7931-4532-5

The Real Estate
Investor’s Tax Guide,
3rd Edition

Vern Hoven

8% x 11, 304 pages, 5608713A, 1998
$29.80 paper, Cdn $44.95
ISBN: 0-7931-3808-6

Real Estate Math,

5th Edition

George Gaines, Jr., David S.
Coleman, and Linda L. Crawford

8% x 11, 160 pages, 16100705, 1997
$31.95 paper, Cdn $49.95
ISBN: 0-7931-1634-1

Real Estate Office
Management,

3rd Edition

Real Estate Brokerage Council

6 x 9, 406 pages, 19071503, 1996
$53.55 paper, Cdn $81.95
ISBN: 0-7931-1530-2

Real Estate Principles,
7th Edition

Charles F. Floyd and
Marcus T. Allen

7% x 9, 500 pages, 15150107, 2002
$75.15 hardcover, Cdn $116.65
ISBN: 0-7931-4183-4

Real Estate Prospecting,
2nd Edition

Joyce L. Caughman

8% x 11, 226 pages, 19130702, 1994

$24.95 paper, Cdn $38.95
ISBN: 0-7931-0945-0

The Real Estate
Sales Handbook,
10th Edition

Gail G. Lyons, Cons. Ed.

6 x 9, 273 pages, 19132310, 1994
$21.95 paper, Cdn $33.95
ISBN: 0-7931-0947-7

Realty Bluebook,
32nd Edition, Revised
Robert de Heer

4% x 7, 672 pages, 1965103A, 2001
$28.50 paper, Cdn $43.95
ISBN: 0-7931-4274-1

Realty Bluebook
Financial Tables
Robert de Heer

4% x 7, 520 pages, 19651129, 1995
$13.45 paper, Cdn $19.95
ISBN: 0-7931-1016-5

Targeting the
Over-55 Client,
2nd Edition

John Tuccillo,

Buddy and Betsy West

7% x 9, 192 pages, 19133202, 1999
$19.95 paper, Cdn $30.95
ISBN: 0-7931-3088-3

Terri Murphy’s Listing
& Selling Secrets

Terri Murphy

6 x 9, 168 pages, 19071601, 1995

$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-1545-0

Up and Running in
30 Days,

2nd Edition

Carla Cross

8% x 11, 184 pages, 19071302, 2001
$27.95 paper, Cdn $43.95
ISBN: 0-7931-4485-X

Your Guide to Passing the
AMP Real Estate Exam,
3rd Edition

Joyce B. Sterling

8% x 11, 288 pages, 19701103, 2001

$28.35 paper, Cdn $43.95
ISBN: 0-7931-4513-9

Dearbern

Real Estate Education

Formerly Real Estate Education Company
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Electronic Real Estate

Electronic Real
Estate Products

Students can study

at their own pace...

in the comfort of their
homes, at work, or at
a learning lab.

California Real Estate
Exam Preparation
Software,

Release 1.2

Two 3%" disks
ISBN: 0-7931-1524-8, $41.95

Exam Guide North
Carolina: Interactive
Software to Help You
Pass the Real Estate
Licensing Exam,
Release 3.4

CD-ROM
ISBN: 0-7931-5232-1, $42.95

Experior Exam Prep

CD-ROM
ISBN: 0-7931-4599-6, $42.95

Guide to Passing
the PSI Real Estate
Exam Software,
Release 1.3

CD-ROM
ISBN: 0-7931-4548-1, $43.80

Questions & Answers:
Software to Help

You Pass the Real
Estate Exam,

Release 5.3

John Reilly and
Paige Bovee Vitousek

CD-ROM
ISBN: 0-7931-4547-3, $43.95

Real Estate Exam Guide
Software Designed

for ASI Sales and
Broker Exams,

Release 1.3

CD-ROM
ISBN: 0-7931-4546-5, $42.80

1-800-245-2665

SuccessMaster™
Math Tutor,

Release 1.2

Five 34" disks

ISBN: 0-7931-3047-6, $43.80
SuccessMaster™
lllinois: 45-Hour
Prelicensing Course,
Release 2.0

Content Advisor: Gerald R.
Cortesi

CD-ROM
ISBN: 0-7931-5294-1, $154.45

SuccessMaster™
National Edition,
Release 3.0

Content Advisors: Gerald R.
Cortesi and John K. Stovall

CD-ROM
ISBN: 0-7931-3515-X, $154.45

SuccessMaster™
Texas 60-Hour
Principles Set

Content Advisors:
Cheryl Peat Nance, Ph.D.,
and Gerald R. Cortesi

CD-ROM
ISBN: 0-7931-5357-3, $149.95

SuccessMaster™
Texas 64-Hour
Principles Set

Content Advisors: Cheryl Peat

Nance, Ph.D., and
Gerald R. Cortesi

CD-ROM
ISBN: 0-7931-5358-1, $149.95

SuccessMaster™
Washington,
Release 2.0

Content Advisor: Gerald R.
Cortesi

CD-ROM
ISBN: 0-7931-5295-X, $154.45

Your Guide to Passing

the AMP Real Estate
Exam Interactive
Software,

Release 2.2

CD-ROM
ISBN: 0-7931-5310-7, $141.75

Audio

The Eight New Rules
of Real Estate Doing
Business in a
Consumer-Centric,
Techno-Savvy World,
Abridged Audio Version

Running Time: Appx. 118 minutes
ISBN: 0-7931-4081-1, $16.95

Terri Murphy’s E-listing
and E-selling Secrets
Audio

Two audiocassette tapes,
approximately 2% hours long
ISBN: 0-7931-4482-5, $19.95

Video

Mastering Real
Estate Math

One videotape,
approximately 60 minutes
ISBN: 0-7931-1499-3, $25.95

Dearbern

Real Estate Education

Formerly Real Estate Education Company
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Regional Real Estate

8% x 11, 493 pages, 15230104,
2000

$39.95 paper

ISBN: 0-7931-3511-7

California Real
Estate Principles,
5th Edition

Charles Stapleton, 111,

and Martha R. Williams

8% x 11, 490 pages, 15105405, 2001
$47.75 paper

ISBN: 0-7931-4203-2

Connecticut Real Estate

$25.20 paper
ISBN: 0-7931-2588-X

Idaho Real Estate:
Practice & Law,
10th Edition
Dearborn Real Estate
Education, Chuck Byers,
Consulting Editor

8% x 11, 184 pages, 15102010, 2002
$25.20 paper
ISBN: 0-7931-4940-1

Maryland Real Estate
Practice & Law,

$44.80 paper
ISBN: 0-7931-4363-2

Modern Real Estate
Practice in

North Carolina,

4th Edition Update

Fillmore W. Galaty, Wellington
J. Allaway, and Robert C. Kyle,
with Gary W. Taylor,
Consulting Editor

8% x 11, 512 pages, 1510664A, 2002
$42.35 paper
ISBN: 0-7931-5058-2

8% x 11, 150 pages, 15103902, 2000
$22.60 paper
ISBN: 0-7931-3724-1

[
fihr}

§ California Real Georgia Real Estate: Modern Real Estate New York Real Estate
= Estate Practice, Practice & Law Practice in New York, Exam Review,

Tg 4th Edition, Revised Dearborn Real Estate 7th Edition Update 2nd Edition

(2 Lowell Anderson, Dan Otto, Education Edith Lank Dearborn Real Estate

= and William Pivar 8% x 11, 200 pages, 15108601, 2002 gy x 11, 480 pages, 1510527A, 2001  Education
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Texas Real Estate
Contracts,

2nd Edition

Ralph Tamper, DREI,
GRI, CREI, CBR

8% x 11, 312 pages, 15601803, 2002
$34.95 paper
ISBN: 0-7931-5562-2

Virginia Real Estate
Practice & Law,

Practice & Law, 10th Edition Modern Real Estate 6th Edition
9th Edition H. Warren Crawford and Practice in Ohio, Doris Barrell
Katherine A. Pancak Donald White 5th Edition

8% x 11, 240 pages, 15102709, 2001
$25.20 paper
ISBN: 0-7931-4259-8

Continuing Education
for Florida Real
Estate Professionals,
2002/2003

Edward J. O’Donnell

8% x 11, 152 pages, 16103203, 2002
$21.95 paper
ISBN: 0-7931-5344-1

Florida Post-Licensing
Education for Real
Estate Salespersons,
5th Edition

George Gaines, Jr., David
Coleman, and Edward
O’Donnell

8% x 11, 408 pages, 16103005, 2002
$38.05 paper
ISBN: 0-7931-4580-5

Florida Real Estate
Broker’s Guide,
Update

Linda Crawford and Edward
O’Donnell

8% x 11, 528 pages, 1610131A, 2001
$74.95 paper

ISBN: 0-7931-4306-3

8% x 11, 160 pages, 15100810, 2001
$25.20 paper
ISBN: 0-7931-4845-6

MCE Texas Real Estate
Professionals

Ralph Tamper, DREI, GRI,
CREIL CBR

8% x 11, 180 pages, 15205001, 1998
$25.95 paper
ISBN: 0-7931-2925-7

Massachusetts
Real Estate:
Practice & Law,
5th Edition

David L. Kent

8% x 11, 96 pages, 15101305, 1996
$25.20 paper
ISBN: 0-7931-1623-6

Modern Real Estate
Practice in lllinois,
4th Edition

Filmore W. Galaty,
Wellington ]. Allaway, and
Robert C. Kyle

8% x 11, 572 pages, 15107004, 2001
$44.95 paper
ISBN: 0-7931-4257-1

Filmore W. Galaty, Wellington
J. Allaway, Robert C. Kyle,

and Thomas A. Enerva,
Consulting Editor

8% x 11, 473 pages, 15105805, 2001
$46.75 paper

ISBN: 0-7931-4229-6

Modern Real

Estate Practice in
Pennsylvania,

9th Edition

Thomas J. Bellairs, James
Helsel, Jr., James Goldsmith,
Esq., and Jim Skindzier, DREI,
Consulting Editor

8% x 11, 600 pages, 15101709, 2002
$42.95 paper
ISBN: 0-7931-4561-9

Modern Real Estate
Practice in Texas,
11th Edition

Cheryl Peat Nance, Ph.D.,
DREI, CREI

8% x 11, 528 pages, 15100611, 2002
$45.95 paper
ISBN: 0-7931-5293-3

Dearbern

8% x 11, 168 pages, 15103506, 2002
$16.95 paper
ISBN: 0-7931-48472

Wisconsin Real Estate:
Practice & Law,

10th Edition

Lawrence Sager

8% x 11, 172 pages, 15103610, 2000

$25.20 paper
ISBN: 0-7931-3596-6

Real Estate Education

Formerly Real Estate Education Company
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Exam Prep State-Specific Booklets

As a supplement to all the prelicensing lowa Exam Prep
products, Dearborn now offers state-specific $19.65 pb, ISBN: 0-7931-4722-0
exam prep booklets. Each exam prep booklet

; ; . . Kansas Exam Prep
contains state-specific material featuring:

Oklahoma Exam Prep
$19.65 pb, ISBN: 0-7931-4684-4

Oregon Exam Prep

« Real estate commission rules
and regulations

« Licensing requirements

» Agency relationships,

responsibilities, and disclosures
» Brokerage practice, accounting, and

advertising

« Real property, ownership, and

interests in real estate

«» Offers, agreements, and contracts
« Closing, finance, taxes, and liens

Alabama Exam Prep
$19.65 pb, ISBN: 0-7931-4688-7

Alaska Exam Prep
$19.65 pb, ISBN: 0-7931-4691-7

Arizona Exam Prep
$19.65 pb, ISBN: 0-7931-4697-6

Arkansas Exam Prep
$19.65 pb, ISBN: 0-7931-4694-1

Colorado Exam Prep
$19.65 pb, ISBN: 0-7931-4700-X

Connecticut Exam Prep
$19.65 pb, ISBN: 0-7931-4702-6

Delaware Exam Prep
$19.65 pb, ISBN: 0-7931-4708-5

Dist. of Columbia Exam Prep

$19.65 pb, ISBN: 0-7931-4705-0

Georgia Exam Prep
$19.65 pb, ISBN: 0-7931-4683-6

Hawaii Exam Prep
$19.65 pb, ISBN: 0-7931-4713-1

Idaho Exam Prep
$19.65 pb, ISBN: 0-7931-4716-6

lllinois Exam Prep
$19.65 pb, ISBN: 0-7931-4673-9

Indiana Exam Prep
$19.65 pb, ISBN: 0-7931-4719-0

$19.65 pb, ISBN: 0-7931-4725-5

Kentucky Exam Prep
$19.65 pb, ISBN: 0-7931-4728-X

Louisiana Exam Prep
$19.65 pb, ISBN: 0-7931-4731-X

Maine Exam Prep
$19.65 pb, ISBN: 0-7931-4740-9

Maryland Exam Prep
$19.65 pb, ISBN: 0-7931-4737-9

Massachusetts Exam Prep
$19.65 pb, ISBN: 0-7931-4734-4

Michigan Exam Prep
$19.65 pb, ISBN: 0-7931-4742-5

Minnesota Exam Prep
$19.65 pb, ISBN: 0-7931-4745-X

Mississippi Exam Prep
$19.65 pb, ISBN: 0-7931-4751-4

Missouri Exam Prep
$19.65 pb, ISBN: 0-7931-4748-4

Montana Exam Prep
$19.65 pb, ISBN: 0-7931-4753-0

Nebraska Exam Prep
$19.65 pb, ISBN: 0-7931-4762-X

Nevada Exam Prep
$19.65 pb, ISBN: 0-7931-4800-6

New Hampshire Exam Prep
$19.65 pb, ISBN: 0-7931-4765-4

New Jersey Exam Prep
$19.65 pb, ISBN: 0-7931-4768-9

New Mexico Exam Prep
$19.65 pb, ISBN: 0-7931-4771-9

North Carolina Exam Prep
$19.65 pb, ISBN: 0-7931-4756-5

North Dakota Exam Prep
$19.65 pb, ISBN: 0-7931-4759-X

Ohio Exam Prep
$19.65 pb, ISBN: 0-7931-4803-0

$19.65 pb, ISBN: 0-7931-4807-3

Pennsylvania Exam Prep
$19.65 pb, ISBN: 0-7931-4809-X

Rhode Island Exam Prep
$19.65 pb, ISBN: 0-7931-4812-X

South Carolina Exam Prep
$19.65 pb, ISBN: 0-7931-4815-4

South Dakota Exam Prep
$19.65 pb, ISBN: 0-7931-4818-9

Tennessee Exam Prep
$19.65 pb, ISBN: 0-7931-4821-9

Texas Exam Prep
$19.65 pb, ISBN: 0-7931-4824-3

Utah Exam Prep
$19.65 pb, ISBN: 0-7931-4777-8

Vermont Exam Prep
$19.65 pb, ISBN: 0-7931-4784-0

Virginia Exam Prep
$19.65 pb, ISBN: 0-7931-4780-8

Washington Exam Prep
$19.65 pb, ISBN: 0-7931-4786-7

West Virginia Exam Prep
$19.65 pb, ISBN: 0-7931-4792-1

Wisconsin Exam Prep
$19.65 pb, ISBN: 0-7931-4789-1

Wyoming Exam Prep
$19.65 pb, ISBN: 0-7931-4794-8

* Exam prep materials are also available
for California, Florida, and New York.
See California Real Estate Exam Prep
Software, Florida Real Estate Exam Prep
Manual, and New York Real Estate Exam
Review.
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Insurance L

Educat

inuing

Cont

Insurance Licensing & Continuing Education

For more information on our
complete line of insurance
licensing and continuing edu-
cation, visit www.dearborn.com
or call our customer service
department at 1-800-824-8742.

Annuities

3rd Edition

8% x 11, 181 pages, 54041703, 2001
$27.00 paper, ISBN: 0-7931-4456-6
Annuities Today

1st Edition (Rev.)

8% x 11, 37 pages, 59111801, 2002
$17.00 paper, ISBN: 0-7931-4883-9

Basics of Asset Allocation
1st Edition (Rev.)

8% x 11, 69 pages, 59201801, 2002
$17.00 paper, ISBN: 0-7931-4895-2
Basics of Estate Planning
1st Edition (Rev.)

8% x 11, 55 pages, 59181801, 2002
$17.00 paper, ISBN: 0-7931-4892-8
Business Insurance

7th Edition (Rev.)

8% x 11, 432 pages, 54121107, 2001
$50.00 paper, ISBN: 0-7931-4448-5

Business Succession
Planning

1st Edition (Rev.)

8% x 11, 129 pages, 54401801, 2002
$37.00 paper, ISBN: 0-7931-5327-1
Charitable Giving

1st Edition

8% x 11, 100 pages, 54681101, 2001
$37.00 paper, ISBN: 0-7931-4633-X

Designing Financial
Strategies
2nd Edition

8% x 11, 230 pages, 54132902, 2001
$37.00 paper, ISBN: 0-7931-5037-X

Disability Income Insurance
8% x 11, 248 pages, 54261801, 2002
$27.00 paper, ISBN: 0-7931-5263-1
Distributions from
Qualified Plans

3rd Edition

8% x 11, 161 pages, 54161803, 2002
$37.00 paper, ISBN: 0-7931-5252-6
Equity Indexed Annuities
1st Edition (Rev.)

8% x 11, 145 pages, 54111801, 2001
$27.00 paper, ISBN: 0-7931-4921-5

Estate Planning
6th Edition (Rev. B)

8% x 11, 325 pages, 5414136A, 2001
$50.00 paper, ISBN: 0-7391-4462-0

Ethics for the Insurance
Professional

3rd Edition (Rev.)

8% x 11, 112 pages, 54410703, 2002
$27.00 paper, ISBN: 0-7931-5266-6
Ethics for the Property-
Casualty Insurance
Professional

1st Edition (Rev.)

8% x 11, 100 pages, 57300101, 1995
$27.00 paper, ISBN: 0-7931-1196-X
Executive Benefit Planning
8% x 11, 210 pages, 54521801, 2001
$37.00 paper, ISBN: 0-7931-5179-1
401(k) Plans

4th Edition

8% x 11, 153 pages, 54371804, 2002
$37.00 paper, ISBN: 0-7931-5185-6
403(b) Plans

2nd Edition

8% x 11, 152 pages, 54641802, 2002
$37.00 paper, ISBN: 0-7931-5210-0
Individual and

Family Markets

5th Edition (Rev.)

8% x 11, 208 pages, 54091905, 2001
$27.00 paper, ISBN: 0-7931-5235-6
Introduction to

Financial Products

2nd Edition (Rev.)

8% x 11, 295 pages, 54431102, 2001
$37.00 paper, ISBN: 0-7931-4468-X
Introduction to

Group Insurance

Sth Edition

8% x 11, 153 pages, 54301705, 2001
$27.00 paper, ISBN: 0-7931-4621-6
Introduction to Life
Underwriting

11th Edition (Rev.)

8% x 11, 268 pages, 54051811, 2001
$27.00 paper, ISBN: 0-7931-4930-4
Introduction to Trusts

1st Edition (Rev.)

8% x 11, 95 pages, 54130601, 2001
$37.00 paper, ISBN: 0-7931-4933-9
Investing Retirement Assets
2nd Edition

8% x 11, 52 pages, 59141802, 2002
$17.00 paper, ISBN: 0-7931-5284-4

Life Insurance in Action
1st Edition (Rev.)

8% x 11, 66 pages, 59171801, 2001
$17.00 paper, ISBN: 0-7931-4880-4

Life Insurance Suitability
1st Edition (Rev.)

8% x 11, 113 pages, 54661801, 2001
$27.00 paper, ISBN: 0-7931-5238-0

Life Insurance Today

1st Edition (Rev.)

8% x 11, 44 pages, 59161801, 2002
$17.00 paper, ISBN: 0-7931-4898-7

Long-Term Care
3rd Edition (Rev.)

8% x 11, 223 pages, 54071803, 2001
$27.00 paper, ISBN: 0-7931-4799-9

Long-Term Care Suitability
1st Edition (Rev.)

8% x 11, 168 pages, 54421801, 2002
$27.00 paper, ISBN: 0-7931-5330-1

Market Conduct for
Life Insurance Agents
1st Edition (Rev.)

8% x 11, 100 pages, 54671701, 2002
$27.00 paper, ISBN: 0-7931-4841-3

PASSTRAK?® Life and
Health Insurance License
Exam Manual

5Sth Edition

8% x 11, 404 pages, 53120305, 2001
$30.00 paper, ISBN: 0-7931-4475-2

PASSTRAK?® Life and
Health Insurance
Questions and Answers
5Sth Edition

8% x 11, 148 pages, 53083905, 2001
$20.00 paper, ISBN: 0-7931-4851-0

PASSTRAK® Property

and Casualty Insurance
License Exam Manual

6th Edition

8% x 11, 300 pages, 40910106, 2001
$26.00 paper, ISBN: 0-7931-4209-1
Pensions and Profit Sharing
8th Edition

8% x 11, 369 pages, 54152608, 2001
$50.00 paper, ISBN: 0-7931-5030-2

Principles of Retirement
Planning
4th Edition

8% x 11, 238 pages, 54421404, 2001
$37.00 paper, ISBN: 0-7931-4981-9

Retirement Plan Design
1st Edition (Rev.)

8% x 11, 47 pages, 59131801, 2002
$17.00 paper, ISBN: 0-7931-4901-0
Retirement Plans for
Small Businesses

1st Edition (Rev.)

8% x 11, 103 pages, 54421801, 2001
$37.00 paper, ISBN: 0-7931-4639-9
Retirement Plan Types

1st Edition (Rev.)

8% x 11, 43 pages, 59121801, 2002
$17.00 paper, ISBN: 0-7931-4911-8
Rollovers

2nd Edition

8% x 11, 89 pages, 54611802, 2002
$37.00 paper, ISBN: 0-7931-5289-5
Senior Health Care

1st Edition (Rev.)

8% x 11, 46 pages, 59151801, 2002
$17.00 paper, ISBN: 0-7931-4908-8
Senior Needs Planning
2nd Edition

8% x 11, 160 pages, 54151102, 2001
$37.00 paper, ISBN: 0-7931-5216-X
Survey of Advanced Sales
7th Edition (Rev.)

8% x 11, 320 pages, 54083907, 2001
$37.00 paper, ISBN: 0-7931-4458-2
Taxation of Financial
Products

2nd Edition

8% x 11, 145 pages, 54471802, 2002
$37.00 paper, ISBN: 0-7931-5191-0
Total Needs Planning

6th Edition (Rev.)

8% x 11, 150 pages, 5410186A, 2002
$27.00 paper, ISBN: 0-7931-5933-4
Understanding IRAs

2nd Edition

8% x 11, 97 pages, 54591902, 2002
$27.00 paper, ISBN: 0-7931-5204-6
Universal Life Insurance
1st Edition

8% x 11, 150 pages, 54360501, 2001
$27.00 paper, ISBN: 0-7931-4509-0
Variable Universal Life

1st Edition (Rev.)

8% x 11, 83 pages, 54351801, 2002
$27.00 paper, ISBN: 0-7931-5336-0

Dearborn

Financial Services
A Kaplan Professional Company
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Securities

All Dearborn PASSTRAK" securities titles
are updated frequently with short lead
times on their revisions. For complete
details on current editions and prices,
please call our customer service depart-
ment at: 1-800-245-BOOK.

All securities titles are authored

by the editorial staff of Dearborn
Financial Institute, Inc.

Series 6

Investment Company/Variable Contracts
Limited Representative

PASSTRAK Series 6 Premier Set
0-7931-5413-8, $135.00

PASSTRAK Series 6 Complete
Course on CD-ROM Set
0-7931-4978-9, $205.00

PASSTRAK Series 6 Print Set
0-7931-4992-4, $79.00

Series 7

General Securities Representative

PASSTRAK Series 7 Premier Set
0-7931-4927-4, $249.00

PASSTRAK Series 7 Complete
Course CD-ROM Set
0-7931-4926-6, $315.00

PASSTRAK Series 7 Print Set
0-7931-4925-8, $159.00

1-800-245-2665

Series 24

General Securities Principal

PASSTRAK Series 24 Premier Set
0-7931-5455-3, $245.00

Series 26

Investment Company/Variable Contracts
Limited Principal

PASSTRAK Series 26 Premier Set
0-7931-5024-8, $185.00

PASSTRAK Premier Set

Includes the interactive License Exam Manual
Workbook, state-of-the-art Drill and Practice
CD-ROM, and practice final exams.

PASSTRAK Complete Course
CD-ROM Set

Includes the interactive License Exam Manual
Workbook, Complete Course on CD-ROM, and
practice final exams.

PASSTRAK Print Set

Includes the interactive License Exam Manual
Workbook and practice final exams.

Dearborn

Financial Services
A Kaplan Professional Company

49

Now avadilable! Online complete
courses and online drill and practice
exams. Get more information about
our online offerings. Visit us today at
www.dearborn.com.

PASSTRAK Series 6 Online
Complete Course
Price: $160.00

PASSTRAK Series 6 Drill and
Practice Online Exam
Price: $75.00

New! PASSTRAK Series 7
Online Complete Course
Price: $275.00

PASSTRAK Series 7 Drill and
Practice Online Exam
Price: $75.00

PASSTRAK Series 26 Drill and
Practice Online Exam
Price: $75.00

PASSTRAK Drill and Practice
Online Exam

An online question-and-answer format with
interactive and flexible exam-preparation system.
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Abell, Howard

Day Trader’s Advantage,
2nd Ed., 23

Electronic Trading of
Options, 24

Sixth Market, 28

Abelson, Michael
Real Estate Confronts
Reality, 43
Akright, Carol
Funding Your Dreams
Generation to Generation, 24
Aldisert, Lisa
Valuing People, 38

Allaway, Wellington J.

Modern R.E. Practice,
16th Ed., 17

Mod. R.E. Prac. in IL,
4th Ed., 46

Mod. R.E. Prac. in NC,
4th Ed., 46

Mod. R.E. Prac. in OH,
5th Ed., 46

Real Estate Study Guide,
16th Ed., 18
Allen, Marcus T.
Real Estate Principles,
7th Ed., 44
Alonzo, Roy S.

Upstart Gde. to Own. & Mng.
a Bar or Tavern, 38

Upstart Gde. to Own. & Mng.
a Restaurant, 38
Amoruso, Dena
Homebuyer’s Kit, 5th Ed., 40
Homeseller’s Kit, 5th Ed., 40

Andersen, Arthur
Arthur Andersen Guide to
Talking With Your
Customers, 30
Anderson, Carol
Your Clients for Life, 29

Anderson, Lowell
California R.E. Practice,
4th Ed., 46
Anthony, Mitch

Financial Professional’s Guide
to Persuading 1 or 1,000, 24

New Retirementality, 27

Storyselling for Financial
Advisors, 28

Your Clients for Life, 29

Arkebauer, James
Going Public, 33
Leading-Edge Business
Planning for Entrepreneurs, 34

Armstrong, Alexandra
On Your Own, 3rd Ed., 27

Association of Small
Business Development
Centers

Franchising 101, 32

Aun, Michael
Toastmasters International
Guide, 37
Axman, Andi

Launching Your Home-Based
Business, 34

Work at Home Wisdom, 38

Baird, Floyd M.
Property Management,
6th Ed., 43
Bangs, David H. Jr.
Business Planning Guide,
9th Ed., 31

Launching Your Home-Based
Business, 34

Market Planning Guide,
6th Ed., 4

100 Best Retirement
Businesses, 35

Real World Entrepreneur Field
Guide, 35

Restaurant Planning Guide,
2nd Ed., 36

Restaurant Start-Up Guide,
2nd Ed., 36

Smart Steps to Smart
Choices, 36

Start-Up Guide, 3rd Ed., 36
Work at Home Wisdom, 38

Barletta, Martha
Marketing to Women, 5

Barney, Colleen
Best Intentions, 23

Barrell, Doris

Essentials of R.E. Finance,
10th Ed., 18

Virginia R.E. Practice & Law,
6th Ed., 46
Baum, David
Lightning in a Bottle, 34
Randori Principles, 35

Beal, Dave
Manufacturing Works, 34

Beck, Sue
H/T Buy Your Home...And Do
It Right, 41
Bellairs, Herbert .

Mod. R.E. Prac. in PA,
9th Ed., 46

Bennett, Jarratt G.
Maximize Your Inheritance, 26

Bernstein, Jake
How to Trade the New Single
Stock Futures, 13
Blanshay, Marlene
Understanding B2B, 38

Bly, Robert
Six-Figure Consultant, 36
Boyd, Patricia
How to Buy & Sell Your
Home Without Getting
Ripped Off, 41
Briles, Judith
Dollars & Sense of Divorce, 24

Broadhead, Rick
Selling Online, 36

Bronchick, William

Flipping Properties, 21, 40
Bruss, Robert .

California R.E. Law, 5th Ed., 18

Buchholz, Barbara B.

New Homeowner’s
Handbook, 41

Successful Homebuilding and
Remodeling, 42
Burgess, Russell
R.E. Home Inspection,
4th Ed., 44
Burns, Beth
If You’re Clueless About
Getting a Great Job &
Want to Know More, 34
Burns, Tim
entrepreneurship.com, 32

Byers, Chuck
Idaho R.E.: Practice & Law,
10th Ed., 46
Caplan, Suzanne
High Profit Financial
Management for Your
Small Business, 33
Carroll, Jim
Selling Online, 36

Caslione, John A.
Global Manifest Destiny, 32

Caughman, Joyce L.

R.E. Prospecting,
2nd Ed., 44

Century 21

Century 21 Gde. to Buying a
Second Home for Vacation,
Retirement, Investment
and More, 39

Century 21 Gde. to Buying
Your First Home, 39

Chambers, Larry
Credibility Marketing, 31

Chowdhury, Subir
Design for Six Sigma, 31
Power of Design for

Six Sigma, 1
Power of Six Sigma, 20, 35

Coffey, Lonny

How to Buy & Sell Your
Home Without Getting
Ripped Off, 41

Cohn, Mike

Keep or Sell Your Business, 34

Coleman, David S.

Florida Cont. Education for R.E.
Brokers & Salespersons,
2003-2004 Ed., 18

Florida R.E. Exam Manual,
26th Ed., 18

Florida Post-Licensing
Education for R.E.
Salespersons, 5th Ed., 46

Florida R.E. Principles,
Practices & Law, 26th Ed., 18

Real Estate Math, 5th Ed., 44

Collins, Victoria
Best Intentions, 23

Connolly, Mickey
Communication Catalyst, 31

Conti, Peter
Making Big Money Investing
in Real Estate, 41
Cook, Frank
21 Things | Wish My Broker
Had Told Me, 16
Cooper, Evan
Attract and Retain the Affluent
Investor, 23
Corbin, Carolyn
Great Leaders See the Future
First, 33
Cortesi, Gerald R.
Mastering Real Estate
Principles, 3rd Ed., 43
Crane, Margaret

New Homeowner’s
Handbook, 41

Successful Homebuilding and
Remodeling, 42
Crawford, H. Warren

Maryland R.E. Practice & Law,
10th Ed., 46

www.dearborntrade.com



Crawford, Linda L.

Florida R.E. Broker’s Guide,
Update, 46

Florida R.E. Exam Manual
26th Ed., 18

Florida R.E. Principles,
Practices & Law, 26th Ed., 18

Real Estate Math,
5th Edition, 44
Cross, Carla
Buyer Beware, 39
On Track to Success in 30
Days, 43
R.E. Agent’s Business Planning
Guide, 43
Up and Running in 30 Days,
2nd Ed., 44
Cyr, John E.
R.E. Brokerage, 5th Ed., 43

Dahlstrom, Robert
Flipping Properties, 21, 40
Davis, Will
Start Your Own Business for
$1,000 or Less, 36
Dawson, George M.
Borrowing to Build Your
Business, 30
de Heer, Robert

Realty Bluebook, 32nd Ed.,
Rev., 44

Realty Bluebook Financial
Tables, 44
Dearborn Real Estate
Education

Bienes Raices: An English-
Spanish Real Estate
Dictionary, 39

Exam Prep. State-Specific
Booklets, 47

Georgia R.E. Practice & Law, 46

Guide to Passing the Experior
R.E. Exam, 43

Idaho R.E. Practice & Law,
10th Ed., 46

New York R.E. Exam Review,
2nd Ed., 46
DeJulio, Beverly
HandyMa’'am, 40
DeMoss, Gary
Financial Professional’s Guide
to Persuading 1 or 1,000, 24
Deutsch, Bob
R.E. Agent’s Action Gde./List &
Sales Success, 43
Doherty Brown, Carolann

Safer Investing in Volatile
Markets, 28

1-800-245-2665

Domini, Amy L.
Socially Responsible
Investing, 28
Donahue, Mary
On Your Own, 3rd Ed., 27

Dooley, Tom
Real Estate Confronts Reality, 43

Douglas, Ann
Family Finance, 24

Downing, Neil
Maximize Your IRA, 26
New IRAs and How to Make
Them Work for You, 27
Duening, Thomas
Always Think Big, 30

Dugan, Ann
Franchising 101, 32

Enerva, Thomas
Mod. R.E. Prac. in OH,
5th Ed., 46
Eng, William F.
Trading Rules, 29
Trading Rules 1I, 29

Ericksen, Gregory K.

Ernst & Young Entrepreneur
Of The Year Award Keys to
Winning in Business, 32

Evans, Blanche

Hottest e-Careers in Real

Estate, 41
Fattah, Hassan
P2P, 35

Fink, Steven
Sticky Fingers, 37
Finkel, David
Making Big Money Investing
in Real Estate, 41
Fisher, Jeffrey D.

Investment Analysis for
Appraisers, 43

Language of R.E. Appraisal, 43
Q&A to Help You Pass the R.E.
Appraisal Exams, 3rd Ed., 43
Floyd, Charles F.
Real Estate Principles,
7th Ed., 44
Foley, James F.
Global Entrepreneur, 32

Friedman, Matthew
Understanding B2B, 38

Friedman, Robert
How to Form Your Own “S”
Corporation and Avoid
Double-Taxation, 2nd Ed., 33
Upstart Small Bus. Legal Guide,
2nd Ed., 38

Friedman, Scott E.
H/T Profit by Forming Your
Own Limited Liability Co., 33
Fry, Fred L.

Strategic Planning for New &
Emerging Businesses,
2nd Ed., 37

Gabehart, Scott

Upstart Guide to Buying,
Valuing, and Selling Your
Business, 38

Gaddy, Wade
Real Estate Fundamentals,
5th Ed., 44
Gaines, George Jr.
Florida Cont. Education for R.E.

Brokers & Salespersons,
2003-2004 Ed., 18

Florida Post-Licensing Education
for R.E. Salespersons,
5th Ed., 46

Florida R.E. Exam Manual,
26th Ed., 18

Florida R.E. Principles,
Practices & Law, 26th Ed., 18

Real Estate Math, 5th Ed., 44

Galaty, Fillmore W.

Modern R.E. Practice,
16th Ed., 17

Mod. R.E. Prac. in IL,
4th Ed., 46

Mod. R.E. Prac. in NC,
4th Ed., 46

Mod. R.E. Prac. in OH,
5th Ed., 46

Real Estate Study Guide,
16th Ed., 18
Gallagher, Richard S.
Soul of an Organization, 9

Garton-Good, Julie
All About Mortgages,
2nd Ed., 39
Real Estate a la Carte, 42

Glassman, Todd
Market Gurus, 26

Godin, Seth

If You're Clueless About
Accounting and Finance &
Want to Know More, 25

If You’re Clueless About
Financial Planning &
Want to Know More, 25

If You're Clueless About
Getting a Great Job &
Want to Know More, 34

If You're Clueless About
Insurance & Want to
Know More, 25

If You’re Clueless About
Mutual Funds & Want to
Know More, 25

If You're Clueless About
Starting Your Own Business
& Want to Know More, 34

If You’re Clueless About the
Stock Market & Want to
Know More, 2nd Ed., 20, 25

Unleashing the Ideavirus, 38

Goldsmith, James
Mod. R.E. Prac. in PA,
9th Ed., 46
Gonthier, Giovinella
Rude Awakenings, 36

Goodman, Jordan E.

Everyone’s Money Book,
3rd Ed., 20, 22

Everyone’s Money Book on
College, 22

Everyone’s Money Book on
Credit, 22

Everyone’s Money Book on
Financial Planning, 22

Everyone’s Money Book on
Real Estate, 22

Everyone’s Money Book on
Retirement Planning, 22

Everyone’s Money Book on
Stocks, Bonds & Mutual
Funds, 22

Goodwin, Daniel

Landlord’s Handbook,

2nd Ed., 41
Green, Gloria

Marketing: Mastering Your

Small Bus., 34
Gresham, Stephen D.

Attract and Retain the Affluent

Investor, 23
Gruber, Ellen
Personal Finance Kit, 27

Guinan, Jack J.
Online Trading Survival
Guide, 27
Gundry, Lisa
Breakthrough Teams for
Breakneck Times, 30
Hall, Stephen F.
From Kitchen to Market,
3rd Ed., 32
Harlan, Don
Buyer Agency, 3rd Ed., 43
Future of R.E., 43
R.E. Ethics, 3rd Ed., 44

Harrison, Henry S.
Houses, 3rd Ed., 43



Hart, Robert
Real Estate Fundamentals,
5th Ed., 44
Hassinger, Jim
Randori Principles, 35
Helsel, James L.
Mod. R.E. Prac. in PA,
9th Ed., 46
Hogan, Patrick
Century 21 Gde. to Buying
Your First Home, 39
Holland, Winford E. “Dutch”
Change Is the Rule, 31
Red Zone Management, 35

Holtz, Herman

Complete Guide to Consulting
Contracts, 2nd Ed., 31

Proven Proposal Strategies to
Win More Business, 35
Hoven, Vern
R.E. Investor’s Tax Guide,
3rd Ed., 44
Huba, Jackie
Creating Customer Evangelists, 3

Hutcheson, James Olan
Portraits of Success, 35

Irwin, Robert
Buy Right, Sell High, 39
Buy Your First Home,
2nd Ed., 21, 39
Find It, Buy It, Fix It,
2nd Ed., 40

For Sale By Owner Kit,
4th Ed., 40

Home Inspection
Troubleshooter, 40

Landlord’s Troubleshooter,
2nd Ed., 41

Seller Beware, 42

lvancevich, John
Always Think Big, 30

Jaffe, Azriela
Starting from “No,” 36

Jinnett, Jerry
Steps to Small Business Start-
Up, 4th, Ed., 37
Target Marketing for the
Small Bus., 3rd Ed., 37
Johnson, Ken
Sixth Market, 28

Joseph, Richard A.
H/T Buy a Business, 33
Kaye, Barry
Die Rich & Tax Free, 23

Kent, David L.

MA R.E: Practice & Law,
5th Ed., 46

Koppel, Robert

Mentally Tough Online
Trader, 26

Sixth Market, 28
Tao of Trading, 29

Kosch, Dan
Beyond Selling Value, 6

Kostner, Jaclyn
BIONIC eTeamwork, 30

Kyle, Robert C.

Modern R.E. Practice,
16th Ed., 17

Mod. R.E. Prac. in IL,
4th Ed., 46

Mod. R.E. Prac. in NC,
4th Ed., 46

Mod. R.E. Prac. in OH,
5th Ed., 46

Property Management,
6th Ed., 43

Real Estate Study Guide,
16th Ed., 18
LaMantia, Laurie
Breakthrough Teams for
Breakneck Times, 30
LaValley, Barry
Your Clients for Life, 29

Lank, Edith

Essentials of New Jersey R.E.,
5th Ed., 18

Homebuyer’s Kit, 5th Ed., 40
Homeseller’s Kit,, 5th Ed., 40
Mod. R.E. Prac. in NY,
7th Ed., 46

Lavine, Alan
Love, Marriage & Money, 26
More Rags to Riches, 26
Rags to Riches, 28

Lawrence, Judy
Budget Kit, 3rd Ed., 20, 23

Lee, Charles
Cowboys and Dragons, 8

Lewin, Elizabeth
Family Finance, 24

Lewis, Allyson
Million Dollar Car and
$250,000 Pizza, 26
Liberman, Gail
Love, Marriage & Money, 26
More Rags to Riches, 26
Rags to Riches, 28

Lim, Paul
If You're Clueless About
Accounting and Finance &
Want to Know More, 25
Literary Productions Book
Wall Street’s Picks for 2001, 29

Littauer, Stephen

H/T Buy Mutual Funds the
Smart Way, 2nd Ed., 25

Online Investing the Smart
Way, 27
Loth, Richard B.
Select Winning Stocks Using
Financial Statements, 28
Lush, Minnie
California R.E. Finance,
5th Ed., 18
Lyons, Gail
Buyer Agency, 3rd Ed., 43
Future of R.E., 43
R.E. Sales Handbook,
10th Ed., 44
MacPherson, Kim
Permission-Based E-Mail
Marketing, 35
Magee, David S.
Everything Your Heirs Need to
Know, 3rd Ed., 24
Maher, Barry
Filling the Glass, 32

Marconi, Joe
Cause Marketing, 31

Martin, Robert S.

Investment Analysis for
Appraisers, 43

Language of R.E. Appraisal, 43

Martin, Stephen ).
Healthy Home Kit, 40

Mason, Jerry
Financial Fitness for Life, 24

McAdams, Laurel D.
R.E. Brokerage, 5th Ed., 43
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22.95P, 157410117X, 34

Legendary Brands,
27.00H, 0793155606, 2

Lessons from the Legends
of Wall Street,
25.00H, 0793137152, 25

Life Insurance in Action,
17.00P, 0793148804, 48

Life Insurance Suitability,
27.00P, 0793152380, 48

Life Insurance Today,
17.00P, 0793148987, 48

Lightning in a Bottle,
18.95P, 0793135958, 34

Long Term Care, 3rd Ed.,
27.00P, 0793147999, 48

Long Term Care Suitability,
27.00P, 0793153301, 48

Loyalty Marketing for
the Internet Age,
25.95P, 0793140331, 34

Love, Marriage & Money,
15.95P, 0793126614, 26

MCE TX R.E. Prof.,
25.95P, 0793129257, 46

Making Big Money

Investing in Real Estate,
18.95, 0793154154, 41

Managing to Be Wealthy,
19.95P, 0793137160, 26

Manufactured Houses,
14.95P, 0793111498, 41

Manufacturing Works
29.95H, 0793151988, 34

Market Conduct for Life
Insurance Agents,
27.00P, 0793148413, 48

Market Gurus,
25.00H, 0793145953, 26

Market Planning Guide,
6th Ed.,
22.95P, 0793159717, 4

Marketing: Mastering Yr.
Sm. Busn.,
22.95P, 1574100203, 34

Marketing to Women,
23.00H, 0793159636, 5

Maryland R.E. Practice &
Law, 10th Ed.,
25.20P, 0793148456, 46

Massachusetts R.E:
Practice & Law, 5th Ed.,
25.20P, 0793116236, 46

Mastering Fundamental
Analysis,
26.95H, 0793128730, 26

Mastering Online Investing,
19.95P, 0793141508, 26

Mastering R.E. Math, 7th Ed.,
30.95P, 0793135230, 43

Mastering R.E. Math Video,
25.95V, 0793114993, 45

Mastering R.E. Principles,
3rd Ed.,
44.40P, 0793141168, 43

Mastering Technical
Analysis,
27.00H, 0793133599, 26

Maximize Your Inheritance,
22.95P, 0793133300, 26

Maximize Your IRA,
18.95P, 0793128536, 26

Mentally Tough
Online Trader,
35.00H, 0793138094, 26

Million Dollar Car and
$250,000 Pizza,
16.95P, 0793135931, 26

Mod. R.E. Prac., 16th Ed.,
45.60P, 0793144280, 17

Mod. R.E. Prac., IL, 4th Ed.,
44.95P, 0793142571, 46

Mod. R.E. Prac. in NY,
7th Ed., Update,

44.80P, 0793143632, 46
Mod. R.E. Prac. in NC,
4th Ed.,

42.35P, 0793150582, 46
Mod. R.E. Prac. in OH,
Sth Ed.,

46.75P, 0793142296, 46
Mod. R.E. Prac. in PA,
9th Ed.,

42.95P, 0793145619, 46
Mod. R.E. Prac. in TX,
11th Ed.,

45.95P, 0793152933, 46



More Rags to Riches,
16.95P, 0793145546, 26

Mortgage Kit, 5th Ed.,
19.95P, 0793153719, 41

Multiply Your Success with
Real Estate Assistants,
26.75P, 0793107768, 43

Net Strategy,
27.50H, 0793138663, 35

New Business Models for
the New Economy,
24 .95H, 0793151388, 16

New Homeowner’s
Handbook,
13.95P, 0793138183, 41

New IRAs and How to
Make Them Work for You,
18.95P, 0793154162, 27

New Retirementality,
16.95P, 0793141826, 27

New York Real Estate Exam
Review, 2nd Ed.,
22.60P, 0793137241, 46

On Track to Success in
30 Days,
24.95P, 0793122252, 43

On Your Own, 3rd Ed.,
17.95P, 0793137276, 27

100 Best Mutual Funds to
Own in America, 4th Ed.,
19.95P, 0793138167, 27

100 Best Retirement
Businesses,
15.95P, 0936894547, 35

100 Best Stocks to Own
for Under $25, 2nd Ed.,
19.95P, 0793138264, 27

100 Best Stocks to Own
in America, 7th Ed.,
22.95P, 0793144361, 20, 27

100 Best Technology Stocks
for the Long Run, 2nd Ed.,
19.95P, 079314437X, 27

Online Investing the
Smart Way,
19.95P, 0793134242, 27

Online Trading
Survival Guide,
18.95P, 0793139627, 27

Options Workbook, 2nd Ed.,
40.00P, 0793153883, 27

P2P,
27.00H, 0793148782, 35

PASSTRAK Health Insurance
License Exam Manual

Ist Ed.,

26.00P, 0793153530, 19

PASSTRAK Life Insurance
License Exam Manual,
Ist Ed.,

26.00P, 0793153522, 19

PASSTRAK Life and Health
Insurance LEM, 5th Ed.,
30.00P, 0793144752, 48

PASSTRAK Life and Health
Insurance Q&A, 5th Ed.,
20.00P, 0793148510, 48

PASSTRAK Property/Casualty
Insurance LEM, 6th Ed.,
26.00P, 0793142091, 48

Pensions & Profit Sharing,
8th Ed.,
50.00P, 0793150302, 48

Permission-Based E-Mail
Marketing,
24.95P, 0793142954, 35

Personal Finance Kit,
15.95P, 0793117135, 27

Portraits of Success
18.95P, 0793152593, 35

Power of Design for
Six Sigma,
17.95H, 079316060X, 1

Power of Six Sigma,
17.95H, 0793144345, 20, 35

Power R.E. Letters, 3rd Ed.,
39.95P+D, 0793124743, 43

Principles of Retirement
Planning, 4th Ed.,
37.00P, 0793149819, 48

Problems and Solutions in
Small Business Mgmt.,
36.75P, 0936894717, 35

Professional Assistant,
35.65P, 0793117747, 43

Profit from Legal
Insider Trading,
18.95P, 0793127238, 28

Profitable Real
Estate Investing,
19.95P, 0793131804, 42

Property Management,
6th Ed.,

42.20P, 0793131170, 43
Proven Proposal Strategies

to Win More Business,
29.95H, 1574100882, 35

Q&A to Help You Pass the
R.E. Appraisal Exams, 3rd Ed.,
40.75P, 0793136563, 43

Q&A to Help You Pass the
R.E. Exam, 6th Ed.,
28.95P, 0793135826, 43

Q&A to Help You Pass the
R.E. Exam Software,
43.95S, 0793145473, 45

Rags to Riches,
16.95P, 0793133920, 28

Randori Principles,
22.00H, 0793148626, 35

R.E. a la Carte,
17.95P, 0793143535, 42
R.E. Agent’s Action
Guide/List & Sales Success,
23.95P, 0793107148, 43
R.E. Agent’s Business
Planning Guide,
25.95P, 0793109558, 43

R.E. Brokerage, 5th Ed.,
44.70P, 0793131553, 43

R.E. Confronts Reality,
24.95H, 0793127092, 43

R.E. Ethics, 3rd Ed.,
17.30P, 0793112362, 44

R.E. Exam Guide (ASI),
6th Ed.,
28.80P, 0793136555, 44

R.E. Exam Guide Software,
42.80S, 0793145465, 45

R.E. Fundamentals, 5th Ed.,
27.50P, 0793135052, 44
R.E. Home Inspection,
4th Ed.,
87.95P, 0793145325, 44
R.E. Investor’s Tax Guide,
3rd Ed.,
29.80P, 0793138086, 44

R.E. Math, 5th Ed.,
31.95P, 0793116341, 44

R.E. Office Management,
3rd Ed.,
53.55P, 0793115302, 44

R.E. Principles, 7th Ed.,
75.15H, 0793141834, 44

R.E. Prospecting, 2nd Ed.,
24.95P, 0793109450, 44

R.E. Sales Handbook,
10th Ed.,
21.95P, 0793109477, 44

R.E. Study Guide, 76th Ed.,
18.95P, 0793144299, 18

R.E. Study Guide CD-ROM,
39.95C, 0793160731, 18

Real World Entrepreneur
Field Guide,
59.95P, 1574101137, 35

Realty Bluebook,
32nd Ed., Rev.,
28.50P, 0793142741, 44

Realty Bluebook
Financial Tables,
13.45P, 0793110165, 44

Red Zone Management,
25.00H, 0793142466, 35

Reinvent Your Work,
19.95P, 0793145511, 36

Restaurant Planning Guide,
2nd Ed.,
22.95P, 1574100262, 36

Restaurant Start-Up Guide,
2nd Ed.,
22.95P, 1574101374, 36

Retirement Plan Design,
17.00P, 0793149010, 48

Retirement Plan Types,
17.00P, 0793149118, 48

Retirement Plans for
Small Businesses,
37.00P, 0793146399, 48

Rollovers,
37.00P, 0793152895, 48

Rude Awakenings,
25.00H, 079315197X, 36

Safer Investing in
Volatile Markets,
18.95P, 0793151481, 28

Sales Don’t Just Happen
15.95P, 0793154634, 7

www.dearborntrade.com



Saving on a Shoestring,
15.95P, 0793111188, 28

Savvy Renters’ Kit, 2nd Ed.,
22.95P, 0793128552, 42

Secrets of a
Millionaire Landlord,
18.95P, 0793148251, 21, 42

Secrets of a Millionaire
Real Estate Investor,
18.95P, 0793137055, 21, 42

Securities Titles,
49

For Prices & Order #’s Call

1-800-245-2665 (BOOK).
Series 6 Investment
Company/Variable
Contracts Limited

Series 7 General
Securities Representative

Series 24 General
Securities Principal

Series 26 Invest.
Company/Variable
Contracts Limited
Principal

Select Winning Stocks

Using Financial Statements,
19.95P, 0793131529, 28

Seller Beware!
16.95P, 0793128560, 42

Selling Online,
19.95P, 0793145171, 36

Senior Health Care,
17.00P, 0793149088, 48

Senior Needs Planning,
37.00P, 079315216X, 48

Settle Your Tax Debt,
19.95P, 0793128366, 28

Six Figure Consultant,
29.95H, 157410120X, 36

Sixth Market,
26.00H, 0793139139, 28

Smart Money Guide to
Bargain Homes,
15.95P, 0793107474, 42

Smart Staffing,
19.95P, 1574100955, 36

Smart Steps to
Smart Choices,
22.95P, 1574100211, 36

1-800-245-2665

Socially Responsible
Investing,
19.95P, 0793141737, 28

Soul of an Organization,
19.95P, 0793157803, 9

Start-Up Guide, 3rd Ed.,
22.95P, 1574101153, 36

Start Your Own Business
for $1,000 or Less,
17.95P, 0936894709, 36

Starting from “No,”
17.95P, 1574101226, 36

State and Local

Government Workers’

Retirement Savings Guide,
18.95P, 0793159512, 11

State-Specific Real
Estate Basics,
17

Steps to Small Business
Start-Up, 4th Ed.,
22.95P, 1574101323, 37

Sticky Fingers,
26.00H, 0793148278, 37

Storyselling for
Financial Advisors,
30.00H, 0793136644, 28

Strategic Planning for New
& Emerging Businesses,
2nd Ed.,

35.00H, 1574101145, 37

Successful Homebuilding
and Remodeling,
22.95P, 0793128838, 42

SuccessMaster |IL:
45-Hour Course,
154.45S, 0793152941, 45

SuccessMaster Math Tutor,
43.80S, 0793130476, 45

SuccessMaster Software,
Ntl. Ed.,
154.45S, 079313515X, 45

SuccessMaster TX: 60-Hour
Principles Set,
149.95S, 0793153573, 45

SuccessMaster TX: 64-Hour
Principles Set,
149.95S, 0793153581, 45

SuccessMaster WA,
154.45S, 079315295X, 45

Survey of Advanced Sales,
7th Ed.,
37.00P, 0793144582, 48

Take Control with Your
401(k),
18.95P, 0793154111, 28

Take Stock,
19.95P, 0793141494, 29

Tao of Trading,
29.95H, 0793125987, 29

Target Marketing, 3rd Ed.,
22.95P, 1574100270, 37

Targeting the Over-55
Client, 2nd Ed.,
19.95P, 0793130883, 44

Taxation of
Financial Products,
37.00P, 0793151910, 48
Terri Murphy’s e-Listing
and e-Selling Secrets for
the Technologically Clueless,
24.95P, 0793135486, 42
Terri Murphy’s e-Listing
and e-Selling Secrets Audio,
19.95A, 0793144825, 45
Terri Murphy’s Listing &
Selling Secrets,
24.95H, 0793115450, 44

Texas R.E. Agency, 5th Ed.,
34.95P, 0793153417, 18

Texas R.E. Contracts, 2nd Ed.,
34.95P, 0793155622, 46

365 Ways to Simplify
Your Work Life,
8.95P, 0793122813, 37

To Hell and Back,
22.00H, 0793149223, 29

Toastmasters
International Guide,
17.95P, 0793123526, 37

Top Secret Resumes &
Cover Letters,
12.95P, 0793113598, 37

Total Needs Planning,
6th Ed.,
27.00P, 0793159334, 48

Total Quality Management,
22.95P, 1574100394, 37

Trading Rules,
29.95H, 0884629201, 29

Trading Rules II,
29.95H, 0793112427, 29

True Leaders,
25.00H, 079314826X, 37

Truth, Trust, and the
Bottom Line,
25.00H, 079314163X, 37

21 Things | Wish My Broker
Had Told Me,
16.95P, 0793154375, 16

Understanding B2B,
27.00H, 0793144892, 38

Understanding IRAs, 2nd Ed.,
27.00P, 0793152046, 48

Uniform Standards of

Professional Appraisal

Practice, 10th Ed.,
30.55P, 0793160766, 18

Universal Life Insurance,
27.00P, 0793145090, 48

Unleashing the Ideavirus,
40.00H, 0970309902, 38

Up & Running in 30 Days,
2nd Ed.,
27.95P, 079314485X, 44

Upstart Guide to Buying,
Valuing, and Selling
Your Business,

29.95P+D, 1574100874, 38

Upstart Guide to
Owning/Managing a
Bar or Tavern,

15.95P, 0936894679, 38

Upstart Guide to Owning/
Managing a Bed
& Breakfast,

15.95P, 0936894652, 38

Upstart Guide to Owning/
Managing a Restaurant,
15.95P, 093689489X, 38

Upstart Small Business
Legal Guide, 2nd Ed.,
29.95P+D, 1574100920, 38

Valuing People,
27.00H, 0793150159, 38

Variable Universal Life,
27.00P, 0793153360, 48

Virginia R.E. Practice &
Law, 6th Ed.,
16.95P, 0793148472, 46
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Wall Street’s Picks 2001,
20.00P, 0793141052, 29

What No One Ever Tells
You about Starting Your
Own Business,

17.95P, 1574101129, 38

Will Kit, 2nd Ed.,
18.95P, 0793146054, 29

Wisconsin R.E. Practice
and Law, 10th Ed.,
25.20P, 0793135966, 46

Work at Home Wisdom,
9.95P, 1574101005, 38

Y

Your Clients for Life,
35.00H, 0793149541, 29

Your Guide to Passing the
AMP R.E. Exam, 3rd Ed.,
28.35P, 0793145139, 44

Your Guide to Passing the
AMP R.E. Exam, Software,
141.75S, 0793153107, 45

Your Home
Inspection Guide,
15.95P, 0793113369, 42
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Order Department Bookstore Discount Schedule

Dearborn Assorted Frontlist and Backlist

Trade Division ‘ Copies % Discount Terms

155 North Wacker Drive | E 20% Prepaid orders only;

Chicago, Illinois 60606-1719 Frelght & Handling_ E

800-245-2665 (Book) $3.50 for 1st book, $.50 5

SAN 211-2280 for each additional book =

FAX 312-836-9958 Copies % Discount Terms %
10+ e 47% Plus Actual Postage S

Net 30 days

CUSTOMER NO: SHIP TO NO:

Name Name

Address Address

City City

State Z1p State Zip

Ship Via Terms Order Date

Special Instructions

Purchase Order No: Salesperson:

Qry. TITLE ISBN PRICE | DISCOUNT |AMOUNT

TOTAL

Dearborn

Trade Publishing
A Kaplan Professional Company

1-800-245-2665 61



Retail Discount Schedule

Assorted Hardcover and Paperback

Copies % Discount Terms

1-9 e 20%  Prepaid orders only;*
Freight & Handling
$3.50 for 1st book,

$.50 for each additional book**

Copies % Discount Terms
10+ e 47%  Plus Actual Postage**
Net 30 days

*Prepaid applies only to NEW accounts.

** Shipping rates for 50 US States only. Please call for
international rates.

Additional discounts are available to purchasers
of nonreturnable books. Please write for details.

CO-OP advertising available on selected titles in
selected markets. If you desire CO-OP allowances,
please write Sales Manager with specific requests.

Terms: Net—All bills must be paid within 30 days.
We will not ship to delinquent accounts.

Delinquent accounts are subject to a monthly inter-
est charge of 1.5% unless a satisfactory payment
plan has been approved by Dearborn Trade.

New accounts must furnish credit information
(three recognized trade accounts plus bank) and
phone number.

Individual Buyers

Enclose payment with order. Add $5.00 for postage
and handling. Orders shipped to the following states
must include applicable sales tax: CA, FL, IL, NY.
VISA or MASTERCARD accepted. Provide card
number, expiration date, and signature.

Shipping and Handling
Freight charges are FOB Aurora, IL 60504.

We ship UPS unless otherwise specified. Orders
over 150 pounds will be shipped via best direct
truck service.

Price Changes

Dates, prices, titles, and specifications are subject
to change without notice. The listing of price is
not intended to control the retail prices.

Return Policy

Unmarked books in saleable condition may be
returned for credit by customers anytime after 90
days from invoice date until six months after
they are declared no longer available in an official
notice in Publishers Weekly.

Invoice number, date of purchase, and purchase
discount must be supplied.

Customer is responsible for payment of postage
on returns.

Damaged books will not be credited.

If retailers make returns that do not comply with
these instructions, they will be credited at a flat
discount of 50% from the Trade list price.

Distribution Center Location

Books are to be returned to our Distribution Center:
Dearborn Trade Returns Department
940 Enterprise Street
Aurora, IL 60504

Claims for damaged, short, or misshipments must be
reported directly to us immediately. Any claim made
30 days after invoice date will not be accepted. Claims
must include invoice number and reason for claim.

Wholesale Discount Schedule

Terms

Add $3.50 shipping &
handling for first book,

$.50 for each additional book*

Terms
Customer pays shipping

Copies
1-9 books...20%
cash with order.*

Copies
10+ 50%
* Applies only to NEW accounts.

** Shipping rates for 50 US states only. Please call for
international rates.

Additional discounts are available upon request to

buyers of books on a nonreturnable basis.

Terms: Net 60 days.

Delinquent accounts will not be shipped and are
subject to a 1.5% interest charge unless a satisfactory
payment plan has been approved by Dearborn Trade.

Return Policy

Unmarked books in saleable condition may be returned
for credit by customers anytime after 90 days from
invoice date until 180 days after they are declared no
longer available in an official notice in Publishers Weekly.

Invoice number, date of purchase, and purchase
discount must be supplied.

Customer is responsible for payment of postage

on returns.

Damaged books will not be credited.

If wholesalers make returns that do not comply with
these instructions, they will be credited at THE
MAXIMUM ALLOWABLE DISCOUNT for each
title returned.

www.dearborntrade.com



International Rights Representation

Baltic States & Eastern Europe
Prava | Prevodi

Ana Milenkovic

Koste Jovanovica 18

11000 Belgrade, Yugoslavia

Tel: +381-11-460-290

Fax: +381-11-472-146

E-mail: ana@pip.co.yu

Brazil

International Editors

Flavia Sala

Rua Dom Manuel, 166

CEP 04602-050 Sao Paulo, Brazil
E-mail: fsala@dglnet.com.br

China

Various agents,
all non-exclusive basis

France

La Nouvelle Agence
Vanessa Kling

7, Rue Corneille

75006 Paris, France

Tel: 331-432-58560

Fax: 331-432-54798
E-mail LNAPARIS@aol.com

Germany

Michael Meller Literary Agency
Michael Meller

Sandstrabe 33

80335 Munich, Germany

Tel: 89-3663-71

Fax: 89-3663-72

E-mail: m.meller@melleragency.com

Greece

OA Literary Agency
Omiros Avramides

1, Kritis Street,

GR 190 03 Markopoulo, Greece
Fax: 30-299-23409

E-mail: homer@otenet.gr

Hungary

LEX Copyright

Dr. George Tibor Szanto
Szemere utca 21

1054 Budapest, Hungary

Tel: +36-1-332-9430

Fax: +36-1-331-6181

E-mail: lexcopy.bp@mail.datanet.hu

Israel

Harris/Elon Agency

Efrat Lev

P.O. Box 8528

Jerusalem 91083 Israel

Tel: 972-256-33237

Fax: 972-256-18711

E-mail: litagent@netvision.net.il

1-800-245-2665

Italy

Piergiorgio Nicolazzini
Literary Agency

Piergiorgio Nicolazzini

via G.B. Moroni 22

20146 Milano, Italy

Tel: 39 02 48713365

Fax: 39 02 48713365

E-mail: piergiorgio.nicolazzini@tin.it

Japan

Non-exclusive

Japan Uni Agency

Miko Yamanouchi

Tokyodo Jinbocho No. 2 Bldg.,

1-27 Kanda Jinbocho, Chiyoda-Ku,
Tokyo 101, Japan

Fax: 81-3-3294-5173

E-mail: miko.yamanouchi@japanuni.co.jp

Tuttle-Mori Agency
Makiko Takeuchi

2-15 Kanda Jimbocho, Chiyoda-Ku
Tokyo 101, Japan

Tel: 813-323-040814

Fax: 813-323-45249

E-mail: makiko@tuttlemori.twics.com

Korea

Various agents,
all non-exclusive basis

Latin America
International Editors
Nicolas Costa

Avda. Cabildo, 1156

1426 Buenos Aires, Argentina
E-mail: costa@lvd.com.ar

Romania

International Copyright Agency
Simona Kessler

Bd. Magheru 35, bl. A, sc. A

Et.4, apt. 42, Bucharest 1, Romania
Tel: 401 650 3457

Fax: 401 312 9252

E-mail: skessler@fx.ro

Russia

Permissions & Rights
Konstantin Paltchikov
Bolshaya Bronnaya St. 6A, Rm 412
103670 Moscow, Russia

Tel: +7-095-203-5280

E-mail: prava@aha.ru

63

Scandinavia and the
Netherlands

Tonnheim Literary Agency
Hanserik Tonnheim

Mail address:

Box 4244

SE-203 13 Malmo, Sweden
Visiting address and couriers:
Hyregatan 14 (Minotaur)
SE-211 21 Malmo, Sweden
Tel: 46 40 661 49 10

Fax: 46 40 661 49 11

E-mail: tonnheim@swipnet.se
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Spain and Portugal
International Editors
Isabel Monteagudo
Rambla de Catalufia, 63, 30 1a
08007 Barcelona, Spain

Tel: 34 93 2158812

Fax: 34 93 4873583

E-mail: ieco@es.inter.net

Turkey

Nurcihan Kesim Literary Agency
Asli Karasuil

P.O. Box 868, 34436

Sirkeci Istanbul, Turkey

(for packages)

Cemil Aslanguder sok.

Bahar Sitesi 9/3, 80280
Gayreteppe Istanbul Turkey

Tel: (90212) 288-5237/275-5625
Fax: (90212) 274-2223

E-mail: kesim@superonline.com

All Other Territories
Kay Stanish

Manager of International and
Subsidiary Rights

155 North Wacker Drive
Chicago, IL 60606 USA

Tel: 312-894-0555

Fax: 312-836-1021

E-mail: stanish@dearborn.com

Juli Cullen
International Coordinator

155 North Wacker Drive
Chicago, IL 60606 USA

Tel: 312-894-0339

Fax: 312-836-1021

E-mail: cullen@dearborn.com
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Dearborn Trade

155 North Wacker Drive
Chicago, Illinois 60606-1719
312-836-4400

SAN: 211-2280

Fax: 312-836-1021

Toll-free Order Number
800-245-2665 (Book)
www.dearborntrade.com

Dearborn Trade
Customer Service
Toll-free: 800-245-2665
Fax: 312-836-1146

Dearborn Trade
Sales & Marketing
Representation

Cynthia Zigmund

Vice President and Publisher
312-894-0437
zigmund@dearborn.com

Paul Mallon
Director of Sales

312-894-0381
mallon@dearborn.com

Robin Bermel
Director of Special Sales
(Finance, Investing

& Real Estate)
312-894-0455
bermel@dearborn.com

Terri Joseph
Special Sales Account Executive

gEntregreneurship and
ales & Marketing)

312-894-0307
tjoseph@dearborn.com

Mindi Rowland

Special Sales Account Executive
(Management)
312-894-0410
rowland@dearborn.com

Leslie Banks
Marketing Director

312-894-0304
banks@dearborn.com

Courtney Goethals

Publicist
&Finance, Investing, and
eal Estate)

312-894-0322
goethals@dearborn.com

Elizabeth Bacher
Publicist
(Management, Sales &
Marketing, and
Entrepreneurship)
312-894-0525
bacher@dearborn.com

Nakisha Haywood
Publicity Assistant
312-894-0566
haywood@dearborn.com

Heide LaVaque

Marketing Coordinator
(Advertising & Library Sales)
312-894-0454
lavaque@dearborn.com

Stephanie Holmes
Sales Assistant

312-894-0404
holmes@dearborn.com

International
Distribution

Canada

To order:

Jaguar Book Group
100 Armstrong Ave.
Georgetown, Ontario

L7G 554

Ph: 905-877-4483

Fax: 905-877-4410
sales@jaguarbookgroup.ca

For sales and marketing
information, contact:
Jacqueline Gross &
Associates, Inc.

One Atlantic Avenue,

Ste. 105

Toronto, Ontario, M6K 3E7
416-531-6737

Sales representatives:
Jacqueline Gross
National Accounts

Ph: 416-531-4941

Fax: 416-531-4259
jackie@jacquelinegross.com

Gayle Voycey

Customer Support

Ph: 416-531-6737

Fax: 416-531-4259
gayle@jacquelinegross.com

Jane Mckay

SW Ontario

Ph: 416-256-9629

Fax: 416-256-7369
jane@jacquelinegross.com
Anik Robitaille

Ont E, Quebec, Maritimes
Ph: 514-278-9022

Fax: 514-278-9390
anik@jacquelinegross.com
Craig Siddall

British Columbia, Yukon
csiddall@siddall-assoc.com
lolanda Millar
imillar@siddall-assoc.com
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Maire Skelly

Ph: 604-662-3511

Fax: 604-683-7540
mskelly@siddall-assoc.com

Darlene Morrow

North Alberta & Sask
Ph/Fax: 780-434-9722
dmorrow@siddall-assoc.com

Alexia Penny

South Alta, Manitoba
Ph/Fax: 403-202-0922
apenny@siddall-assoc.com

Australia/New Zealand
Woodslane Pty. Ltd.

Unit 7/5 Vuko Place
Warriewood, NSW 2102

PO Box 935

Mona Vale, NSW 2103
Australia

Ph: 61-2-997-05111

Fax: 61-2-997-05002
info@woodslane.com.au

India

Cranbury International
88 Grumman Ave.
Norwalk, CT 06851, USA
Ph: 203-846-2729

Fax: 203-846-2972
eatkin@
cranburyinternational.com

Cia/115B, Janakpuri
New Delhi 110058 India
Ph/Fax: 91-11-5500998
anybody@bol.net.in

Latin America,
Caribbean & Puerto Rico
Cranbury International

88 Grumman Ave.

Norwalk, CT 06851, USA

Ph: 203-846-2729

Fax: 203-846-2972

eatkin@
cranburyinternational.com

Middle East

Anthony Rudkin Associates
PO Box 15

51 Cornmarket St.

Oxford OX7 3Eb

England

Ph: 441-865-724627

Fax: 441-865-792309
representative@ara.i-way.co.uk

Military Market
JaGCO & Associates
258 Glastonbury Lane
Somerset, NY 08873-4934
Ph: 732-873-8595

Fax: 732-873-0530
jagcowigen@cs.com

Malaysia
Advantage Quest
37 Jalan SS26/13
Taman Mayang Jaya
47301 Petaling Jaya
Malaysia

Ph: 603-703-8096
Fax: 603-704-8340
adquest@tm.net.my

Singapore
Publishers Marketing
Services

10-C Jalan Ampas #07-01
Ho Seng Lee Flatted
Warehouse

329513 Singapore

Ph: 652-565-166

Fax: 652-530-008
info@pms.com.sg

South Africa
Alternative Books CC
PO Box 1345

Ferndale 2160

South Africa

Ph: 27-11-792-7730
Fax: 27-11-792-7787
altbook@global.co.za

UK/Europe

BR&D

244A, London Road
Hadleigh, Essex SS7 2DE
England

Ph: 441-702-552912
Fax: 441-702-556095
info@bookreps.com

RICS Books

(Dearborn Real Estate
Education titles only, formerly
Real Estate Education Company
Surveyor Court

Westwood Business Park
Coventry CV4 8JE

England

Ph: 441-722-27000

Fax: 441-713-348381
dcopplestone@rics.org.uk

All Other International
Markets

Kay Stanish

International & Subsidiary
Rights Manager

155 North Wacker Drive
Chicago, IL 60606 USA

Ph: 312-894-0555

Fax: 312-836-1021
stanish@dearborn.com

Juli Cullen
International Coordinator
155 N. Wacker Drive
Chicago, IL 60606 USA
Ph: 312-894-0339

Fax: 312-836-1021
cullen@dearborn.com

www.dearborntrade.com



Dearborn is proud to be represented to the
book trade by these five excellent groups:

Midwest & South/
South Central:
Fujii Associates

Fujii Associates Office

Don Sturtz

1400 W. 47th Street, Suite “4
La Grange, IL 60525

Don Sturtz

e-mail:
donsturtzefujiiassociates.com

Kathy Bogs, Office Mgr.

Ph: 708-354-2555

Fax: 708-354-6534

e-mail:
kathybogs@fujiiassociates.com

Kendall Mines

1314 W. 28th St 102
Minneapolis, MN 55408
Ph: 612-874-6194

Fax: 612-874-6192

e-mail: kendallfujii@msn.com

Lee Craig

1400 W. 47th Street, Suite “4
LaGrange, IL 60525

Ph: 708-354-2555

Fax: 708-354-6534

e-mail: craigfujii@msn.com

Thomas Bowen

16300 Ledgmont 501
Addison, TX 75001

Ph: 972-381-1828

Fax: 972-381-1829

e-mail: bowenfujii@msn.com

Mark Fleeman

161 Moorland

Valparaiso, IN 46385

Ph: 219-476-0346

Fax: 219-476-4366
e-mail: CoTaVa@msn.com

Andrew Holcomb
3216 Silk Oak Dr.
Austin, TX 78748
Ph: 512-291-5782
Fax: 512-291-5784

e-mail: holcombfujii@msn.com

Eric Heidemann

75 Sunny Hill Drive

Troy, MO 63379

Ph: 636-528-2546

Fax: 636-462-3074
e-mail: ericfujii@msn.com

Southeast:
Southern Territory
Associates, Inc.

Office:

Judy Stevenson, Business Mgr.
4508 64th Street

Lubbock, TX 79414

Ph: 806-799-9997

Fax: 806-799-9997

e-mail: sta77@flash.net

Janet H. Fairchild
3929 Sadlersville Road
Adams, TN 37010

Ph: 931-358-9446
Fax: 931-358-5892
e-mail: jhfsta@cs.com

Teresa Rolfe Kravtin

120 Red Oak Trail
LaGrange, GA 30240

Ph: 706-882-9014

Fax: 706-882-9014

e-mail: trkravtin@charter.net

Geoff Rizzo

518 S.E. Ashley Oaks Way
Stuart, FL 34997

Ph: 561-223-7776

Fax: 561-223-7131

e-mail: ratsorizzol@earthlink.net

Angie Smits

706 Magnolia St.
Greensboro, NC 27401
Ph: 336-574-1879

Fax: 336-275-3290
e-mail: hasmits@aol.com

West Coast and Rocky
Mountain States:
Stuart Associates

Stuart Associates Office
3118 Old Coach Drive
Camarillo, CA 93010
Reps:

Jeff Stuart

Brian Stuart

Joyce Abdill

James Sena

Nonie Stuart

Dianna Stuart
Ph: 800-635-0326

805-482-8755
Fax:800-260-8532

805-388-8199
email: stuartassoc@earthlink.net

Mid-Atlantic:
Christopher Ward &
Company, Inc.

Chris Ward

Lindsay Ward

9 Partridge Trail

Sherman, CT 06784-9617

Ph: 860-355-8273

Fax: 860-350-8841

e-mail: CWardandCo@aol.com

Rebecca Bowers

7256 Riding Hood Circle
Columbia, MD 21045
Tel/Fax: 410-312-7745
e-mail:
rebeccabowers@comcast.net

New England:
New England Book
Sales Company

Douglas G. Cochrane
Elanor B. Cochrane
22 Cavender Road
Hancock, NH 03449
Ph: 603-525-4378
Fax: 603-525-3046

Anthony P. Giordano
Five Volunteer Road
Hingham, MA 02043
Ph: 781-749-5769
Fax: 781-749-3052

Thank you for
your business,
we appreciate it!
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KA-CHING!!

The Best New Ideas in Sales and Marketing Have Arrived!

Understand, Reach,
and Increase Your Share
of the
Largest Market

26 PROVEN STRATEGIES TO
Segment INCREASE SALES IN ANY MARKET

'

F

MARTHA BARLETTA

AVOID THE VENDOR TRAP | & = BUILD YOUR IMAGE AND
- BOTTOM NE THROUGH
SOCIALLY ’Iilolllill.i

nnnunm_.l PROGRAMS,

AND EVENTS

Joe Marconi R

Author of Crists Marketing STEPHAN SCHIFFMAN

Dearborn

Trade Publishing

A Kaplan Professional Company

155 North Wacker Drive, Chicago, IL 60606-1719
312-836-4400 www.dearborntrade.com
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