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Wowing Yot
Customers

ike the accomplished stage magician who
transforms the ordinary into the amazing,
today’s brand leaders deliver memorable customer
service with a flair that leaves the customer
astonished and coming back for more.

Service Magic captures the striking parallels
between business-building customer service and
the fine art of stage magic by revealing the tricks,
trappings, and techniques of America’s finest
Service Magicians.
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Service Magic

The Art of Wowing Your Customers
Ron Zemke (Minneapolis, MN) and Chip Bell (Dallas, TX)

Dazzling customer service—the kind that enchants people and keeps
them coming back—can be as awe-inspiring as a spectacular magic show.

Like stage magic, service magic is made up of more than tricks, hocus-pocus,
and bravado. Service magic is an art and depends on developing customer
rapport, excellent timing, and many hours of practice.

Customer service wizards Chip Bell and Ron Zemke have decades of experience
advising and coaching the world’s biggest businesses in the fine art of providing
excellent service. In their new book, Service Magic, the authors use examples from
diverse industries to reveal inventive—and fun—approaches to customer service.
Using new models for creating customer delight, they share a conjurer’s trunk

of ideas for sweeping away the mundane and creating customer experiences that
will leave customers delighted, charmed, and wanting to come back for more.

Readers will learn about the magic-building customer service strategies at play
in industries such as:

¢ Hospitality—How Marriott, Ritz-Carlton Hotels, Hotel Monaco, Old Faithful
Inn, Berns Steak House, and Radisson have performed service magic for
retaining guests, especially during a downturn in the travel and leisure market.

e Financial services—How do USAA and American Express keep their customers
happy when so many financial services companies are churning accounts
faster than the Fed can drop interest rates?

* Health care—See how some of the biggest health care providers, including
Mayo, Aurora Health, Children’s Memorial Hospital of Chicago, Grace
Presbyterian Village, and Wayzata Dental, have created caring, nurturing,
and helpful environments for patients and families.

e Retail—Byerly’s, SuperQuinn, Mary Jane’s Farm, Macaroni Girill, Victoria's
Secret, and Sewell Village Cadillac are vastly different retailers. Nevertheless,
they share some common approaches to service and customer care.

e Entertainment—Universal Studios, Disney World Resorts, All Outdoor White
Water Rafting, and the St. Paul Saints have all captured the hearts and souls
of customers through the magic of service.

Ron Zemke is president of Performance Research Associates, Inc., and coauthor
of the best-selling Service America in the New Economy, the Knock Your Socks Off
Service series, and Generations at Work. He has consulted with GM, Giant Eagle,
Turner Broadcasting System, Best Buy, Microsoft, Sun Microsystems, and
PricewaterhouseCoopers. An award-winning business writer, he serves as senior
editor of TRAINING magazine and is a syndicated columnist for the American
City Business journals.

Chip Bell is a senior principal of Performance Research Associates, Inc. A
renowned keynote speaker, Chip has served as a consultant or trainer to such
major corporations as Universal Studios, Merrill Lynch, USAA, Pfizer, Bank of
America, Marriott, and Ritz-Carlton Hotels. He is the author of such best-sellers
as Managers as Mentors, Customer Love: Attracting and Keeping Customers for Life,
and Customers as Partners.

Wowing Your
Customers

MAY

6 x 9, 224 pages, 5682-1801
$18.95 pb, $28.95 Canadian
ISBN 0-7931-6467-2

Print run: 50,000

Category: Management

Marketing Plan

» $50,000 marketing and advertising campaign

» Co-op available

» Advance galley mailing

» National media campaign

» Author media tour based on speaking
schedule, which includes 150 engagements
per year

» Morning Drive Time Radio Tour: May 2003

» Promotion at national conferences, including
Book Expo America, June 2003; American
Society of Training and Development, June
2003; and Society of Human Resource
Management, July 2003

Bookseller Tips

/ There are over 2 million businesspeople who
have purchased Ron Zemke and Chip Bell’s
books on customer service, including the
Knock Your Socks Off titles.

v Zemke and Bell’s books have been on the
best-seller lists of Business Week, the New York
Times, 800-CEO-READ, and many regional
business publications.

/ Each year, Chip Bell and Ron Zemke present
more than 150 lectures and speeches before
service-minded organizations of all sizes.

Other Titles by the Author
Delivering Knock Your Socks Off Service,
2nd ed. (0814479707)

Managing Knock Your Socks Off Service
(0814477844)

Sustaining Knock Your Socks Off Service
(0814478247)

Service America, 2nd ed. (0071377220)
Managers as Mentors (1576751422)

International and Subsidiary
Rights Available



Russ Whitney

is the Millionaire
Real Estate Mentor!

From humble beginnings as a high school
dropout working in a slaughterhouse

to the most recognized real estate
training personality...

The self-taught entrepreneur who has
accumulated vast wealth shares his vision
for his new book:

“CThe goal at all costs is to drive retail sales.”’

Achairman and CEO of the Whitney

Information Network, Inc., and
Whitney Education Group, Inc.,
Whitney will be investing $1 million

a month to drive customers into

bookstores through half-hour
infomercials that feature his new
book Millionaire Real Estate Mentor.

o

Whitney has formed a “Wealth Team” of
leaders who follow, and teach, his wealth
creation strategies. During any given week,
there are about a dozen Wealth Teams in
the field teaching courses. These seminars
attract 4,000-6,000 people each week.

Whitney is also the author of Building Wealth:
From Rags to Riches Through Real Estate (1995).



BEST-SELLING AUTHOR OF BUILDING WEALTH

MILLIONAIRE
REAL ESTATE
MENTOR

Millionaire Real Estate
Mentor

The Secrets to Financial Freedom
through Real Estate Investing

SPECIAL OFFER!
Buy 3 copies,
get 50% discount.

Use 0-7931-7362-0
on order form.

(Valid in U.S. only)

Russ Whitney and his Wealth Team (Cape Coral, FL)

A self-made millionaire shares the secrets to his extraordinary wealth
and reveals how to find long-term financial success through smart real

estate investing.

In a shaky economy, where can investors reap profits of 300, 400, and even 500
percent on an investment? Real estate. Through careful planning, a solid game
plan, and true dedication, real estate investors can realize a remarkable level of
financial independence and prosperity with less risk than with many other
investment vehicles.

Readers will learn from a bona fide real estate master, Russ Whitney, whose years
of experience have honed an amazing array of money-making methods. For years,
Whitney’s insights were available to a limited number of people through his
exclusive, invitation-only, high-level training programs. Now, investors can have
his accumulated wisdom within arm’s reach on their bookshelf.

Millionaire Real Estate Mentor outlines the key components to realize success
investing in real estate. Whitney has assembled a team of self-made millionaires,
helped them sharpen their skills, and now shares the power of their collective
experience with readers. Readers will discover proven strategies that they can
leverage into profitable real estate investments, regardless of how much—

or how little—capital they have now.

Investors will learn:
® Russ Whitney’s Laws and Rules for real estate wealth
e Which real estate investment is right for one’s talents, temperament,
and interests
* How to recognize a real estate gold mine—and how to spot a fiasco—
before investing
e When investors can use the government to finance their fortune
* How to protect assets from litigation and excessive taxes
In Millionaire Real Estate Mentor, Whitney shares helpful lists of public and private
resources for the serious investor and a collection of sample forms and letters to
quickly customize and use to jump-start the real estate transaction process.

Russ Whitney, chairman and CEO of Whitney Information Network, Inc., and
Whitney Education Group, Inc. (a publicly traded company; ticker symbol: RUSS),
is an internationally known and respected leader in the real estate investment and
financial training world. His best-selling book, Building Wealth, chronicled his
spectacular road to financial fortune from his humble start at age 20, when he
bought his first investment property while working in a slaughterhouse. By age 23,
he was financially independent, and by age 27, he was written up as one of America’s
youngest self-made millionaires. With numerous subsidiaries in the U.S. and four
other countries, Whitney’s flourishing global business is steadily expanding while it
focuses on products, training, and services for the business, finance, stock market,
and real estate arenas. Whitney continues to be involved in major real estate
developments in the U.S. and abroad, both corporately and as an individual investor.
Whitney Education Group’s core business centers on real estate training for people
seeking to duplicate Whitney’s stunning financial success.

THE SECRETS TO FINANCIAL FREEDOM
THROUGH REAL ESTATE INVESTING

RUSS WHITNEY

LAND HIS WEALTH TEAM

APRIL

7% x 9, 368 pages, 5682-2401
$21.95 pb, $33.95 Canadian
ISBN 0-7931-6686-1

Print run: 75,000

Category: Real Estate Investing

Marketing Plan

» $75,000 marketing and advertising campaign

» Co-op available

» National media campaign: print, online,
television

» Morning Drive Time Radio Tour: May 2003

» Advance galley mailing

» Promotional support from the Whitney
Information Network, Inc., and Whitney
Education Group, Inc., including weekly
seminars, newsletters, company Web site,
infomercials, and television ads.

Bookseller Tips

/ As the chairman and CEO of Whitney
Information Network, Russ Whitney is a
recognized world leader in the real estate
investment and financial fields.

v/ The Whitney Education Group seminars
attract 4,000 to 6,000 people per week.

v/ The Whitney Information Network will feature
Millionaire Real Estate Mentor in its new
infomercial.

v/ Whitney’s personal story—his rise from
a slaughterhouse worker to real estate
millionaire—is compelling and inspiring.

Other Titles by the Author
Building Wealth (0684800519)

Internet
www.russwhitney.com

International and Subsidiary
Rights Available



KEVIN C. MYERS

AUGUST

7% x 9, 304 pages, 1913-4802
$19.95 pb, $30.95 Canadian

ISBN 0-7931-6938-0

Print run: 50,000

Category: Real Estate Investing
Previous edition ISBN: 0-7931-2610-X

Marketing Plan

» Co-op available

» National print and online publicity
» Talk radio nationwide

Bookseller Tips

v With more than 100,000 copies in print, this
is the bible of investing in real estate rehabs.

/ Investors see real estate as a solid investment
alternative to the equities markets.

Internet
www.rehabwiz.com

International and Subsidiary
Rights Available

Buy It, Fix It, Sell It...
PROFIT!

A Comprehensive Guide to No-Sweat
Money-Making Home Rehab

2nd Edition

Kevin C. Myers (Albuquerque, NM)

Start out earning $5,000 to $10,000 per deal, part-time, using these
proven real estate rehab investing techniques.

Veteran investor and rehabber Kevin Myers caused a sensation in real estate
investing circles with the publication of the first edition of Buy It, Fix It, Sell It
... PROFIT! Now, a booming real estate market and completely updated and
expanded edition of his best-seller spells new improved opportunities for those
willing to learn the rehabbing ropes.

Renovating and reselling single-family homes is an exciting, income-generating
business opportunity available in any area. Myers presents all-new insights alongside
proven methods for rehabbing and then selling single-family homes as a highly
lucrative entrepreneurial venture. Using these techniques, beginning and veteran real
estate investors gain in-depth strategies for developing a high-profit, low-overhead
business—full-time or part-time.

The author addresses many of the thorniest challenges that rehabbers face—from
identifying deal killers to making the right renovations. All new and expanded
sections discuss:

e Inspecting the property

e Dealing with contamination, including toxic mold, asbestos, radon, lead

paint, groundwater contamination, septic systems, and termite infestations

* How tax issues affect investments in real estate rehabs

e Funding projects using IRA and 401 (k) accounts

* Maximizing profits by flipping properties
Encouraging and practical, Myers explains where to find the funds to get started,
how to create the team that will support the projects, and why not to pick up a
hammer, even for those who are handy. All new success stories inspire investors
and would-be entrepreneurs to take action.

Kevin C. Myers is the president of a diversified group of companies based in
Albuquerque, New Mexico. He is involved in real estate investments, appraisal,
private mortgage lending, and education. Myers has rehabbed numerous
investment properties during his 25-year-plus real estate career, specializing

in single-family homes. He has an MBA degree and often teaches his techniques
in rehab seminars offered around the country.



Making Big Money
Investing in Foreclosures
without Cash or Credit

Peter Conti (Denver, CO), David Finkel (San Diego, CA), and
Gene Burns (Las Vegas, NV)

Many experts predict that foreclosure rates will double over
the next two years.

he key to making money in real estate is finding motivated sellers. Financial

trouble is often the single biggest motivator. From finding properties in
foreclosure, to negotiating with sellers in financial distress, to reselling the
properties to realize healthy profits, Making Big Money Investing in Foreclosures
without Cash or Credit is a comprehensive money-making guide.

Best-selling authors Peter Conti and David Finkel have teamed up with real estate
guru Gene Burns to show real estate investors how to:
e Understand the concepts involved in investing in foreclosures.
* Find a motivated seller.
e Structure the deals, including how to buy with little or nothing down.
* Negotiate with sellers in foreclosure, including how to overcome obstacles
and close the deal.
e Avoid costly contract pitfalls.
* Hold on to newly acquired properties and grow a portfolio for long-term
equity build-up.
The authors pull all the steps together into a seven-step action plan, so that
investors can apply what they have learned and start making money.

Peter Conti and David Finkel, a former auto mechanic and an Olympic-level
hockey player, respectively, have personal real estate holdings valued at more

than $8 million. They are business owners and investors who are in demand as
presenters at real estate investment workshops nationwide and who contribute a
column to Creative Real Estate Magazine. Finkel also hosts a nationally syndicated
weekly radio program about real estate. They are the coauthors of Making Big
Money Investing in Real Estate without Banks, Tenants, or Rehab Projects. Gene
Burns is one of the top real estate coaches for Mentor Financial Group LLC, one
of the country’s top real estate training firms, which was founded in 1997 by
Finkel and Conti.

From the Authors of the Best-Selling Making Big Money
Investing in Real Estate Without Banks, Tenants, or Rehab Projects

Making

Big Money
Investing 1n
Foreclosures

WITHOUT

Peter Conti, David Finkel & Gene Burns

SEPTEMBER

7% x 9, 224 pages, 5682-3801
$18.95 pb, $28.95 Canadian
ISBN 0-7931-7365-5

Print run: 50,000

Category: Real Estate Investing

Marketing Plan

» Co-op available

> Real estate and investing print and online
media campaign

» Talk radio nationwide

» David Finkel hosts “Real Estate Radio,” a
weekly online radio program that can be
heard in all 50 states.

» Authors’ e-mail newsletter and promotions
on investing in foreclosures

» Authors extensive speaking engagements,
including the Real Estate Success Conferences
in Los Angeles (October 2003), Las Vegas
(November 2003), and San Diego (January
2004)

Bookseller Tips

v "Mortgage foreclosure and delinquencies,
now affecting some 3.6 million loans, are
on the rise.” Realty Times, 8 August 2002

v/ Making Big Money Investing in Foreclosures
withou Cash or Credit includes tactics that
will help investors negotiate real estate deals
more effectively. When reviewing Conti
and Finkel’s last book, syndicated real estate
columnist Bob Bruss noted: “[Making Big
Money Investing in Real Estate without Banks,
Tenants, or Rehab Projects] contains the best
real estate negotiation strategies I've ever
read. | wish | had known their techniques
when | started investing in real estate.”

Other Titles by the Authors

Making Big Money Investing in Real Estate
without Banks, Tenants, or Rehab Projects
(0-7931-5415-4)

International and Subsidiary
Rights Available



A SMART ALTERNATIVE
TO THE STOCK MARKET

SECURE YO UR
FINANCIAL
FUTURE

INVESTING IN
REAL ESTATE

MARTIN
STONE

SPENCER
STRAUSS

MAY

7% x 9, 224 pages, 5682-1401
$18.95 pb, $28.95 Canadian
ISBN 0-7931-6129-0

Print run: 25,000

Category: Real Estate Investing

Marketing Plan

» Co-op available

» National print and online publicity campaign
» Talk radio nationwide

» Authors’ speaking engagements

Bookseller Tips

v Secure Your Financial Future Investing in Real
Estate will be the first book on the market that
clearly outlines how investments in real estate
can replace or supplement an investor’s
retirement savings.

v/ According to an article in USA Today, investors
are “shifting to tangible [assets] like real
estate.” (July 3, 2002)

Other Titles by the Author

The Unofficial Guide to Real Estate Investing
(0-0286-3665-1)

International and Subsidiary
Rights Available

Secure Your Financial
Future Investing in
Real Estate

Martin Stone and Spencer Strauss (El Segundo, CA)

Stock market volatility has prompted people to examine different
investment options, and real estate has emerged as a leading
investment choice.

he roller coaster stock market and recent corporate scandals have left many

with smaller retirement portfolios—and greater skittishness—about invest-
ment options. Real estate has been one notable bright spot in this gloomy invest-
ment landscape. New home construction is booming, property values continue to
increase, and interest rates have been uncommonly low.

Now, Martin Stone and Spencer Strauss leading real estate practitioners and
authors, discuss how smart investors can use real estate to build a retirement
portfolio—safely and successfully. Using time-tested principles, the authors outline
a step-by-step guide that clearly describes the opportunities and hazards in real
estate investing. For starters, Martin Stone and Spencer Strauss discuss a formula
that shows readers exactly how much money they’ll need for a comfortable retire-
ment income.

From there, readers will learn:
* How to create safe wealth through leverage and compound interest,
tax-deferred exchanges, and commonsense real estate principles
¢ How the investment playing field has changed, and how the real estate
market can provide long-term profitability and retirement stability
e Do’s and don’ts in planning, appraising, and financing various real estate
ventures, including big and small apartment buildings, condos, foreclosures,
and commercial and industrial properties
* How to spot a money-making investment—and when and why to run away
from a loser
e How to manage properties to yield the greatest investment return, including
the management of tenants, when to seek out new opportunities, and when
to bail out
Filled with real-life examples, checklists, and worksheets, readers will find a sharply
focused treatment to retirement planning using one of the most underestimated
investment vehicles on the financial scene. Real estate, the authors point out,
can be a viable and extremely lucrative way to create a fulfilling, predictable,
and prosperous nest egg.

Martin Stone and Spencer Strauss are real estate brokers and business partners in
Buckingham Investments. Together, they have bought, sold, and managed hundreds
of buildings and helped countless investors get their start in real estate. They
co-wrote the best-selling book, The Unofficial Guide to Real Estate Investing. They
also have been active on the lecture circuit; have been featured in USA Today, the
Chicago Tribune, and the Los Angeles Times; and have appeared on television and
radio discussing real estate trends.



Secrets of Financing
Real Estate Deals from
a Millionaire Real
Estate Investor

William Bronchick (Aurora, CO), author of Flipping Properties

From conventional mortgages to creative financing,
this guide outlines all the options available to investors.

merica’s real estate market remained robust even during the recession of
2001-2002, and demand is expected to increase. Research reveals that
consumers are jumping on the real estate bandwagon like never before, both
as investors and as homebuyers.

Financing is a critical factor in structuring real estate deals, and both beginners
and pros alike are hungry for information about all the options. For the first time
ever, real estate attorney and best-selling author William Bronchick presents a
comprehensive picture of exactly what’s available. In clear, step-by-step language,
he outlines:
e How to understand the mortgage loan market, including the advantages
and disadvantages of various types of mortgages
e Which mortgages make the most sense, depending on the investor’s
particular situation
e Legal and ethical alternative real estate financing methods, including
contracts for deed and lease/options
Secrets of Financing Real Estate Deals from a Millionaire Real Estate Investor also
includes sample forms, letters, policies, and procedures. It is the definitive insider’s
guide to traditional and creative real estate financing, eliminating the need for
additional books on these subjects.

William Bronchick is a licensed attorney in New York and Colorado, where he
has been practicing real estate law and investing in real estate for more than ten
years. A prolific author, he has written several books on real estate investing,
along with numerous articles that have appeared in newspapers, magazines,

and legal periodicals. He also presents workshops nationwide and appears

on radio and television talk shows to discuss real estate and other legal topics.
Since 1994, he has served as president of the Colorado Association of Real Estate
Investors, a local chapter of the national Real Estate Investors Association.

From the Author of the Best-Selling Book, Flipping Properties
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APRIL

7% x 9, 256 pages, 5682-3101
$18.95 pb, $28.95 Canadian
ISBN 0-7931-6820-1

Print run: 35,000

Category: Real Estate Investing

Marketing Plan

» Co-op available

» Talk radio nationwide

» Print and online media campaign

» Author’s seminars and workshops, including
“Creative Real Estate Financing”

» Author’s Web site and monthly e-mail
newsletter

Bookseller Tips

/ This one-of-a-kind guide outlines all the
financing options, both conventional and
creative financing, available to real estate
investors and homebuyers.

v Bronchick is the coauthor of the best-selling
book Flipping Properties.

Other Titles by the Author
Flipping Properties (0-7931-4491-4)

Internet
www.legalwiz.com

International and Subsidiary
Rights Available
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RICHARD T. WILLAMSON

JUNE

6 x 9, 224 pages, 5682-2901
$19.95 pb, $30.95 Canadian
ISBN 0-7931-6798-1

Print run: 20,000

Category: Real Estate Investing

Marketing Plan

» Co-op available

» National business media campaign, including
print and television

» Talk radio nationwide

» E-mail promotions to real estate investors
and professionals

Bookseller Tips

v/ As more and more individuals begin investing
in real estate, these same investors need to
understand and prepare for the tax
implications.

v Selling Real Estate without Paying Taxes
complements Dearborn Trade’s extensive line
of real estate investing books and provides
readers with comprehensive information
about the real estate investing market.

International and Subsidiary
Rights Available

Selling Real Estate
without Paying Taxes

A Guide to Capital Gains Tax Alternatives
Richard T. Williamson (Long Beach, CA)

Make the most of real estate transactions by avoiding the negative
tax impact.

he decline of the financial markets has led to a white-hot real estate market as

investors move their money away from the stock market. As the transaction rate
increases, sellers are discovering that there are some tax surprises associated with
selling real estate; namely, that federal and state taxes can consume as much as
one-third of the profit on the sale of a property.

Fortunately, legal methods exist for deferring or eliminating taxes. Attorney and
real estate broker Richard Williamson explores the various ways to avoid taxes when
selling real estate. In nontechnical, plain English and using actual cases and client
situations, he explains the options available to take advantage of tax deferral or
tax eliminating methods, including:

e Charitable remainder trusts

e Family philanthropic foundations

e Installment sales

e Private annuity trusts

e Self-directed IRAs

e 1031 Tax Deferred Exchanges

Williamson discusses the pros and cons of each option and gives examples of
how each method works in everyday practice. He also includes sample forms for
estimating capital gains taxes and IRS forms.

Richard T. Williamson is an attorney and real estate professional with more than
15 years of experience. He serves individual investors on real estate tax matters,
as well as real estate professionals whose customers rely on expert advice about tax
consequences related to selling real estate. He also writes a monthly column about
capital gains taxes and estate planning for the Southern California Apartment
Owner’s Association magazine.



From Contact to Contract

350 Proven Sales Tips to Generate More Leads,
Close More Deals, Exceed Your Goals,
and Make More Money

Dianna Booher (Colleyville, TX)

According to the U.S. Bureau of Labor Statistics, more than 16 million American
work as sales professionals. Add in the vast number of small business owners,
consultants, doctors, lawyers, and other professionals who must sell their services
and promote their credibility in order to succeed, and it’s clear that there’s a huge
need for practical, easy-to-apply information on the art of sales.

From Contact to Contract fills this need in a way no other book does. It offers broad
coverage of each facet of sales in one easy-to-skim reference. From prospecting
and presenting to consultative conversations and closing, the book provides a
comprehensive collection of tips and best practices without getting bogged down
in long explanations of sales theory and models. Author Dianna Booher has pulled
together insights gained during her highly successful, 21-year career as a sales and
communication consultant to help readers understand how to:

e Gain commitments from customers and prospects.

e Manage their pipeline.

* Generate leads.

e Use strategic persuasion techniques to turn information

into real communication.

e Deal with difficult buyers.

¢ Negotiate to maintain profit margins.

e Sell across gender lines.

e Stay motivated during a competitive upsurge or economic downturn.

From Contact to Contract is a sales primer professionals will use again and again.
It’s filled with practical techniques and advice they can learn quickly and put to
use immediately.

Dianna Booher is the CEO of Booher Consultants, a communication training firm
that counts among its client list 25 of America’s 50 largest corporations and 227

of the Fortune 500. She travels internationally to present keynotes and workshops
on sales and communication topics, including business and technical writing, oral
presentations, interpersonal skills, customer service, and personal productivity.

A highly regarded speaker, Dianna was recently named to the list of “21 Top
Speakers for the 21st Century” by Successful Meetings magazine. In addition, she
was awarded the CSP (Certified Speaking Professional) designation by her industry,
which has been given to less than 400 professionals worldwide. Dianna is the author
of Communicate with Confidence and E-Writing. She also has authored nine video

series, two audio series, and an entire suite of software, including e-learning courses.

Contract

350r0ven sales Tips to

Generate More Leads,
Close More Deals,
Exceed Your Goals, and
Make More Money

Dianna Booher

SEPTEMBER

6 x 9, 304 pages, 5682-2701
$19.95 pb, $30.95 Canadian
ISBN 0-7931-6800-7

Print run: 25,000

Category: Sales

Marketing Plan

» Co-op available

» Advance galley mailing

» National media campaign

» Morning Drive Time Radio Tour:
September 2003

» Author promotions, including quarterly
newsletter, e-mail newsletter, catalog
mailings, and other direct mail literature

» Promotion at national conferences, including
American Society for Training and
Development, June 2003; and Society of
Human Resource Management, July 2003

Bookseller Tips

v/ Booher’s client list includes NASA, IBM, Intel,
Texas Instruments, Boeing, Hallmark, Mutual
of Omaha, Chevron, Lockheed Martin, USA
Today, the Marriott Corporation, Allied Van
Lines, Sara Lee, Hewlett-Packard, among
others.

v/ According to the U.S. Bureau of Labor
Statistics, more than 16 million Americans
work as sales professionals.

v From Contact to Contract covers all facets of
sales in one complete sales primer that sales
professionals will use again and again.

Other Books by the Author
Communicate with Confidence (0070064555)
E-Writing (0743412583)

Internet
www.booherconsultants.com

International and Subsidiary
Rights Available
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Print run: 15,000

Category: Sales

Marketing Plan

» Co-op available

» Advance galley mailing

> National business media campaign

» Talk radio nationwide

» Promotion on the American Marketing
Association Web site,
www.marketingpower.com

» Author’s extensive speaking engagements

» Author’s syndicated radio feature, The Daily
Dose, heard on 160 stations nationwide

Bookseller Tips

v/ While much has been written about
Emotional Intelligence for academia and for
a general business audience, Selling with

Emotional Intelligence is the first book to cover

the subject as it relates to improving sales
performance.

v Financial service firms using training programs

developed by Mitch Anthony include Merrill
Lynch, PaineWebber, A.G. Edwards, Morgan
Stanley Dean Witter, Citicorp, Nationwide,

Edward Jones, SunAmerica, American Express,
Bank of America, and Northwestern Mutual Life.

Other Titles by the Author

Storyselling for Financial Advisors
(0-7931-3664-4)
The New Retirementality (0-7931-4182-6)

The Financial Professional’s Guide to Persuading

1 or 1,000 (0-7931-4671-2)
Your Clients for Life (0-7931-4954-1)

International and Subsidiary
Rights Available
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Selling with Emotional
Intelligence

5 Skills for Building Stronger Client Relationships
Mitch Anthony (Rochester, MN)

Studies show that a person’s emotional intelligence has an
80 to 85 percent influence on success in the workplace.

In today’s ultra-competitive business environment, it’s not enough for sales
professionals to be adept at technical and tactical skills such as getting
appointments, making presentations, and closing deals. To really succeed, they
must develop and apply their relational skills—or what is known as emotional
intelligence—to help them connect with people, recognize customer wants
and needs, and build strong, lasting relationships.

The concept of emotional intelligence was first popularized in the late 1990s,
and later linked to leadership and management success. Studies show that a
person’s emotional intelligence has an 80 to 85 percent influence on success in the
workplace, while his or her IQ has at best a 25 percent influence. Now, in Selling
with Emotional Intelligence, author and sales trainer Mitch Anthony presents the
first-ever examination of emotional intelligence as it relates to sales performance.

Anthony first explains what emotional intelligence is, then presents sales
professionals with a proven program for increasing their emotional intelligence,
thus improving their sales success. The program, which is known as the ARROW
Program, includes five steps:

1. Awareness—Tune-in to natural strengths and weaknesses. Examine how
one’s personality impacts others. Be aware of emotions controlling the
sales process.

2. Restraint—Identify negative emotions that can damage relationships,
inflict pain, and cost money. Prepare a rational response that will restrain
emotions.

3. Resilience—Learn to develop an optimistic, persistent nature. Embrace
adversity. Recognize the true source of discouragement. Embrace intrinsic
motivators.

4. Others (empathy)—Discern feelings and motives. Develop emotional radar.
Learn to be a better listener and observer.

5. Working with others (building rapport)—Communicate. Resolve conflicts.
Learn to relate to and lead others.

A great deal of time and money is spent training salespeople in the technical
aspects of their work. However, the real need in sales training lies in helping
representatives and managers hone emotional and relational skills. Selling with
Emotional Intelligence provides sales professionals with a program for dealing
with the emotional challenges of their work and for enhancing sales performance.

Mitch Anthony is president of Advisor Insights, a training and communications
consulting firm that specializes in the financial services and insurance industries.
He is the author of Storyselling for Financial Advisors, The New Retirementality,
The Financial Professional’s Guide to Persuading 1 or 1,000, and Your Clients for
Life. Over the past 20 years, Mitch has given an estimated 2,500 presentations to
corporations worldwide, and his work has been featured on ABC Evening News
with Peter Jennings, USA Today, CNN, Bloomberg, CBS Marketwatch, Kiplinger’s
Personal Finance, and Selling Power magazine.



The Art of Client Service

54 Things Every Advertising & Marketing Professional

Should Know

Robert Solomon (New York, NY)

Advertising veteran Robert Solomon reveals his secrets for satisfying
today’s highly demanding advertising client.

W ith brevity, levity, and clarity, Robert Solomon, a well-respected advertising
executive, has written a definitive and practical resource for advertising and
marketing account executives. Writers, planners, researchers, and production
supervisors will benefit as well from his down-to-earth advice on the care and
feeding of the advertising client.

Account management is more art than science, requiring a wide-ranging arsenal of
talents and skills. At times acting as psychologist, orchestra conductor, or lion tamer,
the advertising account executive must be creative and versatile enough to develop
top-notch strategy, and also graceful enough to nag, persuade, rebuff, and inform—
all in a constructive way.

Distilling decades of experience, Solomon has compiled a fast-reading, actionable
checklist of 54 essential ideas to help advertising professionals merge all these account
management skills. The Art of Client Service is geared to the entire account team:
writer, art director, planner, researcher, media executive, producer, and support
staff—anyone who works with clients.

Each of Solomon’s 54 tips deals with a specific issue that an account manager will
undoubtedly encounter when dealing with a client. The answers and insights Solomon
provides are grounded with wit, common sense, and the wisdom that comes from
years of hands-on experience.

Readers will learn:

e The prescriptions for great account work

e The steps to take at the start of any assignment

e How to write a strategy brief

e What makes great creative

e Do’s and don’ts in client presentations

e The elements of a good meeting

® How to “package” themselves
Also included is a well-edited, annotated, and definitive reading list for agency
account executives.

Robert Solomon has devoted more than 20 years to the advertising business. He
currently is president and CEO of the New York office of Rapp Collins Worldwide.
Prior to joining Rapp Collins, he ran Solomon Strategic, a firm he founded to
provide marketing counsel to both advertising agencies and client companies. He
also spent six years at Ammirati Puris Lintas (now Lowe Worldwide) as president
of direct and interactive marketing. He held senior positions at both Foote, Cone &
Belding and Digitas. Robert worked with a long list of industry leading clients,
including American Express, AT&T, Citibank, General Motors, Levi-Strauss,
MasterCard, and UPS. Because of his advertising business savvy, along with his
entertaining style, Robert is much in-demand as a speaker and writer on marketing
integration and managing the creative process.
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RETRAIN YOUR

BUSINESS
BRAIN

Become o Better Decision Maker
Identify Emerging Trends Others Miss

Goin New Confidence in o Chootic Workplace

Donalee Markus, Ph.D.
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v While academics have been studying the
teachable intelligence theory, Dr. Markus
is the first to put it into practice for the
workplace, helping individuals and
organizations gain a mental edge.

7/ In her career, Dr. Markus has created over
8,000 mental exercises. The 101 exercises
featured in Retrain Your Business Brain are
all entirely original, not taken from any
other source.

/ The exercises developed by Dr. Markus
have helped everyone from executives to
professional athletes, NASA scientists to piano
teachers, move to a more adaptable mode
of thinking.

Internet
www.designsforstrongminds.com
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Retrain Your Business
Brain

Donalee Markus, Ph.D. (Highland Park, IL)

Everyone talks about thinking “outside of the box,”
but no one teaches how—until now.

n today’s world, the source of power is no longer information itself, but rather

how individuals organize information. In an era of knowledge workers, victory
will go to the smartest and most innovative, and that is where companies will gain
a competitive edge. Although there are dozens of books and courses on the market
to help employees think “outside of the box,” Retrain Your Business Brain helps peo-
ple “work smarter” by strengthening mental weaknesses and mastering ambiguities
that dominate today’s business landscape—including diversity, innovation, and
shifting priorities.
Retrain Your Business Brain teaches a whole new way of thinking. Instead of the
traditional, linear patterns of thinking, based on logic and tangible outcomes, Dr.
Markus proposes a more flexible and abstract way of perceiving situations and con-
cepts based on visual perception exercises. This radically different approach has been
used with astonishing success to help business executives, professional athletes,
and scientists improve their level of creativity, risk taking, and productivity.

More than just a “puzzle book,” Retrain Your Business Brain will help readers:

e Become better decision makers, innovators, and strategists.

e Learn how to see emerging trends others miss.

e Identify hidden flaws and avoid making the same mistakes over and over.

e Make logical assumptions and conclusions with available information.

e Gain confidence in a chaotic, unpredictable workplace.
Skeptics will find convincing case histories of clients who have used these exercises
to untangle problems or find new answers. In Retrain Your Business Brain, Dr.
Markus presents a challenging new approach that will result in reenergized
business decisions and practices.

Donalee Markus, Ph.D., founder of Designs for Strong Minds (DSM), has helped
individuals and corporations maximize their powers of thinking for over 20 years.
Her clients include NASA, the federal court system, Coopers & Lybrand, Household
International, Ameritech, McDonald’s, Quaker Oats, and the Los Alamos National
Laboratory. Dr. Markus received her bachelor’s and master’s degrees from National-
Louis University and received her Ph.D. from Northwestern University. She was
introduced to the power of visual imagery while working with renowned Israeli
psychologist Reuven Feuerstein. Her current projects include working with NASA
to convert her DSM framework to virtual reality, developing exercises related to

the aging brain, and creating interactive DSM exercises with the University of
Pennsylvania’s engineering department for global distance learning programs.



Balancing Acts

150 Guiltfree, Creative Ideas to Blend Your Work
and Your Life
Barbara A. Glanz (Sarasota, FL)

Balancing work and home commitments is a never-ending

challenge—provoking guilt, stress, and unhappiness.
g P g8 PP SPECIAL OFFER!

Buy 3 copies,

get 50% discount.

Use 0-7931-7364-7
on order form.

(Valid in U.S. only)

whopping 95 percent of working adults are concerned about spending more

time with their families, according to a recent study on workplace trends.
Another recent Harris Poll reported that the majority of young workers would
gladly trade money for family time. Clearly, balancing work and family has
become one of the biggest concerns—not only for individual workers but also for
corporate America, which is scrambling to devise benefits and perks to recruit and
retain the best workers. Balancing Acts shares dozens of creative, often no-cost,
practical ideas both for individuals and for organizations to help employees feel
connected, fulfilled, and productive as they learn to blend work and home
responsibilities in a new and resourceful way.

The word balance, however, can create instant guilt in many employees. In
Balancing Acts, author Barbara Glanz provides a guiltfree way of thinking about
work—home struggles by using a process she calls “blending.” By examining the
interaction of the six key areas of our lives—work, family, friends, health, spirit,
and service—she shows how to diffuse the guilt associated with the impossible
goal of work-life balance.

Readers will learn how to identify where they are spending the bulk of their

time and energy foday and, using some simple, creative, low-cost ideas and
straightforward guidelines, how they can readjust their lifestyles to incorporate
all six areas easily. The solutions are often fairly painless and pretty simple—
ideal for busy people and caring organizations that want sensible ways to defuse
stress and create some calm in a frenetic and fast-paced world. Through her vast
experience as a professional speaker to business groups and top-tier corporations,
she has tested and fine-tuned her ideas.

In an easy-to-read style, laced with gems from John McPherson’s Close to Home
cartoon strip, Glanz fires off practical advice for taking control of the pressures
at home and work.

Barbara A. Glanz is one of the highest ranked and most sought-after speakers in the
business world. Her winning style has prompted reviewers to call her the “business
speaker who speaks to your heart as well as to your head.” With six best-selling
business books and more than 70 articles to her credit, Glanz has presented on

five continents and in nearly every state in the U.S. to great acclaim. She also is

an in-demand corporate trainer, whose clients include Abbott Labs, IBM, Hilton
Hotels, Delta Airlines, Boeing, Kentucky Fried Chicken, AAA, Southwest Airlines,
The Pampered Chef, U.S. Department of Energy, American Heart Association, and
The Gap. Glanz’s books have been featured in such publications as Ladies Home
Journal, Entrepreneur magazine, Industry Week, and Executive Female magazine.

\ WORK-HERLTH
ERVICE

\ woriisFrRTERDS

SpIRIT | WORKZ

LY
ORK-FAMI
b WORK-

150 Guiltfree, Creative Idegs to
Blend your Work and your Life

MAY

5 x 7%, 160 pages, 5682-2101
$14.95 pb, $22.95 Canadian
ISBN 0-7931-6520-2

Print run: 20,000

Category: Business Life

Marketing Plan

» Co-op available

» Advance galley mailing

» National media campaign

» Morning Drive Time Radio Tour, May 2003

» Author’s Web site and newsletter

» Author’s extensive speaking engagements

» Promotion at national conferences, including
the American Society for Training and
Development, May 2003; and the Society for
Human Resource Management, June 2003

Bookseller Tips

v/ According to a recent survey in USA Today,
balancing work and family was the biggest
career-related concern for 32% of the workers
surveyed. Job security ranked second at 22%.
(June 6, 2002)

7/ In 1998, Barbara received her Certified
Speaking Professional designation from the
National Speakers Association. Less than 400
speakers worldwide hold this prestigious
designation.

v/ Barbara is a member of the National Speaker’s
Association, the Society for Human Resource
Management, the American Society for
Training and Development, and the National
Association of Female Executives. She also
serves on the advisory board of the Loyola
University Center for Ethics.
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v Dr. Gubman teaches in the MBA and
executive education programs at Cornell
University, University of Dayton, Indiana
University, and the University of Wisconsin.
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speaker’s bureaus, including the Washington
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Engaging Leaders Win!

How You Can Successfully Lead the
Free Agent Workforce
Ed Gubman, Ph.D. (Wilmette, IL)

Two-thirds of today’s workforce have a free agent mindset—

workers who are loyal to themselves but not the companies they work for.

he free-agent-minded workforce understands that supply and demand rules;

when they’re not needed, they’ll be gone. As a result, experts say, only about
one-third of all workers are committed to their jobs. More than half are constantly
scanning the job market, and the most highly desirable employees believe that
career security rests within themselves, not with their organizations.

Today’s business leaders have almost no experience leading these “free agents,”
says author Ed Gubman, borrowing a term from professional sports. Yet, an
organization’s success depends on inspiring, engaging, and retaining the best
talent it can hire. Using simple, accessible language and compelling examples
from business and sports—where free agents have been the norm for more than
20 years—Gubman offers leaders and leaders-to-be indispensable advice about
how to achieve excellence:

e Hire for “fit” and motivate talent.

e Create and reach goals.

e Build chemistry through trust and structure.
Engaging Leaders Win! contrasts successful and failed “driver” and “builder” leaders,
providing every reader with a critical blueprint for attaining success with today’s
workforce.

Ed Gubman, Ph.D.,, has dedicated his 25-year consulting career to showing
companies how to leverage their most valuable asset—their people—to achieve
winning business results. He is the author of the best-selling book The Talent
Solution. For 17 years he was an executive and top consultant with one of the
world’s largest human resources consulting firms. Now he speaks, writes, teaches,
and consults independently. He is a prolific writer; a much-requested speaker

to corporations, trade groups, and professional associations worldwide; and a
frequent media spokesperson. Gubman holds a bachelor’s degree from the
University of Minnesota and a doctorate from Cornell University.



Radical Change,
Radical Results

7 Powerful Actions to Transform Your Organization

Kate Ludeman, Ph.D., and Eddie Erlandson, MD (Carpinteria, CA)

“Kate provides sensible steps to high-level agility and

‘passionate productivity.””
—Michael Dell, CEO, Dell Computer

n these turbulent, turn-on-a-dime times, the number-one problem facing
businesses is getting people to move rapidly and gracefully through the
constant required changes.

Creating a “culture of change” is not mysterious or complicated—it’s about
making the right choices, say authors Kate Ludeman and Eddie Erlandson. They
believe that transformation can be accomplished and implemented anywhere,
and at any level. Focusing on the impact of day-to-day habits and taking mutual
responsibility, Ludeman and Erlandson offer managers, human resource leaders,
and business consultants valuable tools to help make transformative, powerful,
radical change.

The unique set of “tools” include:

e Accountability

* Appreciation

e Authenticity

* Awareness

e Candor

e Curiosity

* Genius
The actions sound simple, yet this new way of working has proven effective in
helping companies create a new kind of workforce—one that runs on self-renewal,
passion, and productivity, morphing as business changes and delivering high-
quality results to both customers and investors.

Kate Ludeman, Ph.D., is an internationally recognized executive consultant who
has worked with over 1,000 senior executives from some of the world’s largest,
most-respected companies. Her 20-year career has taken her from the boardrooms
of Fortune 500 companies to the cramped offices of high-tech Silicon Valley
start-ups. She has authored several books about business leadership, including
The Corporate Mystic. Ludeman holds a bachelor’s degree in engineering and a
doctorate in psychology.

Eddie Erlandson, MD, brings the unique combination of surgeon, physician
executive, educator, and leadership consultant to his work with medical centers
and corporations. He coauthored several scientific papers and presented over 100
keynote speeches. He holds an MD degree from the University of Michigan, where
he served as assistant medical school dean and associate professor of surgery.
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v Unlike other books on the topic of change
management, Radical Change, Radical Results
addresses the deeply ingrained attitudes,
beliefs, and day-to-day habits of managers
and employees.
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How to Succeed as a
Lifestyle Entrepreneur

Running a Business without Letting It Run Your Life
Gary Schine (Providence, RI)

According to a recent Babson College study, nearly 50 percent of those
starting their own businesses are motivated by “lifestyle” considerations.

he unspoken entrepreneurial assumption is that every would-be business

owner’s goal is to build a Microsoft or Wal-Mart. Not so! A growing percentage
of entrepreneurs are creating their own ventures with visions of freedom,
independence, and control over their lives as the primary motivations.

Designed for those seeking career and lifestyle flexibility rather than pursuing
riches or creating powerful business organizations, How to Succeed as a Lifestyle
Entrepreneur details a potent combination of philosophy, practical how-to, and
inspirational success stories. These entrepreneurs create businesses around their
passions and lifestyles that reflect commitments beyond the bottom line, ranging
from health, creativity, or family issues to travel, making the world a better place,
or serving specific populations.

Creating a business as a way of achieving lifestyle goals requires doing the same
things that other entrepreneurs do, while approaching it from a different perspective.
For current and new business owners who dream of earning a living on their own
terms, this clear, nontechnical guide:

e Answers the question, What is this lifestyle entrepreneur anyway?

e Puts market research, business planning, competitive analysis, legal structure,

and financial issues into context.
e Explains how to be analytical, find a niche, and manage the money.

This is the one guide that shows how to use the powerful tools of business
management to create a business that supports a lifestyle—without having it
run the life!

Gary Schine is a small business consultant, committed lifestyle entrepreneur, and
author of numerous books. He has appeared in Family Circle, the New York Times,
and Business Week, and on HBO and CNNfn, among many other media outlets.

He holds an MBA from the University of Connecticut and currently runs two
lifestyle businesses. One, Merfeld and Schine, Inc., is a business consulting company
that specializes in buying and selling businesses. The other, Schine Online Services,
grew out of his personal experiences with leukemia, and continues to offer research
into treatment developments for those who are seriously ill.



The Business
Turnaround and
Bankruptcy Kit

John Ventura (Brownsville, TX)

Help and hope for business owners, including explanations,
strategies, forms, and worksheets.

ankruptcy filings are at historic highs among American businesses suffering

from recent economic downturns. A variety of options exists to save companies,
but the selection dwindles over time if business owners refuse to face the facts and
take action, according to nationally renowned bankruptcy attorney John Ventura.

Choosing the best option is important, he says, whether it be a turnaround/workout,
Chapter 7 bankruptcy (liquidation), or Chapter 11 bankruptcy (reorganization).
Ventura offers advice about which option to select, along with other valuable
information and tools for owners of small to medium-sized businesses looking

to navigate through difficult financial situations.

Readers will learn how to:

e |[dentify warning signs and the potential business implications.

* Develop a turnaround plan and deal with business constituents.

e Hire a professional to help the company through the crisis.

* Immediately improve a company’s cash situation to best weather the

workout or bankruptcy crisis.

e Negotiate with suppliers, creditors, and others from start to finish.

® Use bankruptcy as part of a strategy to stay in business.
The Business Turnaround and Bankruptcy Kit also includes a glossary of terms
readers are likely to encounter when their business is in jeopardy, as well as sample
bankruptcy forms and worksheets.

John Ventura is an attorney best known for his books—including Law for Dummies
and The Bankruptcy Kit, among others—and for his frequent role as a guest and
media spokesperson. He has appeared on CNBC, CNN, CNNf#, Fox News Channel,
and the Lifetime Network, and has provided expert opinion for Black Enterprise,
Kiplinger’s Personal Finance, Money, Newsweek, and the Wall Street Journal. He
operates a three-office law practice specializing in bankruptcy, consumer law,

and personal injury.
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Let’s Talk Money

Jim Barry’s Life Strategies to Attain &
Grow Your Wealth
James A. Barry, Jr., CFP (Boca Raton, FL)

Building a secure future isn’t just for the rich.

tatistics on rising debt, stagnating retirement savings, mistrust of the stock

market, and lack of tax planning are symptoms of a population desperately in
need of financial education. Learning how to make money is one thing. It’s quite
another to manage the money that’s earned. Knowing the difference and taking
the right actions can translate into a comfortable life instead of disaster, contends
Jim Barry, CFP, founder of The Barry Financial Group and host of television
programs Talk About Money® and Jim Barry’s Financial Success®.

In this enthusiastic back-to-basics money guide, Jim Barry brings passion and
decades of experience to the task of educating everyday working people about
their finances and how they can build a secure future no matter where they’re
starting. He addresses the readers’ underlying attitudes and values, then brings
to the table an arsenal of wealth-building principles that, used consistently, can
create a solid financial foundation.

A host of practical, nuts-and-bolts tools gives readers the means to translate these
commonsense financial principles into positive and prudent action. Along the
way, in easy-to-understand language, they learn proven steps to:

e Manage the money they make.

¢ Think long term to build wealth.

e Understand and deal with risk wisely.

e Put all the pieces of the financial puzzle together.

Inspiring and practical, this is the guide for gaining control over financial issues
while building wealth for the future.

James A. Barry, Jr., CFP, is founder and chairman of the board of the Barry
Financial Group based in Boca Raton, Florida. An accomplished speaker,
best-selling author, consultant, financial expert, and television host, Jim Barry
triumphed over the poverty he experienced growing up. As the child of immigrant
parents living in a Boston tenement, he learned well the lessons of hard work and
taking control of personal finances to build a secure future. Barry is a popular
financial expert regularly quoted in the media. He hosts Jim Barry’s Financial
Success®, airing on PBS stations nationwide, and Talk About Money®, a financial
call-in show appearing on the Fox Network in Florida.



Reading Between the Lies

How to Detect Fraud and Avoid Becoming a
Victim of Wall Street’s Next Scandal

Jordan E. Goodman (Scarsdale, NY)

Foreword by Robert A. Olstein

Profit from the truth.

s the stream of news about corporate fraud and stock scandals continues to
flow from Wall Street, many investors have taken to the sidelines, afraid to
invest their money in what seems like a roll of the dice in a game that is stacked
against them. But individuals should realize that investing doesn’t have to be a
gamble. They can avoid the next Enron before it happens by learning to be their
own most-trusted financial advisor.

Reading Between the Lies gives investors all the information they need to begin the
self-education process. The book examines today’s financial markets and discusses
how they have been abused, touching but not dwelling on such infamous cases

as Enron, Tyco, WorldCom, and Adelphia. It explains how to dig into company
financial records to find valuable investing information, and shows how to turn
this research into an action plan for safer, profitable investing.

Reading Between the Lies is written by Jordan Goodman, a well-known financial
consumer advocate, and includes a foreword and insightful commentary through-
out by Robert Olstein, one of the country’s most respected value fund managers
and chairman of Olstein & Associates, LP, advisor and distributor of The Olstein
Financial Alert Fund.

Inside, readers will learn:

e An overview of corporations that recently abused the system and how
they did it

¢ How audits are conducted and why they can be a problem

e Why it’s important for investors to perform their own company
financial evaluations

e How to assess data on balance sheets and other financial reports to
determine a company’s potential

* How to look beyond fundamentals and evaluate such things as technical
indicators and management profiles

e Where to look online for financial information and how to apply it intelligently

Reading Between the Lies is a must-read for anyone who wants to invest with
confidence. The book teaches investors how to spot bad news before it happens,
avoid scandal, and profit from the truth.

Jordan E. Goodman was the Wall Street correspondent at Money magazine for

18 years and is currently a weekly commentator on Public Radio International’s
Marketplace in the Morning show, as well as on CNBC, MSNBC, and many other
radio and television stations. He is the author of Barron’s Dictionary of Finance
and Investment Terms, Everyone’s Money Book, and the newly published Everyone’s
Money Book series on financial planning; college; real estate; stocks, bonds, and
mutual funds; credit; and retirement planning.

READING BETWEEN THE LIES

Foreword by Robert A, Qlstein

AUGUST

6 x 9, 272 pages, 5682-3301
$25.00 hc, $38.95 Canadian
ISBN 0-7931-6945-3

Print run: 15,000

Category: Investing

Marketing Plan

» Advance galley mailing

» Co-op available

» National media campaign

» Author media tour, including New York City
and Chicago

» Morning Drive Time Radio Tour: August 2003

Bookseller Tips

v Goodman is regularly featured on national
and local TV, radio, online, and in print.

/ Robert A. Olstein is the chairman and founder
of the Olstein Financial Alert Fund and has
long been considered one of the financial
community’s most astute and original
research analysts and money managers.

Other Titles by the Author

Everyone’s Money Book, 3rd ed.
(0-7931-4224-5)

International and Subsidiary
Rights Available
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Straightforward
Advice to Maximize Your
Returns in Any Market, with
. Any Amount of Money =

JAKE BERNSTEIN

APRIL

6 x 9, 224 pages, 5682-1601
$18.95 pb, $28.95 Canadian
ISBN 0-7931-6274-2

Print run: 15,000

Category: Investing

Marketing Plan

» Co-op available

» Advance galley mailing

» National print and television media campaign

» Talk radio nationwide

» Author promotions include his stock market
column that appears in over 400 newspapers
via the Internet every week, his regular
speaking engagements and seminars, and
six newsletters.

Bookseller Tips

v Jake Bernstein is an experienced and
accomplished author with more than 35
books about investing and the stock market
to his credit.

Other Titles by the Author

How to Trade the New Single Stock Futures
(0-7931-5781-1)

Profit in the Futures Market (1576601188)

Stock Market Strategies That Work
(0071381945)

The Investors Quotient (0471383627)

Internet
www.trade-futures.com
www.2chimps.com

International and Subsidiary
Rights Available
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No Bull Investing

Straightforward Advice to Maximize Your Returns
in Any Market, with Any Amount of Money
Jake Bernstein (Winnetka, IL)

Investors, shaken by the past few years of stock market turbulence,
are looking for solid, trustworthy sources of financial advice.

I n his new book, No Bull Investing, Bernstein offers readers an approach to
investing that incorporates more than just money. In order to achieve long-
term financial success, investors must evaluate what is important to them and
what steps they must take to get where they want to be. In clear, straightforward
language, Bernstein shows investors how to address these issues and use the
information to make smart investing decisions.

Jake Bernstein is renowned for his smart, forthright approach to investing.
Now, he applies that reader-friendly style to a new book designed to help investors
navigate the rough terrain of today’s financial landscape. No Bull Investing shows
investors every step on the road to financial security, from identifying credible
sources of financial advice to smart strategies for every level of wealth. Bernstein
also explains how to:

e Understand the ten aspects of self-discipline necessary for investing.

e Invest on a shoestring budget, including creative ideas for those starting

with less than $500, $1,000, or $5,000.

e Stay ahead of the curve with emerging investment ideas.

e Apply diversification strategies that work.

e Evaluate the need for a financial planner.

No Bull Investing will help investors make savvy investing decisions today in order
to achieve their financial goals tomorrow.

Jake Bernstein is an internationally renowned trader, author, publisher, seminar
leader, and trainer of stock and futures traders. A frequent guest on business and
financial television programs nationwide, he heads two investment firms and
consults for all the leading brokerage houses. Jake is a prolific author with more
than 35 books to his name, including Stock Market Strategies That Work and How
to Trade the New Single Stock Futures. Bernstein also publishes six newsletters on
investing and the financial markets, and he regularly contributes to national
business magazines. Through his seminars, he teaches both individuals and
professional traders how to be more effective investors.



Top Gun Financial Sales

How to Double or Triple Your Results While

Reducing Your Book
D. Scott Kimball (Atlanta, GA)

cott Kimball had an impressive book of business at a major Wall Street investment

firm, boasting about 2,000 clients. He was also miserable and running himself ragged.
That changed once he created a smarter process that became the “Top Gun” method. In a
short time, Kimball tripled his business while reducing his book to fewer than 100 clients.

Kimball explains how he accomplished this feat in his book, Top Gun Financial Sales.
Kimball’s Top Gun method, modeled after the U.S. Navy’s fighter pilot program, is an
approach that allows financial professionals to perform at peak efficiency. To attain Top
Gun sales levels, Kimball describes how to:

e Rehearse the sales pitch.

e Shorten the sales cycle.

e Use e-mail to reach profitable sales leads.

¢ Avoid the most common, yet time-wasting marketing efforts.

e Deal with rejection.
After applying Kimball’s Top Gun methods, financial professionals will experience high-
performance selling with bigger results, fewer clients, and less stress.

After retiring from major league baseball, D. Scott Kimball has risen to top-level executive
positions at blue chip financial services firms. Kimball played baseball for the Oakland A’s
and the Toronto Blue Jays. He then worked at E. FE. Hutton, Merrill Lynch, and Deutsche
Bank Alex Brown. Kimball is now a managing director at a major Wall Street investment
bank and brokerage, and shares his winning Top Gun approach with colleagues and
professionals in the financial planning and investment communities to great acclaim

and with excellent results.

1TOP
GUN

FINANCIAL
Jpm— ;
How to
Double or Triple
Your Results
While Reducing
Your Book

0. Sestt Deball

APRIL

6 x 9, 208 pages, 5682-1201
$35.00 hc, $54.95 Canadian
ISBN 0-7931-6064-2

Print run: 7,500

Category: Sales

Marketing Plan

» Advance galley mailing

» Targeted advance promotion to
major Wall Street investment firms

» National financial media campaign

» Author’s speaking engagements
and seminars

» Co-op available

Bookseller Tips

v Top Gun Financial Sales is based on

the proprietary sales model developed

and practiced by the author and
designed for financial professionals.

International and

Subsidiary Rights Available

wne FINANCIAL
PROFESSIONAL'S
GUIDE -
SEPARATI

The Financial Professional’s Guide
to Separate Account Management

Judson Bergman (Chicago, IL) and William Crager (New York, NY)

ACCOUNT M any wealthy individuals are seeking more customized, personal advice from
CCE

MANAGEMENT

JUDSON BERGMAN
WILLIAM CRAGER.

to the needs of this growing market.

their financial planners through managed accounts. Astute advisors have turned
their attention to this trend, structuring new service capabilities and tools to respond

Serving this market, however, presents different responsibilities and objectives. The
Financial Professional’s Guide to Separate Account Management identifies how financial

JULY professionals can retool their practices for the affluent, savvy, and high-maintenance

6 x 9, 224 pages, 5682-1501
$40.00 hc, $61.95 Canadian
ISBN 0-7931-6206-8

Print run: 7,500

Category: Investing

Marketing Plan

» Co-op available

» Advance galley mailing

» National financial media campaign

» Direct mail/e-mail promotions aimed at
financial professionals

Bookseller Tips

v Managed accounts are a fast-growth product
in the financial services business. In 2000,
managed account assets grew by 20%, while
mutual fund assets fell 2.3% during the same
period. (Cerulli Associates, a financial services
company, Boston)

International and Subsidiary
Rights Available

talents and resources of their practice.

investor. Readers will get a basic overview of this expanding client segment, including
basic organizational structure, investment options, and how to effectively position the

While there are other books describing managed accounts, this is the only one geared
specifically to the financial advisor. Armed with this crucial information, financial advisors
will be able to give clients the level of attention and care they demand.

Judson Bergman is the founder and CEO of EnvestNetPMC, a top provider of individually
managed accounts and practice management technologies for financial advisors, with
offices in Chicago and New York. His firm fuses investment management tools with
Web-enabled technology, providing a one-stop resource for financial advisors.

William Crager manages Advisor Services for EnvestNetPMC, which includes distribution,
marketing, client services, and project management. He leads the effort to deliver a growing
set of solutions to independent investment advisors. Prior to joining EnvestNetPMC, Bill
served as managing director of Marketing and Client Services at Rittenhouse Financial
Services, a leader in the managed account world.
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New Dearborn Real Estate Education Products

FLORIDA geavEstait] >
BROKER’S GUI.DI% I It

Now available
8% x 11, 600 pages, 1610131B
$79.45 paper

ISBN: 0-7931-6061-8

Florida Real Estate Broker’s Guide

Linda L. Crawford and Edward J. O’Donnell

This accurate and comprehensive broker text provides the entire course in one book.
Highlights:
e Topic sequence and content follow revised FREC broker course syllabus.

e Accurate and comprehensive coverage of all course topics makes supplemental
material unnecessary.

e Examples of real-life situations prepare students for “real world” practice.
e Chapter overviews focus on important concepts covered in each chapter.
e Instructor support is available online at www.dearborn-fla.com.

Previous edition ISBN: 0-7931-4306-3

Real Estate Fundamentals,

6th Edition

Wade E. Gaddy, Jr.

Get comprehensive coverage of real estate principles at a fraction of the cost.
This newest edition of Real Estate Fundamentals lays the foundation of real
estate principles while highlighting the topics students need to know now.

 REAL ESTATE
INVESTOR'S TAX GUIDE

‘What Every Investor Needs 1o Know to Maximize Profiis

VERNON HOVE

June

8% x 11, 300 pages, 56087104
$31.60 paper

ISBN: 0-7931-6978-X

Previous edition ISBN:
0-7931-3808-6

, Robert E. Hart, and Judy Wolk, Cons. Ed.

June

8% x 11, 344 pages, 15130106
$29.15 paper

ISBN: 0-7931-6471-0

Previous edition ISBN:
0-7931-3505-2

The Real Estate Investor’s Tax Guide,
4th Edition

Vern Hoven

In clear, simple language, this new guide helps real estate professionals better
understand the complicated area of tax law as it relates to real estate investment.
Recent tax legislation makes this new edition a must, as many previous investment
strategies are no longer financially sound. Written by a practicing CPA with an MT
in taxation, the book supplies ready answers to many pertinent issues.



New Insurance Products

Business
Insurance

Managing
Compliance:
A Guide for
Insurance
Professionals

wIogIed(] | WwIogqIed(]

PASSTRAK

PASSTRAK

PASSTRAK

Business Insurance,
8th Edition

April

8% x 11, 475 pages, 54121108
$50.00 pb, $77.95 Canadian

ISBN: 0-7931-6885-6
Category: Insurance

Managing
Compliance:

A Guide for Insurance
Professionals

Now available

8% x 11, 200 pages, 54251801
$37.00 pb, $57.95 Canadian
ISBN: 0-7931-6871-6
Category: Insurance

PASSTRAK?® Property
and Casualty
Personal Lines
Insurance License
Exam Manual

Now available

8% x 11, 261 pages, 40910501
$26.00 pb, $39.95 Canadian
ISBN: 0-7931-6043-X
Category: Insurance

PASSTRAK?® Property
and Casualty
Insurance Questions
and Answers

Now available

8% x 11, 130 pages, 40910601
$20.00 pb, $30.95 Canadian
ISBN: 0-7931-6108-8
Category: Insurance

Survey of
Advanced
Sales

Deatborn Career
Development

Understanding
Homeowners
2000

Bestborn Cargor

wiogied(] WIoqIed(]| |uwiogred(]

Understanding
Personal Auto

Deatborn Career
Development

Survey of

Advanced Sales,
8th Edition

April

8% x 11, 370 pages, 54083908
$37.00 pb, $57.95 Canadian
ISBN: 0-7931-6914-3
Category: Insurance

Understanding
Homeowners 2000

April

8% x 11, 250 pages, 59310101
$27.00 pb, $41.95 Canadian
ISBN: 0-7931-6054-5
Category: Insurance

Understanding
Personal Auto

April

8% x 11, 250 pages, 59300101
$27.00 pb, $41.95 Canadian
ISBN: 0-7931-6051-0
Category: Insurance
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Anatomy of a Business Plan The Power of Six Sigma The Power of Design Design for Six Sigma
Sth Edition Subir Chowdhury for Six Sigma Subir Chowdhury
Linda Pinson 5 x 7%, 144 pages, 56814201, 2001 Subir Chowdhury 6 x 9, 208 pages, 56817701, 2002
815 x 11, 288 pages, 56140805, 2001 §1 7'?SSB';I?rg_‘;’;’;;'_fj;‘4f526'95 5 x 7%, 168 pages, 56821001, 2002 525'??3*,1]?3?;’;'_?;; 4?36'95
. $17.95 hardcover, Cdn $27.95 :

$21.95 paper, Cdn $32.95

ISBN: 0-7931-4600-3 ISBN: 0-7931-6060-X

FINANCE

The Budget Kit Everyone’s Money Book The Get Out of Debt Kit
3rd Edition 3rd Edition Deborah McNaughton
Judy Lawrence Jordan E. Goodman 8'2 x 11, 224 pages, 56820501, 2002
8% x 11, 128 pages, 56087403, 2000 7V x 9, 992 pages, 56088603, 2001 UL ey, Celn $A3ED
$16.95 paper, Cdn $24.95 $30.00 hardcover, Cdn $44.95 ISBN: 0-7931-6007-3
ISBN: 0-7931-4128-1 ISBN: 0-7931-4224-5

24 www.dearborntrade.com



Bestselling Backlist

REAL ESTATE
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LLER
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Flipping Properties
William Bronchick and
Robert Dahlstrom

74 x 9, 224 pages, 19136701, 2001
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4491-4

et

Making

Big Mo ney
INve estling in
Real ]:‘-TL'IIL_

TET!I ﬁ. N'I'5,.

Making Big Money in
Real Estate
Peter Conti and David Finkel

7V x 9, 288 pages, 56817901, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5415-4

1-800-245-2665

FOR SALI
BEY OWNER

The For Sale by Owner Kit

4th Edition
Robert Irwin

7' x 9, 240 pages, 56086704, 2002
$17.95 paper, Cdn $26.95
ISBN: 0-7931-5026-4

[RE

The Mortgage Kit
5Sth Edition
Thomas C. Steinmetz

7Va x 9, 288 pages, 56062405, 2002
$19.95 paper, Cdn $29.95
ISBN: 0-7931-5371-9

The Landlord’s Kit

Jeffrey Taylor
8" x 11, 240 pages, 56820101, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5373-7

iH'Il Exialh

INVESTOR

ROBERT SHERIN, ES0

Secrets of a Millionaire Real
Estate Investor
Robert Shemin

74 x 9, 288 pages, 56811401, 2000
$18.95 paper, Cdn $28.95
ISBN: 0-7931-3705-5
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All About Credit
Deborah McNaughton

6 x 9, 208 pages, 56809301, 1999
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3153-7

Attract and Retain the
Affluent Investor
Stephen D. Gresham and
Evan Cooper

6 x 9, 224 pages, 56814101, 2001
$35.00 hardcover, Cdn $52.95
ISBN: 0-7931-4433-7

The Bankruptcy Kit
2nd Edition

John Ventura

82 x 11, 224 pages, 56084702, 1996
$19.95 paper, Cdn $29.95
ISBN: 0-7931-1518-3
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Beating the Paycheck to
Paycheck Blues
John Ventura

6 x 9, 304 pages, 56086802, 1997
$17.95 paper, Cdn $26.95
ISBN: 0-7931-2325-9

S EIREEENID. 1

Building
a World-Cllars
Financial
Services
Business
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Building a World-Class
Financial Services Business
Don Schreiber, Jr.

6 x 9, 304 pages, 56814401, 2001
$40.00 hardcover, Cdn $59.95
ISBN: 0-7931-4490-6

Best Intentions

Colleen Barney, Esq., and
Victoria Collins Ph.D., CFP
6 x 9, 192 pages, 56817301, 2002

$18.95 paper, Cdn $28.95
ISBN: 0-7931-5196-1

The Credit Repair Kit
3rd Edition
John Ventura

74 x 9, 280 pages, 56087603, 1998
$19.95 paper, Cdn $29.95
ISBN: 0-7931-2746-7

Brokerage Fraud

Tracy Pride Stoneman and
Douglas J. Schulz

6 x 9, 336 pages, 56814901, 2001
$24.95 hardcover, Cdn $36.95
ISBN: 0-7931-4555-4

DIE
RICH

ANDTAX FREE!

BARRY RAYE

Die Rich and Tax Free
Barry Kaye

6 x 9, 272 pages, 56804401, 1997
$19.95 paper, Cdn $29.95
ISBN: 0-7931-2489-1

The Budget Kit
3rd Edition
Judy Lawrence

8'2 x 11, 128 pages, 56087403, 2000
$16.95 paper, Cdn $24.95
ISBN: 0-7931-4128-1

The Dollars and Sense
of Divorce
Judith Briles, Ph.D.
Edwin C. Schilling III, JD, CFP
Carol Ann Wilson, CFP, CDP

6 x 9, 256 pages, 56806801, 1998
$17.95 paper, Cdn $26.95
ISBN: 0-7931-2763-7

www.dearborntrade.com
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The 8 Biggest Mistakes
People Make With Their
Finances Before and
After Retirement
Terence L. Reed

74 x 9, 240 pages, 56816701, 2001
$15.95 paper, Cdn $22.95
ISBN: 0-7931-4906-1

Estate Planning Made Easy
2nd Edition
David T. Phillips and
Bill S. Wolfkiel

8" x 11, 248 pages, 56088102, 1997
$21.95 paper, Cdn $32.95
ISBN: 0-7931-2712-2

Everyone’s Money Book
3rd Edition
Jordan E. Goodman

7% x 9, 992 pages, 56088603, 2001
$30.00 hardcover, Cdn $44.95
ISBN: 0-7931-4224-5
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Everyone’s Money Book

Everyone’s Money Book Everyone’s Money Book Everyone’s Money Book

on College

Jordan E. Goodman
6 x 9, 208 pages, 56818701, 2002
$15.95 paper, Cdn $22.95
ISBN: 0-7931-5381-6

Everyone’s Money Book on Stocks,
Bonds, and Mutual Funds

Jordan E. Goodman

6 x 9, 208 pages, 56818501, 2002
$15.95 paper, Cdn $22.95
ISBN: 0-7931-5379-4

1-800-245-2665

on Credit
Jordan E. Goodman

6 x 9, 208 pages, 56818801, 2002
$15.95 paper, Cdn $22.95
ISBN: 0-7931-5382-4

Eversthing Your Helrs
so] Loy o

=

Everything Your Heirs
Need to Know
3rd Edition

David S. Magee and
John Ventura

8'2 x 11, 208 pages, 56084503, 1998

$19.95 paper, Cdn $29.95
ISBN: 0-7931-2987-7

on Financial Planning
Jordan E. Goodman

6 x 9, 208 pages, 56818301, 2002
$15.95 paper, Cdn $22.95
ISBN: 0-7931-5377-8

Family
Einance
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Family Finance
Ann Douglas and
Elizabeth Lewin, CFP
7V x 9, 272 pages, 56813801, 2001

$16.95 paper, Cdn $24.95
ISBN: 0-7931-4356-X

on Retirement Planning
Jordan E. Goodman

6 x 9, 224 pages, 56818401, 2002
$15.95 paper, Cdn $22.95
ISBN: 0-7931-5378-6

PERSUADING
[+ LOOO

The Financial Professional’s
Guide to Persuading
1 or 1,000
Gary DeMoss and Mitch Anthony

6 x 9, 256 pages, 56815201, 2001
$35.00 hardcover, Cdn $52.95
ISBN: 0-7931-4671-2
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The Folio Phenomenon

Gene Walden

6 x 9, 224 pages, 56089801, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5410-3
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How to Trade the New
Single Stock Futures
Jake Bernstein

6 x 9, 224 pages, 56819901, 2002
$40.00 hardcover, Cdn $61.95
ISBN: 0-7931-5781-1

if you're

insurance

and
want to

know more

If You're clueless About
Insurance and Want to
Know More
Seth Godin

7 x 9, 208 pages, 56806201, 1998
$15.95 paper, Cdn $22.95
ISBN: 0-7931-2718-1

FRADING YO0UR DREANS
GETIERATION 10 GERERATION

.25,

Funding Your Dreams
Generation to Generation
Carol Akright, CEP

6 x 9, 304 pages, 56811601, 2000
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3713-6

if you're
about
accounting
and finance
and
want to
know more

Accounting and Finance and
Want to Know More
Seth Godin and Paul Lim

7 x 9, 240 pages, 56808101, 1998
$15.95 paper, Cdn $22.95
ISBN: 0-7931-2881-1

The Get Out of Debt Kit

Deborah McNaughton
8'2 x 11, 224 pages, 56820501, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-6007-3

if you're

cluele

about
financial
plamming
and

want to

know more

If You're clueless About
Financial Planning and
Want to Know More
Seth Godin and John Parmalee
7 x 9, 208 pages, 56808501, 1998

$15.95 paper, Cdn $22.95
ISBN: 0-7931-2988-5

if you're

about

mutual
funds

and

Invest like
the smart guys!

Dec
doublesy
want to

know more [

If You're clueless About
Mutual Funds and Want
to Know More
Seth Godin

7 x 9, 208 pages, 56804801, 1997
$15.95 paper, Cdn $22.95
ISBN: 0-7931-2554-5

Completely

Revised and

if re Updated!
if you

cluele s

about

the
stock
market

2nd Edition and
want to

know more

If You're clueless About
the Stock Market and Want
to Know More, 2nd Edition
Seth Godin

7 x 9, 224 pages, 56804902, 2001
$17.95 paper, Cdn $26.95
ISBN: 0-7931-4367-5
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The Insider’s Guide to
Managing Your Credit
Deborah McNaughton

74 x 9, 240 pages, 56805801, 1998
$15.95 paper, Cdn $22.95
ISBN: 0-7931-2669-X

www.dearborntrade.com
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Investing on a Shoestring

Barbara O’Neill, Ph.D., CEP
6 x 9, 240 pages, 56808701, 1999
$17.95 paper, Cdn $26.95
ISBN: 0-7931-3016-6
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Love, Marriage & Money
Gail Liberman and Alan Lavine

7Va x 9, 224 pages, 56805501, 1998
$15.95 paper, Cdn $22.95
ISBN: 0-7931-2661-4
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Just the Financial Facts
Michael C. Thomsett

6 x 9, 256 pages, 56813901, 2001
$16.95 paper, Cdn $24.95
ISBN: 0-7931-4368-3

Managing to Be Wealthy®

John Sestina, CEP, ChFC

74 x 9, 336 pages, 56811801, 2000
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3716-0

Hawwi R

Lessons from the Legends
of Wall Street
Nikki Ross, CFP

6 x 9, 240 pages, 56811701, 2000
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-3715-2

MARKET
GURUS
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The Market Gurus

John Reese and Todd Glassman

6 x 9, 256 pages, 56815101, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4595-3
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Mastering ALYElS

Online
Investing
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Mastering Fundamental Mastering Online Investing Mastering Technical Analysis
Analysis Michael C. Thomsett Michael C. Thomsett
Michael C. Thomsett 6 x 9, 256 pages, 56813001, 2001

6 x 9, 256 pages, 56807701, 1998 $19.95 paper, Cdn $29.95
$26.95 hardcover, Cdn $39.95 ISBN: 0-7931-4150-8
ISBN: 0-7931-2873-0

Maximize Your Inheritance
for Widows, Widowers
6 x 9, 272 pages, 56809901, 1999 & Heirs

$27.00 hardcover, Cdn $39.95

ISBN: 0-7931-3359-9 Jarratt G. Bennett

8 x 10, 320 pages, 56809701, 1999
$22.95 paper, Cdn $33.95
ISBN: 0-7931-3330-0

1-800-245-2665 29
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Maximize Your IRA
Neil Downing

6 x 9, 208 pages, 56807301, 1998
$18.95 paper, Cdn $28.95
ISBN: 0-7931-2853-6

Therm Work for ¥e

The New IRAs and How to
Make Them Work for You

Neil Downing

6 x 9, 224 pages, 56818001, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5416-2

f""n
“"“Mﬂi‘m
Daollar Car
wd £250,

%

Alhvson Liowis o

The Million Dollar Car
and $250,000 Pizza
Allyson Lewis, CFP

7'a x 9, 336 pages, 56811001, 2000
$16.95 paper, Cdn $24.95
ISBN: 0-7931-3593-1

T lFH‘Lli;:I

The New Retirementality
Mitch Anthony

6 x 9, 224 pages, 56813401, 2001
$16.95 paper, Cdn $24.95
ISBN: 0-7931-4182-6

o F
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More Rags to Riches
Gail Liberman and Alan Lavine

6 x 9, 272 pages, 56810502, 2002
$16.95 paper, Cdn $24.95
ISBN: 0-7931-4554-6

The 100 Best Stocks to
Own in America
7th Edition
Gene Walden

6 x 9, 416 pages, 56081307, 2001
$22.95 paper, Cdn $33.95
ISBN: 0-7931-4436-1
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The Options Workbook
2nd Edition

Anthony ]. Saliba

8% x 11, 224 pages, 56812802, 2002
$40.00 paper, Cdn $59.95
ISBN: 0-7931-5388-3
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The Personal Finance Kit

Ellen Norris Gruber
812 x 11, 192 pages, 56802801, 1996
$15.95 paper, Cdn $22.95
ISBN: 0-7931-1713-5

Rags to Riches
Gail Liberman
and Alan Lavine
6 x 9, 240 pages, 56810501, 2000

$16.95 paper, Cdn $24.95
ISBN: 0-7931-3392-0

Safer Investing in Volatile
Markets

Carolann Doherty Brown

7% x 9, 288 pages, 56817001, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5148-1

www.dearborntrade.com
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Select Winning Stocks Using
Financial Statements
Richard Loth

7Va x 9, 240 pages, 56809401, 1999
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3152-9

The Sofe gngd Locul
[rovarmman’ Vorkery

RETIREMENT

SAVINGS
GUIDE

BRULE 5. STUART

The State and Local
Government Workers’
Retirement Savings Guide
Bruce S. Stuart

6 x 9, 192 pages, 56820201, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5951-2

TAKE
STOCK

4 ROLUHLF BU

FREFITING FROH

AN METT WALy

Evein TEama

Settle Your Tax Debt

Sean P. Melvin
74 x 9, 192 pages, 56807101, 1998
19.95 paper, Cdn $29.95
ISBN: 0-7931-2836-6

Socially Responsible

7 Desgonsbl
e

Investing
Amy Domini

6 x 9, 304 pages, 56813301, 2001
$19.95 paper, Cdn $29.95

ISBN: 0-7931-4173-7

Storyselling for
Financial Advisors

Scott West and
Mitch Anthony

7Va x 9, 256 pages, 56811101, 2000
$30.00 hardcover, Cdn $44.95
ISBN: 0-7931-3664-4

WILL

KIT

S it

Take Stock
Ellis Traub

7Va x 9, 264 pages, 56813101, 2000
$19.95 paper, Cdn $29.95
ISBN: 0-7931-4149-4

1-800-245-2665

To Hell and Back

6 x 9, 256 pages, 56816801, 2002
$22.00 hardcover, Cdn $32.95

The Will Kit
2nd Edition
John Ventura

8% x 11, 240 pages, 56802702, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4605-4

Ken Stern

ISBN: 0-7931-4922-3

Take Control with

Your 401(k)
David L. Wray

6 x 9, 224 pages, 56089901, 2002
$18.95 paper, Cdn $28.95

ISBN: 0-7931-5411-1

TR T
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Your Clients for Life
Mitch Anthony with
Contributions by Barry LaValley
and Carol Anderson

6 x9, 272 pages, 56817101, 2002
$35.00 hardcover, Cdn $52.95
ISBN: 0-7931-4954-1
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BUSINESS

PLAN==

Always Think Big Anatomy of a Business Plan Ban the Humorous Bazooka Beyond Selling Value
Jim McIngvale with 5th Edition Mark Henry Sebell and Mark Shonka and Dan Kosch
Thomas N. Duenmg and Linda Pinson Jeanne Yocum 6 x 9, 304 pages, 56819201, 2002
John M. Ivancevich 8'2 x 11, 288 pages, 56140805, 2001 6 x 9, 288 pages, 56812901, 2001 $18.95 paper, Cdn $28.95
6 x 9, 256 pages, 56818101, 2002 $21.95 paper, Cdn $32.95 $25.00 hardcover, Cdn $36.95 ISBN: 0-7931-5470-7
$22.00 hardcover, Cdn $32.95 ISBN: 0-7931-4600-3 ISBN: 0-7931-4108-7

ISBN: 0-7931-5375-1

Blues
Clues

FOR SUCCESS

g

Beyond World Class The Big Idea BIONIC eTeamwork Blue's Clues for Success
Alan M. Ross with Cecil Murphey Steven D. Strauss Jaclyn Kostner, Ph.D. Diane Tracy
6 x 9, 240 pages, 56816601, 2001 6 x 9, 240 pages, 56815701, 2002 6 x 9, 224 pages, 56815601, 2001 6 x 9, 256 pages, 56818201, 2002
$22.00 hardcover, Cdn $32.95 $17.95 paper, Cdn $26.95 $25.00 hardcover, Cdn $36.95 $22.00 hardcover, Cdn $32.95
ISBN: 0-7931-4905-3 ISBN: 0-7931-4837-5 ISBN: 0-7931-4834-0 ISBN: 0-7931-5376-X

The
BLISINESS
PLANNING
GUIDE vt Rariiven
i s iy
L
Jame Wlxprms
Breakthrough Teams for The Business Planning Guide The Business Start-Up Kit Cause Marketing
Breakneck Times 9th Edition Steven D. Strauss Joe Marconi
Lisa Gundry and David H. Bangs, Jr. 7Va x 9, 288 pages, 56820601, 2003 6 x 9, 240 pages, 56817601, 2002
Laurie LaMantia \ $19.95 paper, Cdn $30.95 $25.00 hardcover, Cdn $38.95
8% x 11, 256 pages, 61002409, 2002 1SBN: 0-7931-6027-8 ISBN: 0-7931-5258.5
5" x 8", 288 pages, 56813601, 2001 $24.95 paper, Cdn $36.95
$25.00 hardcover, Cdn $36.95 ISBN: 0-7931-5409-X

ISBN: 0-7931-4273-3

32 www.dearborntrade.com
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Change Is the Rule
Winford E. “Dutch” Holland, Ph.D.
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Collaborative The Communication Catalyst
Communities™ Mickey Connolly and
Richard Rianoshek
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The Complete Guide to
Consulting Contracts

2nd Edition
Herman Holtz

8'2 x 11, 272 pages, 56140902, 1997
with Windows IBM compatible 31/2" disk
$34.95 paper, Cdn $52.95

6 x 9, 264 pages, 56146601, 2000
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-3612-1

Jeffrey Shuman and Janice
Twombly with David Rottenberg of
The Rhythm of Business, Inc.

6 x 9, 240 pages, 56814301, 2001
$22.00 hardcover, Cdn $32.95

6 x 9, 272 pages, 56816501, 2002
$25.00 hardcover, Cdn $38.95
ISBN: 0-7931-4904-5

The Complete Guide to
Consulting Success
3rd Edition
Howard Shenson and Ted Nicholas

8'2 x 11, 256 pages, 56155102, 1997
$29.95 paper, Cdn $44.95
ISBN: 1-57410-055-6

Credibility Marketing
Larry Chambers

74 x 9, 272 pages, 56816001, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4886-3

1-800-245-2665

ISBN: 0-7931-4435-3

The Corporate Forms Kit
Revised
Ted Nicholas

74 x 9, 176 pages, 56158202, 1996
with Windows IBM-compatible 3%," disk
$24.95 paper, Cdn $36.95
ISBN: 1-57410-057-2

Design for Six Sigma
Subir Chowdhury

6 x 9, 208 pages, 56817701, 2002
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-5224-0

ISBN: 1-57410-070-X

COWBROYS
DRAGONDS

Cowboys and Dragons
Charles Lee, Ph.D.

6 x 9, 256 pages, 56810701, 2003
$27.00 hardcover, Cdn $41.95
ISBN: 0-7931-6029-4

Creating Customer
Evangelists
Ben McConnell and Jackie Huba
Foreword by Guy Kawasaki

6 x 9, 224 pages, 56819401, 2002
$25.00 hardcover, Cdn $38.95
ISBN: 0-7931-5561-4

00 |
Tim Burns

e-tailing
Bernadette Tiernan

7% x 9, 304 pages, 56146401, 1999
$24.95 paper, Cdn $36.95
ISBN: 1-57410-129-3

entrepreneurship.com
Tim Burns

7V4 x 9, 320 pages, 61014701, 2000
$19.95 paper, Cdn $29.95
ISBN: 1-57410-136-6
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INSIGHTS FROM THE
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UREGDRY K. ERICKSEN

The Ernst & Young
Entrepreneur Of The Year®
Award Insights from the
Winner’s Circle
Gregory K. Ericksen

6 x 9, 224 pages, 56816301, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4889-8

Franchising 101

The Association of Small Business
Development Centers (ASBDC)
Edited by Ann Dugan
8", x 11, 280 pages, 56145501, 1998
$22.95 paper, Cdn $33.95
ISBN: 1-57410-097-1

(L @BAL

ENTREPRENEUR

Taking Your Business
International

The Global Entrepreneur

James F. Foley
8 x 10, 432 pages, 61014201, 1999
$29.95 paper, Cdn $44.95
ISBN: 1-57410-124-2

Everyone Is a Customer

Jeffrey Shuman and
Janice Twombly,
with David Rottenberg
6 x 9, 240 pages, 56817801, 2002
$24.00 hardcover, Cdn $36.95
ISBN: 0-7931-5412-X

¢ From b chen
* Ma Heet

L S S e

From Kitchen to Market
3rd Edition
Stephen F. Hall

74 x 9, 256 pages, 61001603, 2000
$28.95 paper, Cdn $43.95
ISBN: 1-57410-138-2

Global Manifest Destiny
John A. Caslione and
Andrew R. Thomas

6 x 9, 240 pages, 56814501, 2001
$27.00 hardcover, Cdn $39.95
ISBN: 0-7931-4502-3

Fast Growth

Laurence G. Weinzimmer, Ph.D

6 x 9, 304 pages, 61014601, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 1-57410-135-8

FULL
PRICE,

TP
UL P .
W i

Full Price

Thomas J. Winninger

6 x 9, 216 pages, 56159201, 2000
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-3954-6

Going Public
James B. Arkebauer

7 x 10, 360 pages, 56145701, 1998
$29.95 paper, Cdn $44.95
ISBN: 0-7931-2835-8

Filling the Glass

Barry Maher

6 x 9, 240 pages, 56812401, 2001
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3865-5

NIIERLE RS

Getting to “Closed”

Stephan Schiffman

6 x 9, 208 pages, 56818901, 2002
$17.95 paper, Cdn $26.95
ISBN: 0-7931-5389-1

Great Leaders See the
Future First

Carolyn Corbin

6 x 9, 240 pages, 56811201, 2000
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-3685-7

www.dearborntrade.com
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Here Today, Here Tomorrow
Gregory P. Smith

6 x 9, 272 pages, 56147601, 2001
$19.95 paper, Cdn $29.95
ISBN: 0-7931-4553-8

How 1o
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Hulisri Frizdman

How to Form Your Own “S”

Corporation and Avoid
Double-Taxation
2nd Edition

Ted Nicholas and Robert Friedman

74 x 9, 224 pages, 56143902, 1999
$23.95 paper, Cdn $34.95
ISBN: 1-57410-126-9

if you're

starting
YOuIL OwWIl
business
and

want to

know more

by SETE GODI

If You're clueless About
Starting Your Own Business
and Want to Know More

Seth Godin

7 x 9, 208 pages, 56806101, 1998
$15.95 paper, Cdn $22.95
ISBN: 1-57410-093-9

1-800-245-2665

High Profit Financial
Management for
Your Small Business
Suzanne Caplan

8% x 11, 224 pages, 61014301, 1999
$22.95 paper, Cdn $33.95
ISBN: 1-57410-128-5

WY L (LY

How to Profit by Forming
Your Own Limited Liability

Company
Scott E. Friedman

7Va x 9, 184 pages, 56144001, 1995
$21.95 paper, Cdn $32.95
ISBN: 0-936894-93-8

KEFPor

Sk LL your
BUSINESS...

SR d S

Keep or Sell Your Business

Mike Cohn and Jayne Pearl
7V4 x 9, 320 pages, 56147001, 2000
$22.95 paper, Cdn $33.95
ISBN: 1-57410-139-0

How to Buy a Business

Richard A. Joseph
Anna M. Nekoranec
Carl H. Steffens

6 x 9, 276 pages, 56140201, 1993
$19.95 paper, Cdn $29.95
ISBN: 0-7931-0450-5

Human
Resources

Human Resources:
Mastering Your Small
Business

Jill Rossiter

8% x 11, 256 pages, 61002801, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-018-1

KEEPING
THE BOOK

o

ﬂg
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Lind Fm

e

Keeping the Books
5th Edition

Linda Pinson

8%, x 11, 224 pages, 61003205, 2001

$22.95 paper, Cdn $33.95
ISBN: 1-57410-140-4

How 1o S5
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it 1% Yislsils

How to Form Your Own
Corporation Without a
Lawyer for Under $75.00
26th Edition
Ted Nicholas and Sean P. Melvin

8", x 11, 160 pages, 56150104, 1999
$19.95 paper, Cdn $29.95
ISBN: 1-57410-125-0

 hvbrid
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The Hybrid Company
Bernadette Tiernan

6 x 9, 320 pages, 56813701, 2001
$27.00 hardcover, Cdn $39.95
ISBN: 0-7931-4294-6

Launching Your
Home-Based Business

David H. Bangs, Jr. and
Andi Axman
7V x 9, 272 pages, 56145001, 1998
$22.95 paper, Cdn $33.95
ISBN: 1-57410-053-X
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Leading-Edge Business
Planning for Entrepreneurs
James Arkebauer and Jack Miller

8% x 11, 224 pages, 61014001, 1999
$22.95 paper, Cdn $33.95
ISBN: 1-57410-117-X

Nanufachiring

WORHS

Manufacturing Works
Fred Zimmerman and Dave Beal

6 x 9, 320 pages, 56817501, 2002
$29.95 hardcover, Cdn $44.95
ISBN: 0-7931-5198-8

NG 2

100 Best Retirement
Businesses
Lisa Angowski Rogak and
David H. Bangs, Jr.

6 x 9, 393 pages, 61004601, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-936894-54-7
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TOICRIATT A EANNING MARKNT STRUMGY

LAUHENCGE VINCENT

Legendary Brands

Laurence Vincent

6 x 9, 336 pages, 56819301, 2002

$27.00 hardcover, Cdn $41.95
ISBN: 0-7931-5560-6

MARKE]
PLANNING
GUTDE

The Market Planning Guide,
6th Edition
David H. Bangs, Jr.

8Y> x 11, 256 pages, 61000306, 2002
$22.95 paper, Cdn $35.95
ISBN: 0-7931-5971-7

P2P

Hassan M. Fattah
6 x 9, 208 pages, 56147701, 2002
$27.00 hardcover, Cdn $39.95
ISBN: 0-7931-4878-2

Mastering Your Small Business
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Lightning in a Bottle
David Baum

Loyalty Marketing for the
Internet Age
Kathleen Sindell, Ph. D

7V x 9, 368 pages, 56146901, 2000
$25.95 paper, Cdn $38.95
ISBN: 0-7931-4033-1

5V, x 812, 232 pages, 56146501, 2000
$18.95 paper, Cdn $28.95
ISBN: 0-7931-3595-8

Understand, Heach,
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Warld s Largeil
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MAETHA BAKLETTR
with fairward by Tam Faleis

Marketing: Marketing to Women

Martha Barletta

6 x 9, 288 pages, 56820301, 2003
$23.00 hardcover, Cdn $35.95
ISBN: 0-7931-5963-6

Gloria Green and
Jeff Williams
8'2 x 11, 280 pages, 61009201, 1996

$22.95 paper, Cdn $33.95
ISBN: 1-57410-020-3

PORTRAITS OF
Success
Y KEYS TO
AN TAINING
VALLUE IN ANY
HUSINESS

Permission Based E-Mail
Marketing That Works!
Kim MacPherson

74 x 9, 304 pages, 56147201, 2001
$24.95 paper, Cdn $36.95
ISBN: 0-7931-4295-4

Portraits of Success
James Olan Hutcheson

6 x 9, 256 pages, 56147801, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5259-3

www.dearborntrade.com
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The Power of Design for
Six Sigma
Subir Chowdhury

5 x 7%, 168 pages, 56821001, 2002
$17.95 hardcover, Cdn $27.95
ISBN: 0-7931-6060-X

Wi

w RANDORI
PRINCIPLES

The Power of Six Sigma

Subir Chowdhury

5 x 7%, 144 pages, 56814201, 2001
$17.95 hardcover, Cdn $26.95
ISBN: 0-7931-4434-5
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Problems and Solutions in
Small Business Management
Editors of Forum,

Journal of the Association of Small
Business Development Centers

8% x 11, 200 pages, 61006401, 1994
$36.75 paper, Cdn $56.95
ISBN: 0-936894-71-7

MANAGEMENT

Proven Proposal Strategies

to Win More Business

Herman Holtz

6 x 9, 200 pages, 56158501, 1998
$29.95 hardcover, Cdn $44.95

The Randori Principles
David Baum, Ph.D., and
Jim Hassinger

5% x 8'%, 272 pages, 56815801, 2002
$22.00 hardcover, Cdn $32.95

The Real World Entrepreneur
Field Guide
David H. Bangs, Jr., and
Linda Pinson
8 x 10, 608 pages, 61013901, 1999

Red Zone Management
Dutch Holland, Ph.D.

6 x 9, 272 pages, 56147101, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4246-6

ISBN: 1-57410-088-2 ISBN: 0-7931-4862-6 $59.95 paper, Cdn $92.95

ISBN: 1-57410-113-7
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Reinvent Your Work

Restaurant Planning Guide The Restaurant Start-Up Rude Awakenings

Felicia Zimmerman 2nd Edition Guide Giovinella Gonthier with
6 x 9, 224 pages, 56147501, 2001 Peter Rainsford and 2nd Edition Kevin Morrissey
$19.95 paper, Cdn $29.95 David H. Bangs, Jr. P . 6 x 9, 256 pages, 56817401, 2002
. . eter Rainsford and . pages, /
ISBN: 0-7931-4551-1 f $25.00 hardcover, Cdn $36.95

8'2 x 11, 160 pages, 61002302, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-026-2

David H. Bangs, Jr.

8% x 11, 224 pages, 56144902, 1999
$22.95 paper, Cdn $33.95
ISBN: 1-57410-137-4

1-800-245-2665 37
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Sales Don't Just Happen
Stephan Schiffman

6 x 9, 208 pages, 56819101, 2002
$15.95 paper, Cdn $24.95
ISBN: 0-7931-5463-4

SELLING
ONLINE

'Ilrrll. B aimd & J-ull.rll'

Selling Online
Jim Carroll and
Rick Broadhead

6 x 9, 416 pages, 56147301, 2001
$19.95 paper, Cdn $29.95
ISBN: 0-7931-4517-1

-
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The Six-Figure Consultant
Robert W. Bly

6 x 9, 336 pages, 56158801, 1998
$29.95 hardcover, Cdn $44.95
ISBN: 1-57410-120-X

Smart Staffing
Wayne Outlaw

7Va x 9, 256 pages, 61013501, 1998
$19.95 paper, Cdn $29.95
ISBN: 1-57410-095-5
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AZRIELA JAFFE

Starting from “No”
Azriela Jaffe

5 x 8'», 288 pages, 56146301, 1999
$17.95 paper, Cdn $26.95
ISBN: 1-57410-122-6

38

Smart Steps to Smart
Choices
David H. Bangs, Jr.

8" x 11, 144 pages, 61009301, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-021-1

STEPS 10 SMALL
Busiviss Starr-Up

Iemrrriowy Toi el 1 b m b
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Steps to Small Business
Start-Up
4th Edition

Linda Pinson and Jerry Jinnett

8%, x 11, 272 pages, 61003604, 1999
$22.95 paper, Cdn $33.95
ISBN: 1-57410-132-3

Phe SO ¢
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The Soul of an Organization

Richard S. Gallagher

6 x 9, 256 pages, 56819801, 2002

$19.95 paper, Cdn $30.95
ISBN: 0-7931-5780-3
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Sticky Fingers
Steven Fink

6 x 9, 352 pages, 56815501, 2002
$26.00 hardcover, Cdn $38.95
ISBN: 0-7931-4827-8

The, 3¢

Mim ar

[afrEsTIARETY

The Start-Up Guide
3rd Edition
David H. Bangs, Jr.

8Y2 x 11, 192 pages, 61000203, 1998
$22.95 paper, Cdn $33.95
ISBN: 1-57410-115-3

STRATEGIC
PLANNING
FoRNEW &

EMERGING
Hl SINI HHI

Strategic Planning for New
and Emerging Businesses
2nd Edition
Fred L. Fry, Charles R. Stoner, and
Laurence G. Weinzimmer

74 x 9, 256 pages, 61008302, 1999
$35.00 hardcover, Cdn $52.95
ISBN: 1-57410-114-5

www.dearborntrade.com



TARGE
MARKETING

Target Marketing
3rd Edition
Linda Pinson and Jerry Jinnett

8% x 11, 176 pages, 61003702, 1996
$22.95 paper, Cdn $33.95
ISBN: 1-57410-027-0

365 Ways to Simplify
Your Work Life
Odette Pollar

6 x 4, 224 pages, 56144801, 1996
$8.95 paper, Cdn $13.95
ISBN: 0-7931-2281-3

True Leaders
Bette Price and George Ritcheske

6 x 9, 240 pages, 56815401, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4826-X

The Upstart Guide to
Owning and Managing
a Restaurant
Roy S. Alonzo

6 x 9, 224 pages, 61008501, 1995
$15.95 paper, Cdn $22.95
ISBN: 0-936894-89-X

1-800-245-2665

TRUTH,
TRUST

BT TEO R |

TMFIH!EI'EHS

SUCCESSRUL
SPEAKING

JEFF GLETI

Toastmasters International®
Guide to Successful
Speaking
Jeff Slutsky and
Michael Aun

6 x 9, 224 pages, 56145301, 1997
$17.95 paper, Cdn $26.95
ISBN: 0-7931-2352-6

e O
BAR OR

Truth, Trust, and the
Bottom Line
Diane Tracy and William J. Morin

6 x 9, 240 pages, 56813201, 2001
$25.00 hardcover, Cdn $36.95
ISBN: 0-7931-4163-X

Hislsrn 1 Frirdberinis

The Upstart Small Business
Legal Guide
2nd Edition
Robert Friedman

8% x 11, 360 pages, 56156202, 1998
with Windows IBM compatible 3%" disk
$29.95 paper, Cdn $44.95
ISBN: 1-57410-092-0

The Upstart Guide to
Owning and Managing a
Bar or Tavern
Roy S. Alonzo

6 x 9, 240 pages, 61005801, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-936894-67-9

VALUING

Valuing People
Lisa M. Aldisert

6 x 9, 240 pages, 56817201, 2002
$27.00 hardcover, Cdn $39.95
ISBN: 0-7931-5015-9

The Upstart Guide to
Owning and Managing a
Bed and Breakfast
Lisa Angowski Rogak

6 x 9, 224 pages, 61005901, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-936894-65-2

¥Wihat He ne Ever
Tells Fou Abawi

STARTING

PEOPLE

What No One Ever Tells
You about Starting Your
Own Business
Jan Norman

6 x 9, 224 pages, 56146101, 1999
$17.95 paper, Cdn $26.95
ISBN: 1-57410-112-9
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All About Mortgages
2nd Edition

Julie Garton-Good

6 x 9, 288 pages, 19059202, 1999
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3231-2

Be Your Own Contractor
and Save Thousands
2nd Edition
James Shepherd

8% x 11, 278 pages, 41051202, 1996
$24.95 paper, Cdn $36.95
ISBN: 0-7931-1731-3

-
Raices:
Flll English-

S

Bienes Raices: An English-
Spanish Real Estate
Dictionary
Dearborn Real Estate Education

7 x 10, 148 pages, 15650101, 1995
$18.95 paper, Cdn $28.95
ISBN: 0-7931-1334-2

BUY YOUR

FIRST
HOME!

Buy Right, Sell High
Robert Irwin

6 x 9, 224 pages, 19134701, 1997
$14.95 paper, Cdn $21.95
ISBN: 0-7931-2445-X

Buy Your First Home! Buyer Beware
2nd Edition Carla Cross

6 x 9, 224 pages, 19135001, 1998
$16.95 paper, Cdn $24.95
ISBN: 0-7931-2851-X

Buying Your Vacation Home
Ruth Rejnis and Claire Walter

6 x 9, 224 pages, 19133601, 1997
$19.95 paper, Cdn $29.95
ISBN: 0-7931-1583-3

Robert Irwin
6 x 9, 192 pages, 19132902, 2000
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3600-8

]T\"TPECTIUN

:r:r-lu.rn T
ks o Py

The Consumer Advocate’s
Guide to Home Inspection
Barry Stone

6 x 9, 240 pages, 56820801, 2002
$17.95 paper, Cdn $27.95
ISBN: 0-7931-6032-4

Everyone’s Money Book
on Real Estate
Jordan E. Goodman

6 x 9, 208 pages, 56818601, 2002
$15.95 paper, Cdn $22.95
ISBN: 0-7931-5380-8

Find It, Buy It, Fix It
2nd Edition
Robert Irwin

6 x 9, 208 pages, 19133702, 2001
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3902-3

Finding & Buying Your Place
in the Country
5th Edition
Les and Carol Scher

8% x 11, 432 pages, 19161105, 2000
$27.95 paper, Cdn $41.95
ISBN: 0-7931-4109-5

40 www.dearborntrade.com



FOR SALI
BY OMWNER
pr=rrgie
laxigmr
Canh
Pradits in
Beal Eilale
Flipping Properties The For Sale by Owner Kit The Home Inspection
William Bronchick and 4th Edition Troubleshooter
Robert Dahlstrom Robert Irwin Robert Irwin

7Vax 9, 224 pages, 19136701, 2001
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4491-4

The Homebuyer’s Kit
Sth Edition
Edith Lank and
Dena Amoruso

74 x 9, 208 pages, 19130605, 2001
$15.95 paper, Cdn $22.95
ISBN: 0-7931-4438-8

The Landlord’s Kit
Jeffrey Taylor
8% x 11, 240 pages, 56820101, 2002

$18.95 paper, Cdn $28.95
ISBN: 0-7931-5873-7

1-800-245-2665

The Homeseller’s Kit
5Sth Edition

Edith Lank and
Dena Amoruso
7 x 9, 240 pages, 19130505, 2001

$15.95 paper, Cdn $22.95
ISBN: 0-7931-4439-6

‘| ANDLOA
THOUBLESHCTER

Fuppn@ Edidige

loiin
2

The Landlord'’s
Troubleshooter
2nd Edition
Robert Irwin

6 x 9, 288 pages, 19132402, 1999
$17.95 paper, Cdn $26.95
ISBN: 0-7931-3344-0

7% x 9, 240 pages, 56086704, 2002
$17.95 paper, Cdn $26.95
ISBN: 0-7931-5026-4

if you're

and
want to
know more

<BERNTE

If You're clueless About

Buying a Home and
Want to Know More
David Myers

7 x 9, 208 pages, 19135801, 1999
$15.95 paper, Cdn $22.95
ISBN: 0-7931-3112-X

Making

[3ig Moncy
Inviesting 1in
Rexal Estae

TER DM T
ARSI

Making Big Money
Investing in Real Estate
Peter Conti and David Finkel

7% x 9, 288 pages, 56817901, 2002
$18.95 paper, Cdn $28.95
ISBN: 0-7931-5415-4

6 x 9, 224 pages, 19132701, 1995
$14.95 paper, Cdn $21.95
ISBN: 0-7931-1091-2

The Landlord’s Handbook
2nd Edition
Daniel Goodwin and
Richard Rusdorf

8% x 11, 224 pages, 41050802, 1997
$29.95 paper, Cdn $44.95
ISBN: 0-7931-2732-7

Manufactured Houses
Art Watkins

6 x 9, 200 pages, 19130302, 1994
$14.95 paper, Cdn $21.95
ISBN: 0-7931-1149-8

11

v
e
©
wd
(]
(TN ]
©
3]
-
1S
5]
£
S
v
c
(@)
9




(5}
]
<
i)
(%]
Ll
©
(]
o
—
()]
£
=}
7]
c
(©)
O

The Mortgage Kit

Sth Edition
Thomas C. Steinmetz

7% x 9, 288 pages, 56062405, 2002
$19.95 paper, Cdn $29.95

ISBN: 0-7931-5371-9

Profitable Real Estate
Investing
Roger Woodson

6 x 9, 304 pages, 19136101, 1999
$19.95 paper, Cdn $29.95
ISBN: 0-7931-3180-4

BT PRCEITS RN W |LASALES

The Savvy Renter’s Kit

2nd Edition

Seller Beware
Robert Irwin

6 x 9, 176 pages, 19135201, 1998
$16.95 paper, Cdn $24.95
ISBN: 0-7931-2856-0

42

Ed Sacks
74 x 9, 320 pages, 19131902, 1998
$22.95 paper, Cdn $33.95
ISBN: 0-7931-2855-2

James 1. Wiedemer

The Smart Money Guide
to Bargain Homes
James I. Wiedemer

6 x 9, 232 pages, 19132001, 1994
$15.95 paper, Cdn $22.95
ISBN: 0-7931-0747-4

Secrets of a Millionaire
Landlord
Robert Shemin

7Va x 9, 224 pages, 56815301,2001
$18.95 paper, Cdn $28.95
ISBN: 0-7931-4825-1

Successful

R

Real-Libe Aebricn bor Gotting

-'.\ma-llnl
for Sy} Fulling in

do 4 B

Successful Homebuilding
and Remodeling
Barbara B. Buchholz and
Margaret Crane

7 x 10, 368 pages, 56808301, 1999
$22.95 paper, Cdn $33.95
ISBN: 0-7931-2883-8

rl'll Falhld

Real Estate a la Carte

Julie Garton-Good
6 x 9, 256 pages, 19136501, 2001
$17.95 paper, Cdn $26.95
ISBN: 0-7931-4353-5

!
i

Secrets of a Millionaire Real
Estate Investor

Robert Shemin

74 x 9, 288 pages, 56811401, 2000
$18.95 paper, Cdn $28.95
ISBN: 0-7931-3705-5

e-lisfing-ang
e-sedling sacrely

Paobim bbb s
7 by

Terri Murphy’s e-Listing and
e-Selling Secrets for the
Technologically “Clueless”
Terri Murphy

6 x 9, 256 pages, 19071602, 1998
$24.95 paper, Cdn $36.95
ISBN: 0-7931-3548-6

www.dearborntrade.com



Electronic Real Estate

Electronic Real Estate
Products

Students can study

at their own pace...

in the comfort of their
homes, at work, or at
a learning lab.

California Real Estate Exam
Preparation Software,
Release 1.2

Two 3%" disks
ISBN: 0-7931-1524-8, $44.45

Exam Guide North Carolina:
Interactive Software to Help
You Pass the Real Estate
Licensing Exam,

Release 3.4

CD-ROM
ISBN: 0-7931-5232-1, $45.55

Experior Exam Prep

CD-ROM
ISBN: 0-7931-4599-6, $45.55

Guide to Passing

the PSI Real Estate Exam
Software,

Release 1.3

CD-ROM
ISBN: 0-7931-4548-1, $46.45

Questions & Answers:
Software to Help

You Pass the Real Estate
Exam,

Release 5.3

CD-ROM
ISBN: 0-7931-4547-3, $46.60

1-800-245-2665

Real Estate Exam Guide
Software Designed

for ASI Sales and
Broker Exams,

Release 1.3

CD-ROM
ISBN: 0-7931-4546-5, $45.35

Real Estate Study Guide

CD-ROM, 15110417, 2002
ISBN: 0-7931-6073-1, $39.95

SuccessMaster™

Math Tutor,

Release 1.2

Five 3" disks

ISBN: 0-7931-3047-6, $46.45
SuccessMaster™

lllinois: 45-Hour Prelicensing
Course, Release 2.0

CD-ROM
ISBN: 0-7931-5294-1, $163.70

SuccessMaster™ National
Edition,
Release 3.0

CD-ROM
ISBN: 0-7931-3515-X, $163.70

SuccessMaster™
Texas 60-Hour Principles Set

CD-ROM
ISBN: 0-7931-5357-3, $158.95

SuccessMaster™
Texas 64-Hour Principles Set

CD-ROM
ISBN: 0-7931-5358-1, $158.95

SuccessMaster™
Washington,
Release 2.0

CD-ROM
ISBN: 0-7931-5295-X, $163.70

Your Guide to Passing the
AMP Real Estate Exam
Interactive Software,

Release 2.2

CD-ROM
ISBN: 0-7931-5310-7, $150.25

Dearbern

Real Estate Education

Audio

The Eight New Rules

of Real Estate: Doing
Business in a Consumer-
Centric, Techno-Savvy
World, Abridged Audio Version

Running Time: Appx. 118 minutes
ISBN: 0-7931-4081-1, $16.95
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Florida Salesperson
Prelicensing Key Point
Review Audio CDs,
26th Edition

Based on Florida Real Estate
Principles, Practices & Law

2 Audio CDs, 45 min. each, 16101026, 2002
ISBN: 0-7931-6075-8, $34.55

Key Point Exam Review
Audio CDs for Modern Real
Estate Practice,

16th Edition

2 Audio CDs, 15160116, 2002
ISBN: 0-7931-6077-4, $27.50

Terri Murphy’s e-Listing and
e-Selling Secrets Audio

Two audiocassette tapes,
approximately 2% hours long
ISBN: 0-7931-4482-5, $19.95

Video

Mastering Real
Estate Math

One videotape,
approximately 60 minutes
ISBN: 0-7931-1499-3, $25.95
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Professional Real Estate

Agency Relationships
in Real Estate,

2nd Edition

John Reilly

8% x 11, 235 pages, 15600802, 1994
$39.75 paper, Cdn $60.95
ISBN: 0-7931-0787-3

The Big Book of Real
Estate Ads

William H. Pivar and
Bradley A. Pivar

8% x 11, 320 pages, 19261102, 1997
3%" disk for Windows

$41.95 paper, Cdn $64.95

ISBN: 0-7931-2473-5

Buyer Agency,
3rd Edition
Don Harlan and Gail Lyons

8% x 11, 216 pages, 19780303, 1997
$27.00 paper, Cdn $41.95
ISBN: 0-7931-2674-6

Click & Close
John Tuccillo and James F.
Sherry

6 x 9, 200 pages, 19072501, 2000
$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-3636-9

The 8 New Rules of
Real Estate
John Tuccillo

6 x 9, 208 pages, 19072401, 1999
$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-3166-9

Essentials of Real
Estate Investment,
6th Edition, Revised
David Sirota

8% x 11, 260 pages, 15591016A, 2000
$50.20 paper, Cdn $77.95
ISBN: 0-7931-4885-5

Fundamentals of Real
Estate Appraisal,

8th Edition

William L. Ventolo, Jr., and
Martha R. Williams

8% x 11, 416 pages, 15561008, 2001
$52.35 paper, Cdn $80.95
ISBN: 0-7931-4270-9

The Future of Real
Estate

Gail Lyons, Don Harlan,
and John Tuccillo

6 x 9, 202 pages, 19071701, 1995
$21.95 paper, Cdn $33.95
ISBN: 0-7931-1584-1

Guide to Passing the
Experior Real Estate
Exam

Dearborn Real Estate Education

8% x 11, 288 pages, 19701201, 2002
$30.70 paper, Cdn $46.95
ISBN: 0-7931-4598-8

Guide to Passing the
PSI Real Estate Exam,
4th Edition

Lawrence Sager

8% x 11, 264 pages, 19700904, 2000
$30.55 paper, Cdn $46.95
ISBN: 0-7931-3849-3

Houses: The lllustrated
Guide to Construction,
Design, and Systems,
3rd Edition

Henry S. Harrison

6 x 9, 544 pages, 19131503, 1998
$28.30 paper, Cdn $43.95
ISBN: 0-7931-2967-2

Investment Analysis
for Appraisers

Jeffrey D. Fisher and
Robert S. Martin

8% x 11, 142 pages, 15210501, 1995
$32.40 paper, Cdn $49.95
ISBN: 0-7931-1069-6

The Language of
Real Estate,

5th Edition

John Reilly

7 x 9, 496 pages, 19610105, 2000
$33.95 paper, Cdn $52.95
ISBN: 0-7931-3193-6

The Language of Real
Estate Appraisal

Jeffrey D. Fisher, Robert S.
Martin, and Paige Mosbaugh

6 x 9, 290 pages, 15561101, 1991
$37.80 paper, Cdn $57.95
ISBN: 0-88462-983-X

Mastering Real
Estate Mathematics,
7th Edition

Ralph Tamper

8% x 11, 272 pages, 15121007, 2002
$30.95 paper, Cdn $47.95
ISBN: 0-7931-3523-0

Mastering Real
Estate Principles,
3rd Edition

Gerald R. Cortesi

8% x 11, 552 pages, 15108003, 2001
$47.05 paper, Cdn $72.95
ISBN: 0-7931-4116-8

Modern Real Estate
Practice,

16th Edition

Fillmore W. Galaty, Wellington
J. Allaway, and Robert C. Kyle

8% x 11, 468 pages, 15100116, 2002
$48.80 paper, Cdn $74.95
ISBN: 0-7931-4428-0

Multiply Your Success
with Real Estate
Assistants

Monica Reynolds

8% x 11, 247 pages, 56088801, 1994
$26.75 paper, Cdn $39.95
ISBN: 0-7931-0776-8

New Business Models
for the New Economy:
Remaking the Four
Businesses of Real
Estate

John Tuccillo

6 x 9, 200 pages, 19073001, 2002
$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-5153-8

On Track to Success
in 30 Days

Carla Cross
8% x 11, 160 pages, 19071901, 1997

$24.95 paper, Cdn $38.95
ISBN: 0-7931-2225-2

Power Real

Estate Letters,

3rd Edition

William and Corinne Pivar

6 x 9, 368 pages, 19260303, 1997
3%" disk for Windows

$39.95 paper, Cdn $61.95

ISBN: 0-7931-2474-3

The Professional
Assistant
Monica Reynolds and
Linda Rosen

8% x 11, 192 pages, 15500101, 1996
$35.65 paper, Cdn $54.95
ISBN: 0-7931-1774-7

Property Management,
6th Edition

Robert Kyle, Floyd Baird,

and Marie S. Spodek

8% x 11, 472 pages, 15511006, 1999
$45.60 paper, Cdn $69.95
ISBN: 0-7931-3117-0

Questions and Answers
to Help You Pass

the Real Estate
Appraisal Exams,

3rd Edition

Jeffrey Fisher and Dennis S. Tosh

8% x 11, 278 pages, 15561203, 2000
$43.20 paper, Cdn $66.95
ISBN: 0-7931-3656-3

Questions and Answers
to Help You Pass The
Real Estate Exam,

6th Edition

John Reilly and Paige Bovee
Vitousek

8% x 11, 344 pages, 19700406, 2000
$30.70 paper, Cdn $46.95
ISBN: 0-7931-3582-6

The Real Estate Agent’s
Action Guide to Listing
and Sales Success

Bob Deutsch

8% x 11, 209 pages, 19070701, 1993
$23.95 paper, Cdn $36.95
ISBN: 0-7931-0714-8

Dearbern

Real Estate Education
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Professional Real Estate (Cont.)

The Real Estate Agent’s
Business Planning Guide
Carla Cross

8% x 11, 256 pages, 19071101, 1994
$25.95 paper, Cdn $39.95
ISBN: 0-7931-0955-8

Real Estate Brokerage:
A Management Guide,
5Sth Edition

John E. Cyr, Joan M. Sobeck,
and Laurel D. McAdams

7% x 9, 528 pages, 19650105, 1999
$45.60 paper, Cdn $69.95
ISBN: 0-7931-3155-3

Real Estate Ethics,
3rd Edition

William H. Pivar and
Don Harlan

7% x 9, 203 pages, 19660103, 1995
$18.35 paper, Cdn $27.95
ISBN: 0-7931-1236-2

Real Estate Exam
Guide ASI,

6th Edition

William Pivar

8% x 11, 271 pages, 19700606, 2000
$30.55 paper, Cdn $43.95
ISBN: 0-7931-3655-5

Real Estate Math,

5th Edition

George Gaines, Jr., David S.
Coleman, and Linda L. Crawford

8% x 11, 160 pages, 16100705, 1997
$33.90 paper, Cdn $50.95
ISBN: 0-7931-1634-1

Real Estate Office
Management,

3rd Edition

Real Estate Brokerage Council

6 x 9, 406 pages, 19071503, 1996
$53.55 paper, Cdn $81.95
ISBN: 0-7931-1530-2

Real Estate Principles,
7th Edition

Charles E. Floyd and
Marcus T. Allen

7% x 9, 500 pages, 15150107, 2002
$75.15 hardcover, Cdn $116.65
ISBN: 0-7931-4183-4

1-800-245-2665

Real Estate Prospecting,
2nd Edition
Joyce L. Caughman

8% x 11, 226 pages, 19130702, 1994
$24.95 paper, Cdn $38.95
ISBN: 0-7931-0945-0

The Real Estate
Sales Handbook,
10th Edition

Gail Lyons, Cons. Ed.

6 x 9, 273 pages, 19132310, 1994
$21.95 paper, Cdn $33.95
ISBN: 0-7931-0947-7

The Real Estate Study
Guide,

16th Edition

Fillmore W. Galaty, Wellington J.
Allaway, and Robert Kyle

8% x 11, 242 pages, 15100216, 2002

$19.70 paper, Cdn $28.95
ISBN: 0-7931-4429-9

Realty Bluebook,

32nd Edition, Revised
Robert de Heer

4% x 7, 672 pages, 1965103A, 2001

$29.05 paper, Cdn $44.95
ISBN: 0-7931-4274-1

Realty Bluebook
Financial Tables
Robert de Heer

4% x 7, 520 pages, 19651129, 1995
$13.70 paper, Cdn $19.95
ISBN: 0-7931-1016-5

Targeting the
Over-55 Client,
2nd Edition

John Tuccillo,

Buddy and Betsy West

7% x 9,192 pages, 19133202, 1999
$19.95 paper, Cdn $30.95
ISBN: 0-7931-3088-3

Terri Murphy’s Listing
& Selling Secrets
Terri Murphy

6 x 9, 168 pages, 19071601, 1995
$24.95 hardcover, Cdn $38.95
ISBN: 0-7931-1545-0

21 Things | Wish My
Broker Had Told Me
Frank Cook

6 x 9, 200 pages, 19073201, 2002

$16.95 paper, Cdn $25.95
ISBN: 0-7931-5437-5

Uniform Standards of
Professional Appraisal
Practice,

10th Edition

Dennis S. Tosh and William B.
Rayburn

8% x 11, 186 pages, 155661810, 2003
$32.40 paper, Cdn $49.95

ISBN: 0-7931-6076-6
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Up and Running in
30 Days,

2nd Edition

Carla Cross

8% x 11, 184 pages, 19071302, 2001
$28.50 paper, Cdn $43.95
ISBN: 0-7931-4485-X

Your Guide to Passing
the AMP Real Estate
Exam,

3rd Edition

Joyce B. Sterling

8% x 11, 288 pages, 19701103, 2001
$30.05 paper, Cdn $46.95
ISBN: 0-7931-4513-9

Dearbern

Real Estate Education
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Exam Prep State-Specific Booklets

Alabama Exam Prep
$20.05 pb, ISBN: 0-7931-4688-7

Alaska Exam Prep
$20.05 pb, ISBN: 0-7931-4691-7

Arizona Exam Prep
$20.05 pb, ISBN: 0-7931-4697-6

Arkansas Exam Prep
$20.05 pb, ISBN: 0-7931-4694-1

Colorado Exam Prep
$20.05 pb, ISBN: 0-7931-4700-X

Connecticut Exam Prep
$20.05 pb, ISBN: 0-7931-4702-6

Delaware Exam Prep
$20.05 pb, ISBN: 0-7931-4708-5

Dist. of Columbia Exam Prep
$20.05 pb, ISBN: 0-7931-4705-0

Georgia Exam Prep
$20.05 pb, ISBN: 0-7931-4683-6

Hawaii Exam Prep
$20.05 pb, ISBN: 0-7931-4713-1

Idaho Exam Prep
$20.05 pb, ISBN: 0-7931-4716-6

lllinois Exam Prep
$20.05 pb, ISBN: 0-7931-4673-9

Indiana Exam Prep
$20.05 pb, ISBN: 0-7931-4719-0

lowa Exam Prep
$20.05 pb, ISBN: 0-7931-4722-0

Kansas Exam Prep

Missouri Exam Prep
$20.05 pb, ISBN: 0-7931-5855-9

Montana Exam Prep
$20.05 pb, ISBN: 0-7931-4753-0

Nebraska Exam Prep
$20.05 pb, ISBN: 0-7931-4762-X

Nevada Exam Prep
$20.05 pb, ISBN: 0-7931-4800-6

New Hampshire Exam Prep
$20.05 pb, ISBN: 0-7931-4765-4

New Jersey Exam Prep
$20.05 pb, ISBN: 0-7931-4768-9

New Mexico Exam Prep
$20.05 pb, ISBN: 0-7931-4771-9

North Carolina Exam Prep
$20.05 pb, ISBN: 0-7931-4756-5

North Dakota Exam Prep
$20.05 pb, ISBN: 0-7931-4759-X

Ohio Exam Prep

$20.05 pb, ISBN: 0-7931-4803-0
Oklahoma Exam Prep
$20.05 pb, ISBN: 0-7931-4684-4

Oregon Exam Prep
$20.05 pb, ISBN: 0-7931-4807-3

Pennsylvania Exam Prep
$20.05 pb, ISBN: 0-7931-4809-X

Rhode Island Exam Prep
$20.05 pb, ISBN: 0-7931-4812-X

South Carolina Exam Prep
$20.05 pb, ISBN: 0-7931-4815-4
South Dakota Exam Prep

$20.05 pb, ISBN: 0-7931-4818-9

Tennessee Exam Prep
$20.05 pb, ISBN: 0-7931-4821-9

Texas Exam Prep
$20.05 pb, ISBN: 0-7931-4824-3

Utah Exam Prep

$20.05 pb, ISBN: 0-7931-4777-8
Vermont Exam Prep

$20.05 pb, ISBN: 0-7931-4784-0

Virginia Exam Prep
$20.05 pb, ISBN: 0-7931-4780-8

Washington Exam Prep
$20.05 pb, ISBN: 0-7931-4786-7

West Virginia Exam Prep
$20.05 pb, ISBN: 0-7931-4792-1
Wisconsin Exam Prep
$20.05 pb, ISBN: 0-7931-4789-1

Wyoming Exam Prep
$20.05 pb, ISBN: 0-7931-4794-8

State-Specific Real Estate Basics!

$20.05 pb, ISBN: 0-7931-4725-5 Alabama RE Basics $24.95 pb 0-7931-5822-2
Kentucky Exam Prep Arizona RE Ba5|c§ $24.95 pb 0-7931-6829-5
$20.05 pb, ISBN: 0-7931-4728-X Co[orado RE B?sms $24.95 pb 0-7931-5823-0
.. Indiana RE Basics $24.95 pb 0-7931-5825-7
Louisiana Exam Prep lowa RE Basics $24.95 pb 0-7931-5824-9
$20.05 pb, ISBN: 0-7931-4731-X Kansas RE Basics $24.95 pb 0-7931-5826-5
Maine Exam Prep Kentucky RE Basics $24.95 pb 0-7931-5827-3
$20.05 pb, ISBN: 0-7931-4740-9 Louisiana RE Basics $24.95 pb 0-7931-5828-1
Maryland Exam Prep Michigan RE Basics $24.95 pb 0-7931-5829-X
$20.05 pb, ISBN: 0-7931-5852-4 Mississippi RE Basics $24.95 pb 0-7931-5831-1
Massachusetts Exam Prep Missouri RE B-aS|cs i $24.95 pb 0-7931-5830-3
$20.05 pb, ISBN: 0-7931-4734-4 New Ham-pshlre RE -Ba5|cs $24.95 pb 0-7931-5832-X
L. New Mexico RE Basics $24.95 pb 0-7931-6057-X
Michigan Exam Prep Nevada RE Basics $24.95 pb 0-7931-5833-8
$20.05 pb, ISBN: 0-7931-4742-5 Oregon RE Basics $24.95 pb 0-7931-5834-6
Minnesota Exam Prep Rhode Island RE Basics $24.95 pb 0-7931-5835-4
$20.05 pb, ISBN: 0-7931-4745-X South Dakota RE Basics $24.95 pb 0-7931-5837-0
Mississippi Exam Prep Tennessee RE Basics $24.95 pb 0-7931-5836-2
$20.05 pb, ISBN: 0-7931-4751-4 Utah RE Basics $24.95 pb 0-7931-9827-9
Washington RE Basics $24.95 pb 0-7931-5838-9

* Exam prep materials are also available West Virginia RE Basics $24.95 pb 0-7931-9827-7

for California, Florida, and New York.
See California Real Estate Exam Prep
Software, Florida Real Estate Exam
Prep Manual, and New York Real
Estate Exam Review.
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Regional Real Estate

California Real Estate
Finance,

Sth Edition

Minnie Lush and David Sirota
7% x 9, 490 pages, 15231305, 2002

$42.35 paper
ISBN: 0-7931-3699-7

California Real

Estate Law,

5th Edition

William Pivar and Robert Bruss

7% x 9, 518 pages, 15230205, 2002
$50.85 paper
ISBN: 0-7931-6080-4

California Real
Estate Practice,

4th Edition, Revised

Lowell Anderson, Daniel S.
Otto, and William H. Pivar

8% x 11, 493 pages, 15230104, 2000
$41.15 paper
ISBN: 0-7931-3511-7

California Real
Estate Principles,
Sth Edition

Charles Stapleton, I11,
and Martha R. Williams

8% x 11, 490 pages, 15105405, 2001
$49.65 paper
ISBN: 0-7931-4203-2

Connecticut Real Estate
Practice & Law,

9th Edition

Katherine A. Pancak

8% x 11, 240 pages, 15102709, 2001
$25.20 paper
ISBN: 0-7931-4259-8

Continuing Education
for Florida Real
Estate Professionals,
2002-2003

Edward J. O’Donnell

8% x 11, 152 pages, 16103203, 2002
$23.25 paper
ISBN: 0-7931-5344-1

Essentials of New Jersey
Real Estate,

Sth Edition, Revised

Edith Lank and Joan M. Sobeck
8% x 11, 448 pages, 1510628B, 2002

$44.50 paper
ISBN: 0-7931-6079-0

Essentials of Real Estate
Finance,

10th Edition, Revised

David Sirota with Doris
Barrell, Consulting Editor

8% x 11, 296 pages, 155710A0, 2002

$50.20 paper
ISBN: 0-7931-6084-7

1-800-245-2665

Florida Continuing
Education for Real
Estate Brokers &
Salespersons,

2003-2004 Edition

George Gaines, Jr., David
Coleman, and Michelle Wooton
8% x 11, 112 pages, 16100815, 2002

$23.30 paper
ISBN: 0-7931-6078-2

Florida Post-Licensing
Education for Real
Estate Salespersons,

Sth Edition

George Gaines, Jr., David
Coleman, and Edward J.
O’Donnell

8% x 11, 408 pages, 16103005, 2002

$40.35 paper
ISBN: 0-7931-4580-5

Florida Real Estate
Exam Manual,

26th Edition

George Gaines, Jr., David
Coleman, and Linda Crawford
8% x 11, 192 pages, 16100326, 2002

$23.30 paper
ISBN: 0-7931-6069-3

Florida Real Estate
Principles, Practices

& Law,

26th Edition

George Gaines, Jr., David
Coleman, and Linda Crawford
8% x 11, 488 pages, 16100126, 2002

$39.20 paper
ISBN: 0-7931-6068-5

Georgia Real Estate:
Practice & Law

Dearborn Real Estate
Education

8% x 11, 200 pages, 15108601, 2002

$25.20 paper
ISBN: 0-7931-2588-X

Idaho Real Estate:
Practice & Law,

10th Edition

Dearborn Real Estate
Education, Chuck Byers,
Consulting Editor

8% x 11, 184 pages, 15102010, 2002

$25.20 paper
ISBN: 0-7931-4940-1

Maryland Real Estate:
Practice & Law,

10th Edition

H. Warren Crawford and
Donald White

8% x 11, 160 pages, 15100810, 2001
$25.20 paper
ISBN: 0-7931-4845-6

MCE Texas Real Estate
Professionals

Ralph Tamper, DREI, GRI,
CREIL CBR

8% x 11, 180 pages, 15205001, 1998
$27.50 paper
ISBN: 0-7931-2925-7

Massachusetts
Real Estate:
Practice & Law,
5Sth Edition

David L. Kent

8% x 11, 96 pages, 15101305, 1996
$25.20 paper
ISBN: 0-7931-1623-6

Modern Real Estate
Practice in lllinois,

4th Edition

Filmore W. Galaty,

Wellington J. Allaway, and
Robert C. Kyle

8% x 11, 572 pages, 15107004, 2001

$45.85 paper
ISBN: 0-7931-4257-1

Modern Real Estate
Practice in New York,
7th Edition Update

Edith Lank

8% x 11, 480 pages, 1510527A, 2001

$47.50 paper
ISBN: 0-7931-4363-2

Modern Real Estate
Practice in

North Carolina,

4th Edition Update

Fillmore W. Galaty, Wellington
J. Allaway, and Robert C. Kyle,
with Gary W. Taylor,
Consulting Editor

8% x 11, 512 pages, 1510664A, 2002

$44.90 paper
ISBN: 0-7931-5058-2

Modern Real Estate
Practice in Ohio,

5th Edition

Filmore W. Galaty, Wellington
J. Allaway, Robert C. Kyle,

and Thomas A. Enerva,
Consulting Editor

8% x 11, 473 pages, 15105805, 2001
$49.55 paper

ISBN: 0-7931-4229-6

Modern Real

Estate Practice in
Pennsylvania,

9th Edition

Thomas J. Bellairs, James
Helsel, Jr., James Goldsmith,
Esq., and Jim Skindzier, DREI,
Consulting Editor

8% x 11, 600 pages, 15101709, 2002
$42.95 paper

ISBN: 0-7931-4561-9

Modern Real Estate
Practice in Texas,

11th Edition

Cheryl Peat Nance, Ph.D.,
DREI, CREI

8% x 11, 528 pages, 15100611, 2002

$46.85 paper
ISBN: 0-7931-5293-3

New York Real Estate
Exam Review,

2nd Edition

Dearborn Real Estate
Education

8% x 11, 150 pages, 15103902, 2000

$23.95 paper
ISBN: 0-7931-3724-1

Texas Real Estate
Agency,

5th Edition

Donna Peeples and Minor
Peeples, 111

8% x 11, 304 pages, 15600505, 2002

$34.95 paper
ISBN: 0-7931-5341-7

Texas Real Estate
Contracts,

2nd Edition

Ralph Tamper, DREI,
GRI, CREI, CBR

8% x 11, 312 pages, 15601803, 2002
$37.05 paper
ISBN: 0-7931-5562-2

Virginia Real Estate:
Practice & Law,

6th Edition

Doris Barrell

8% x 11, 168 pages, 15103506, 2002
$16.95 paper
ISBN: 0-7931-4847-2

Wisconsin Real Estate:
Practice & Law,

10th Edition

Lawrence Sager

8% x 11, 172 pages, 15103610, 2000
$25.20 paper
ISBN: 0-7931-3596-6
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Insurance Licensing & Continuing Education

Annuities

3rd Edition

8% x 11, 181 pages, 54041703, 2001
$27.00 paper, ISBN: 0-7931-4456-6
Annuities Today

1st Edition (Rev.)

8% x 11, 37 pages, 59111801, 2002
$27.00 paper, ISBN: 0-7931-4883-9
Basics of Asset Allocation
1st Edition (Rev.)

8% x 11, 69 pages, 59201801, 2002
$27.00 paper, ISBN: 0-7931-4895-2
Basics of Estate Planning
1st Edition (Rev.)

8% x 11, 55 pages, 59181801, 2002
$27.00 paper, ISBN: 0-7931-4892-8
Business Succession
Planning

1st Edition (Rev.)

8% x 11, 129 pages, 54401801, 2002
$37.00 paper, ISBN: 0-7931-5327-1
Charitable Giving

1st Edition

8% x 11, 100 pages, 54681101, 2001
$37.00 paper, ISBN: 0-7931-4633-X

Designing Financial

8% x 11, 112 pages, 54410703, 2002
$27.00 paper, ISBN: 0-7931-5266-6
Executive Benefit Planning
8% x 11, 210 pages, 54521801, 2001
$37.00 paper, ISBN: 0-7931-5179-1
401(k) Plans

4th Edition

8% x 11, 153 pages, 54371804, 2002
$37.00 paper, ISBN: 0-7931-5185-6
403(b) Plans

2nd Edition

8% x 11, 152 pages, 54641802, 2002
$37.00 paper, ISBN: 0-7931-5210-0
Individual and

Family Markets

Sth Edition (Rev.)

81 x 11, 208 pages, 54091905, 2001
$27.00 paper, ISBN: 0-7931-5235-6
Introduction to

Financial Products

2nd Edition (Rev.)

8% x 11, 295 pages, 54431102, 2001
$37.00 paper, ISBN: 0-7931-4468-X
Introduction to

Group Insurance

5Sth Edition

8% x 11, 153 pages, 54301705, 2001

$27.00 paper, ISBN: 0-7931-5238-0

Life Insurance Today
1st Edition (Rev.)

8% x 11, 44 pages, 59161801, 2002
$27.00 paper, ISBN: 0-7931-4898-7

Long-Term Care

3rd Edition (Rev.)

8% x 11, 223 pages, 54071803, 2001
$27.00 paper, ISBN: 0-7931-4799-9
Long-Term Care Suitability
1st Edition (Rev.)

8% x 11, 168 pages, 54421801, 2002
$27.00 paper, ISBN: 0-7931-5330-1
Market Conduct for

Life Insurance Agents

1st Edition (Rev.)

8% x 11, 100 pages, 54671701, 2002
$27.00 paper, ISBN: 0-7931-4841-3
PASSTRAK® Health
Insurance License Exam
Manual

8% x 11, 280 pages, 53120201, 2002
$26.00 paper, ISBN: 0-7931-5353-0
PASSTRAK?® Life and
Health Insurance License
Exam Manual

5th Edition

8% x 11, 238 pages, 54421404, 2001
$37.00 paper, ISBN: 0-7931-4981-9
Retirement Plan Design
1st Edition (Rev.)

8% x 11, 47 pages, 59131801, 2002
$27.00 paper, ISBN: 0-7931-4901-0
Retirement Plan Types

1st Edition (Rev.)

8% x 11, 43 pages, 59121801, 2002
$27.00 paper, ISBN: 0-7931-4911-8
Retirement Plans for
Small Businesses

1st Edition (Rev.)

8% x 11, 103 pages, 54421801, 2001
$37.00 paper, ISBN: 0-7931-4639-9
Rollovers

2nd Edition

8% x 11, 89 pages, 54611802, 2002
$37.00 paper, ISBN: 0-7931-5289-5

g <

=} . . . . . . . . .
g"g For more information on our Estate Planning Life Insurance in Action Pensions and Profit Sharing
‘@ g complete line of insurance 6th Edition (Rev. B) 1st Edition (Rev.) 8th Edition
i licensing and continuing edu- ~ 8%x 11, 325 pages, 5414136A, 2001 8% x 11, 66 pages, 59171801, 2002 8% x 11, 369 pages, 54152608, 2001
O . . $50.00 paper, ISBN: 0-7391-4462-0  $27.00 paper, ISBN: 0-7931-4880-4  $50.00 paper, ISBN: 0-7931-5030-2
sl F  cation, visit www.dearborn.com
Y =0 or call our customer service Ethics fpr the Insurance Life In_surance Suitability Principles of Retirement
== department at 1-800-824-8742., Profe§§|onal Tst Edition (Rev.) Plann.lr.\g
S= 3rd Edition (Rev.) 8% x 11, 113 pages, 54661801, 2001  4th Edition
a =
£S

Senior Health Care

1st Edition (Rev.)

8% x 11, 46 pages, 59151801, 2002
$27.00 paper, ISBN: 0-7931-4908-8
Senior Needs Planning
2nd Edition

8% x 11, 160 pages, 54151102, 2001
$37.00 paper, ISBN: 0-7931-5216-X

Strategies .

ond Edi?ion $27.00 paper, ISBN: 0-7931-4621-6 8% x 11, 404 pages, 53120305, 2001  Taxation of Financial
Introduction to Life $30.00 paper, ISBN: 0-7931-4475-2  products

8% x 11, 230 pages, 54132902, 2001 . o1 ey

$37.00 paper, ISBN: 0-7931-5037.-x  Underwriting PASSTRAK® Life and 2nd Edition

Disability Income Insurance
8% x 11, 248 pages, 54261801, 2002
$27.00 paper, ISBN: 0-7931-5263-1
Distributions from
Qualified Plans

3rd Edition

8% x 11, 161 pages, 54161803, 2002
$37.00 paper, ISBN: 0-7931-5252-6
Equity Indexed Annuities
1st Edition (Rev.)

8% x 11, 145 pages, 54111801, 2001
$27.00 paper, ISBN: 0-7931-4921-5

11th Edition (Rev.)

8% x 11, 268 pages, 54051811, 2001
$27.00 paper, ISBN: 0-7931-4930-4
Introduction to Trusts

1st Edition (Rev.)

8% x 11, 95 pages, 54130601, 2001
$37.00 paper, ISBN: 0-7931-4933-9
Investing Retirement Assets
2nd Edition

8% x 11, 52 pages, 59141802, 2002
$27.00 paper, ISBN: 0-7931-5284-4

Health Insurance
Questions and Answers
5Sth Edition

8% x 11, 148 pages, 53083905, 2001
$20.00 paper, ISBN: 0-7931-4851-0

PASSTRAK?® Life Insurance
License Exam Manual

8% x 11, 359 pages, 53120101, 2002
$26.00 paper, ISBN: 0-7931-5352-2
PASSTRAK® Property

and Casualty Insurance
License Exam Manual

6th Edition

8% x 11, 300 pages, 40910106, 2001
$26.00 paper, ISBN: 0-7931-4209-1

8% x 11, 145 pages, 54471802, 2002
$37.00 paper, ISBN: 0-7931-5191-0
Total Needs Planning

6th Edition (Rev.)

8% x 11, 150 pages, 5410186A, 2002
$27.00 paper, ISBN: 0-7931-5933-4

Understanding IRAs

2nd Edition

8% x 11, 97 pages, 54591902, 2002
$27.00 paper, ISBN: 0-7931-5204-6
Universal Life Insurance
1st Edition

8% x 11, 150 pages, 54360501, 2001
$27.00 paper, ISBN: 0-7931-4509-0
Variable Universal Life

1st Edition (Rev.)

8% x 11, 83 pages, 54351801, 2002
$27.00 paper, ISBN: 0-7931-5336-0

Dearborn

Financial Services
A Kaplan Professional Company

www.dearborntrade.com
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Securities

All Dearborn PASSTRAK" securities titles
are updated frequently with short lead
times on their revisions. For complete
details on current editions and prices,
please call our customer service depart-
ment at: 1-800-245-BOOK.

All securities titles are authored

by the editorial staff of Dearborn
Financial Institute, Inc.

Series 6

Investment Company/Variable Contracts
Limited Representative

PASSTRAK Series 6 Premier Set
0-7931-5413-8, $135.00

PASSTRAK Series 6 Complete
Course on CD-ROM Set
0-7931-4978-9, $205.00

PASSTRAK Series 6 Print Set
0-7931-4992-4, $79.00

PASSTRAK Series 6 Online
Complete Course
Price: $160.00

PASSTRAK Series 6 Drill and
Practice Online Exam
Price: $75.00

1-800-245-2665

Series 7
General Securities Representative

PASSTRAK Series 7 Premier Set
0-7931-4927-4, $249.00

PASSTRAK Series 7 Complete
Course CD-ROM Set
0-7931-4926-6, $315.00

PASSTRAK Series 7 Print Set
0-7931-4925-8, $159.00

New! PASSTRAK Series 7
Online Complete Course
Price: $275.00

PASSTRAK Series 7 Drill and
Practice Online Exam
Price: $75.00

Dearborn

Financial Services
A Kaplan Professional Company

Series 24

General Securities Principal

PASSTRAK Series 24 Premier Set
0-7931-6234-3, $245.00

Series 26

Investment Company/Variable Contracts
Limited Principal

PASSTRAK Series 26 Premier Set
0-7931-5024-8, $185.00

PASSTRAK Series 26 Drill and
Practice Online Exam
Price: $75.00

(7]
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Now available! Online complete
courses and online drill and practice
exams. For more information about
our online offerings, visit us today at
www.dearborn.com.

PASSTRAK Premier Set

Includes the interactive License Exam Manual
Workbook, state-of-the-art Drill and Practice
CD-ROM, and practice final exams.

PASSTRAK Complete Course
CD-ROM Set

Includes the interactive License Exam Manual
Workbook, Complete Course on CD-ROM,
and practice final exams.

PASSTRAK Print Set

Includes the interactive License Exam Manual
Workbook and practice final exams.

PASSTRAK Drill and Practice
Online Exam

An online question-and-answer format with
interactive and flexible exam-preparation system.
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Author Index

Akright, Carol

Funding Your Dreams
Generation to Generation, 28

Aldisert, Lisa
Valuing People, 39

Allaway, Wellington ).

Modern R.E. Practice,
16th Ed., 44

Mod. R.E. Prac. in IL,
4th Ed., 47

Mod. R.E. Prac. in NC,
4th Ed., 47

Mod. R.E. Prac. in OH,
5th Ed., 47

Real Estate Study Guide,
16th Ed., 45
Allen, Marcus T.

R.E. Principles,
7th Ed., 45

Alonzo, Roy S.

Upstart Gde. to Own. & Mng.
a Bar or Tavern, 39

Upstart Gde. to Own. & Mng.
a Restaurant, 39

Amoruso, Dena
Homebuyer’s Kit, 5th Ed., 41
Homeseller’s Kit, 5th Ed., 41

Anderson, Carol
Your Clients for Life, 31

Anderson, Lowell
California R.E. Practice,
4th Ed., 47

Anthony, Mitch

Financial Professional’s Guide
to Persuading 1 or 1,000, 27

New Retirementality, 30

Selling with Emotional
Intelligence, 10

Storyselling for Financial
Advisors, 31

Your Clients for Life, 31

Arkebauer, James
Going Public, 34
Leading-Edge Business

Planning for Entrepreneurs,
36

Association of Small
Business Development
Centers

Franchising 101, 34

Aun, Michael

Toastmasters International
Guide to Successful Speaking,
39

Axman, Andi

Launching Your Home-Based
Business, 35

Baird, Floyd M.
Property Management,
6th Ed., 44

Bangs, David H. Jr.

Business Planning Guide,
9th Ed., 32

Launching Your Home-Based
Business, 35

Market Planning Guide,
6th Ed., 36

100 Best Retirement
Businesses, 36

Real World Entrepreneur Field
Guide, 37

Restaurant Planning Guide,
2nd Ed., 37

Restaurant Start-Up Guide,
2nd Ed., 37

Smart Steps to Smart
Choices, 38

Start-Up Guide, 3rd Ed., 38

Barletta, Martha
Marketing to Women, 36

Barney, Colleen
Best Intentions, 26

Barrell, Doris

Essentials of R.E. Finance,
10th Ed., 47

Virginia R.E.: Practice & Law,
6th Ed., 47
Barry, James A.
Let’s Talk Money, 18

Baum, David
Lightning in a Bottle, 36
Randori Principles, 37
Beal, Dave
Manufacturing Works, 36
Bell, Chip
Service Magic, 1
Bellairs, Herbert .
Mod. R.E. Prac. in PA,
9th Ed., 47

Bennett, Jarratt G.
Maximize Your Inheritance, 29

Bergman, Judson
Financial Professional’s Guide
to Separate Account
Management, 21
Bernstein, Jake

How to Trade the New Single
Stock Futures, 28

No Bull Investing, 20
Bly, Robert
Six-Figure Consultant, 38

Booher, Dianna
From Contact to Contract, 9

Briles, Judith
Dollars & Sense of Divorce, 26

Broadhead, Rick
Selling Online, 38

Bronchick, William
Flipping Properties, 25, 41
Secrets of Financing Real Estate
Deals from a Millionaire Real
Estate Investor, 7
Brown, Carolann Doherty
Safer Investing in Volatile
Markets, 30
Bruss, Robert J.
California R.E. Law, 5th Ed., 47

Buchholz, Barbara B.
Successful Homebuilding and
Remodeling, 42
Burns, Gene
Making Big Money Investing in
Foreclosures, 5
Burns, Tim
entrepreneurship.com, 33

Byers, Chuck
Idaho R.E.: Practice & Law,
10th Ed., 47
Caplan, Suzanne
High Profit Financial
Management for Your
Small Business, 35
Carroll, Jim
Selling Online, 38
Caslione, John A.
Global Manifest Destiny, 34
Caughman, Joyce L.
R.E. Prospecting,
2nd Ed., 45

Chambers, Larry

Credibility Marketing, 33
Chowdhury, Subir

Design for Six Sigma, 24, 33

Power of Design for

Six Sigma, 24, 37

Power of Six Sigma, 24, 37

Cohn, Mike

Keep or Sell Your Business, 35

Coleman, David S.

Florida Cont. Education for R.E.

Brokers & Salespersons,
2003-2004 Ed., 47

Florida R.E. Exam Manual,
26th Ed., 47

Florida Post-Licensing
Education for R.E.
Salespersons, 5th Ed., 47

Florida R.E. Principles,
Practices & Law, 26th Ed., 47

Real Estate Math, 5th Ed., 45

Collins, Victoria
Best Intentions, 26

Connolly, Mickey
Communication Catalyst, 33

Conti, Peter
Making Big Money Investing
in Foreclosures, 5
Making Big Money Investing
in Real Estate, 25, 41
Cook, Frank
21 Things | Wish My Broker
Had Told Me, 45
Cooper, Evan
Attract and Retain the Affluent
Investor, 26
Corbin, Carolyn
Great Leaders See the Future
First, 34
Cortesi, Gerald R.
Mastering Real Estate
Principles, 3rd Ed., 44
Crager, William
Financial Professional’s Guide
to Separate Account
Management, 21
Crane, Margaret
Successful Homebuilding and
Remodeling, 42
Crawford, H. Warren
Maryland R.E.: Practice & Law,
10th Ed., 47
Crawford, Linda L.
Florida R.E. Broker’s Guide, 22

Florida R.E. Exam Manual,
26th Ed., 47

Florida R.E. Principles,
Practices & Law, 26th Ed., 47

Real Estate Math,
5th Ed., 45
Cross, Carla
Buyer Beware, 40
On Track to Success in 30
Days, 44
R.E. Agent’s Business Planning
Guide, 45
Up and Running in 30 Days,
2nd Ed., 45
Cyr, John E.
R.E. Brokerage, 5th Ed., 45

Dahlistrom, Robert
Flipping Properties, 25, 41

de Heer, Robert

Realty Bluebook, 32nd Ed.,
Rev., 45

Realty Bluebook Financial
Tables, 45
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Bienes Raices: An English-
Spanish Real Estate
Dictionary, 40

Exam Prep. State-Specific
Booklets, 46

Georgia R.E.: Practice & Law,
47

Guide to Passing the Experior
R.E. Exam, 44

Idaho R.E.: Practice & Law,
10th Ed., 47

New York R.E. Exam Review,
2nd Ed., 47
DeMoss, Gary
Financial Professional’s Guide
to Persuading 1 or 1,000, 27
Deutsch, Bob
R.E. Agent’s Action Gde./List.
& Sales Success, 44
Domini, Amy
Socially Responsible
Investing, 31
Douglas, Ann
Family Finance, 27

Downing, Neil
Maximize Your IRA, 30
New IRAs and How to Make
Them Work for You, 30
Duening, Thomas N.
Always Think Big, 32

Dugan, Ann
Franchising 101, 34

Enerva, Thomas

Mod. R.E. Prac. in OH,

5th Ed., 47
Ericksen, Gregory K.

Ernst & Young Entrepreneur
Of The Year Award Insights
from the Winner’s Circle, 34

Erlandson, Eddie

Radical Change, Radical

Results, 15
Fattah, Hassan
P2P, 36

Fink, Steven
Sticky Fingers, 38
Finkel, David
Making Big Money Investing in
Foreclosures, 5

Making Big Money Investing
in Real Estate, 25, 41

1-800-245-2665

Fisher, Jeffrey D.
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2003-2004 Ed.,

23.20P, 0793160782, 47

Florida Post-Licensing

Education for R.E

Salespersons, 5th Ed.,
40.35P, 0793145805, 47

Florida Real Estate Broker’s
Guide Update,
79.45P, 0793160618, 22

Florida R.E. Exam Manual,
26th Ed.,
23.30P, 0793160693, 47

Florida R.E. Principles,
Practices & Law, 26th Ed.,
39.20P, 0793160685, 47

Florida Salesperson

Prelicensing Key Point

Review Audio CDs,
34.55A, 0793160758, 43

Folio Phenomenon,
18.95P, 0793154103, 28

For Sale by Owner Kit,
4th Ed.,
17.95P, 0793150264, 41

401(k) Plans, 4th Ed.,
37.00P, 0793151856, 48

403(b) Plans, 2nd Ed.,
37.00P, 0793152100, 48

Franchising 101,
22.95P, 1574100971, 34

From Contact to Contract,
19.95P, 0793168007, 9

From Kitchen to Market,
3rd Ed.,
28.95P, 1574101382, 34

Full Price,
25.00H, 0793139546, 34

Fundamentals of R.E.
Appraisal, 8th Ed.,
52.35P, 0793142709, 44

Funding Your Dreams
Generation to Generation,
19.95P, 0793137136, 28

Future of Real Estate,
21.95P, 0793115841, 44

G

Get Out of Debt Kit
18.95P, 0793160073, 24, 28

Getting to “Closed,’
17.95P, 0793153891, 34

Georgia R.E.: Practice and
Law,
25.20P, 079312588X, 47

Global Entrepreneur,
29.95P, 1574101242, 34

Global Manifest Destiny,
27.00H, 0793145023, 34

Going Public,
29.95P, 0793128358, 34

Great Leaders See the
Future First,
25.00H, 0793136857, 34

Guide to Passing the
Experior Real Estate Exam,
30.70P, 0793145988, 44

Guide to Passing the PSI
R.E. Exam, 4th Ed.,
30.55P, 0793138493, 44

Guide to Passing the PSI
R.E. Exam, Rel. 1.3,
46.45S, 0793145481, 43

H

Here Today, Here
Tomorrow,
19.95P, 0793145538, 35

High Profit Financial
Management for Your
Small Business,

22.95P, 1574101285, 35

Home Inspection
Troubleshooter
14.95P, 0793110912, 41

Homebuyer’s Kit, 5th Ed.,
15.95P, 0793144388, 41

Homeseller’s Kit, 5th Ed.,
15.95P, 0793144396, 41
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Houses: lllus. Guide to
Construction, 3rd Ed.,
28.30P, 0793129672, 44

H/T Buy a Business,
19.95P, 0793104505, 35

H/T Form Your Own

Corporation w/o a Lawyer

for Under $75, 26th Ed.,
19.95P, 1574101250, 35

H/T Form Your Own “S”

Corporation & Avoid

Double-Taxation, 2nd Ed.,
23.95P, 1574101269, 35

H/T Profit by Forming Your
Own Limited Liability
Company,

21.95P, 0936894938, 35

H/T Succeed as a Lifestyle
Entrepreneur,
18.95P, 0793164184, 16

H/T Trade the New Single
Stock Futures
40.00H, 0793157811, 28

H/T Use Uniform Resid.
Apprsl. Report, 2nd Ed.,
36.95P, 0793108071

Human Resources:
Mastering Yr. Sm. Bus.,
22.95P, 1574100181, 35

Hybrid Company,
27.00H, 0793142946, 35

Idaho R.E.: Practice & Law,
10th Ed.,
25.20P, 0793149401, 47

If You're Clueless About
Accounting and Finance,
15.95P, 0793128811, 28

If You're Clueless About
Buying a Home,
15.95P, 079313112X, 41

If You're Clueless About
Financial Planning,
15.95P, 0793129885, 28

If You're Clueless
About Insurance,
15.95P, 0793127181, 28

1-800-245-2665

If You're Clueless About
Mutual Funds,
15.95P, 0793125545, 28

If You're Clueless About
Starting Your Own Business,
15.95P, 1574100939, 35

If You're Clueless About the
Stock Market, 2nd Ed.,
17.95P, 0793143675, 28

Individual and Family
Markets, 5th Ed.,
27.00P, 0793152356, 48

Insider’s Guide to
Managing Your Credit,
15.95P, 079312669X, 28

Intro. to Financial Products,
2nd Ed., Rev.,
37.00P, 079314468X, 48

Intro. to Group Insurance,
5th Ed.,
27.00P, 0793146216, 48

Intro. to Life Underwriting,
11th Ed., Rev.,,
27.00P, 0793149304, 48

Intro. to Trusts, 7st Ed.,
37.00P, 0793149339, 48

Investing on a Shoestring,
17.95P, 0793130166, 29

Investing Retirement Assets,
2nd Ed.,
27.00P, 0793152844, 48

Investment Analysis
for Appraisers,
32.40P, 0793110696, 44

J

Just the Financial Facts,
16.95P, 0793143683, 27

K

Keep or Sell Your Business,
22.95P, 1574101390, 35

Keeping the Books, 5th Ed.,
22.95P, 1574101404, 35

Key Point Exam Review

Audio CDs for Modern Real

Estate Practice, 16th Ed.,
27.50A, 0793160774, 43

L

Landlord’s Handbook,
2nd Ed.,
29.95P, 0793127327, 41

Landlord’s Kit,
18.95P, 0793158737, 41

Landlord’s Troubleshooter,
2nd Ed.,
17.95P, 0793133440, 41

Language of R.E., 5th Ed.,
33.95P, 0793131936, 44

Language of R.E. Appraisal,
37.80P, 088462983X, 44

Launching Your Home-
Based Business,
22.95P, 157410053X, 35

Leading-Edge Business
Planning for Entrepreneurs,
22.95P, 157410117X, 36

Legendary Brands,
27.00H, 0793155606, 36

Lessons from the Legends
of Wall Street,
25.00H, 0793137152, 29

Let’s Talk Money
19.95P, 0793165040, 18

Life Insurance in Action,
27.00P, 0793148804, 48

Life Insurance Suitability,
27.00P, 0793152380, 48

Life Insurance Today,
27.00P, 0793148987, 48

Lightning in a Bottle,
18.95P, 0793135958, 36

Long-Term Care, 3rd Ed.,
27.00P, 0793147999, 48

Long-Term Care Suitability,
27.00P, 0793153301, 48

Loyalty Marketing for
the Internet Age,
25.95P, 0793140331, 36

Love, Marriage & Money,
15.95P, 0793126614, 29

M

MCE TX R.E. Prof.,
27.50P, 0793129257, 47

Making Big Money
Investing in Foreclosures,
18.95P, 0793173655, 5
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Making Big Money
Investing in Real Estate,
18.95P, 0793154154, 41

Managing Compliance,
37.00P, 0793168716, 23

Managing to Be Wealthy,
19.95P, 0793137160, 29

Manufactured Houses,
14.95P, 0793111498, 41

Manufacturing Works
29.95H, 0793151988, 36

Market Conduct for Life
Insurance Agents,
27.00P, 0793148413, 48

Market Gurus,
25.00H, 0793145953, 29

Market Planning Guide,
6th Ed.,
22.95P, 0793159717, 36

Marketing: Mastering Your
Small Business,
22.95P, 1574100203, 36

Marketing to Women,
23.00H, 0793159636, 36

Maryland R.E.: Practice &
Law, 10th Ed.,
25.20P, 0793148456, 47

Massachusetts R.E.:
Practice & Law, 5th Ed.,
25.20P, 0793116236, 47

Mastering Fundamental
Analysis,
26.95H, 0793128730, 29

Mastering Online Investing,
19.95P, 0793141508, 29

Mastering R.E. Math, 7th Ed.,
30.95P, 0793135230, 44

Mastering R.E. Math,
25.95V, 0793114993, 43
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Mastering R.E. Principles,
3rd Ed.,
47.05P, 0793141168, 44

Mastering Technical
Analysis,
27.00H, 0793133599, 29

Maximize Your Inheritance,
22.95P, 0793133300, 29

Maximize Your IRA,
18.95P, 0793128536, 30

Million Dollar Car and
$250,000 Pizza,
16.95P, 0793135931, 30

Millionaire Real Estate
Mentor,
21.95P, 0793166861, 3

Mod. R.E. Prac., 16th Ed.,
48.80P, 0793144280, 44

Mod. R.E. Prac., IL, 4th Ed.,
45.85P, 0793142571, 47

Mod. R.E. Prac. in NY,
7th Ed., Update,
47.50P, 0793143632, 47

Mod. R.E. Prac. in NC,
4th Ed., Update,
44 90P, 0793150582, 47

Mod. R.E. Prac. in OH,
Sth Ed.,
49.55P, 0793142296, 47

Mod. R.E. Prac. in PA,
9th Ed.,
42.95P, 0793145619, 47

Mod. R.E. Prac. in TX,
11th Ed.,
46.85P, 0793152933, 47

More Rags to Riches,
16.95P, 0793145546, 30

Mortgage Kit, 5th Ed.,
19.95P, 0793153719, 25, 42

Multiply Your Success with
Real Estate Assistants,
26.75P, 0793107768, 44

N

New Business Models for
the New Economy,
24.95H, 0793151538, 44

New IRAs and How to
Make Them Work for You,
18.95P, 0793154162, 30

New Retirementality,
16.95P, 0793141826, 30

New York R.E. Exam
Review, 2nd Ed.,
23.95P, 0793137241, 47

No Bull Investing,
18.95P, 0793162742, 20

0

On Track to Success in
30 Days,
24.95P, 0793122252, 44

100 Best Retirement
Businesses,
15.95P, 0936894547, 36

100 Best Stocks to Own
in America, 7th Ed.,
22.95P, 0793144361, 30

OnTrak,
39.00P, 0793110556

Options Workbook, 2nd Ed.,
40.00P, 0793153883, 30

P

P2P,
27.00H, 0793148782, 36

PASSTRAK Health Insurance
License Exam Manual
26.00P, 0793153530, 48

PASSTRAK Life and Health
Insurance LEM, 5th Ed.,
30.00P, 0793144752, 48

PASSTRAK Life and Health
Insurance Q&A, 5th Ed.,
20.00P, 0793148510, 48

PASSTRAK Life Insurance
License Exam Manual,
26.00P, 0793153522, 48

PASSTRAK Property/Casualty
Insurance LEM, 6th Ed.,
26.00P, 0793142091, 48

PASSTRAK Property/Casualty
Personal Lines Insurance
LEM,

26.00P, 079316043X, 23

PASSTRAK Property/Casualty
Insurance Questions and
Answers,

20.00P, 0793161088, 23

Pensions & Profit Sharing,
8th Ed.,
50.00P, 0793150302, 48

Permission-Based E-Mail
Marketing That Works!,
24.95P, 0793142954, 36

Personal Finance Kit,
15.95P, 0793117135, 30

Portraits of Success
18.95P, 0793152593, 36

Power of Design for
Six Sigma,
17.95H, 079316060X, 37

Power of Six Sigma,
17.95H, 0793144345, 37

Power R.E. Letters, 3rd Ed.,
39.95P+D, 0793124743, 44

Principles of Retirement
Planning, 4th Ed.,
37.00P, 0793149819, 48

Problems and Solutions in
Small Business Mgmt.,
36.75P, 0936894717, 37

Professional Assistant,
35.65P, 0793117747, 44

Profitable Real
Estate Investing,
19.95P, 0793131804, 42

Property Management,
6th Ed.,
45.60P, 0793131170, 44

Proven Proposal Strategies
to Win More Business,
29.95H, 1574100882, 37

Q

Q&A to Help You Pass the
R.E. Appraisal Exams, 3rd Ed.,
43.20P, 0793136563, 44

Q&A to Help You Pass the
R.E. Exam, 6th Ed.,
30.70P, 0793135826, 44

Q&A to Help You Pass the
R.E. Exam, Rel. 5.3,
46.60S, 0793145473, 43

R

Radical Change, Radical
Results
25.00H, 0793173639, 15

Rags to Riches,
16.95P, 0793133920, 30

Randori Principles,
22.00H, 0793148626, 37

R.E. a la Carte,
17.95P, 0793143535, 42

R.E. Agent’s Action
Guide/List & Sales Success,
23.95P, 0793107148, 44

R.E. Agent’s Business
Planning Guide,
25.95P, 0793109558, 45

R.E. Brokerage, 5th Ed.,
45.60P, 0793131553, 45

R.E. Ethics, 3rd Ed.,
18.35P, 0793112362, 45

R.E. Exam Guide (ASI),
6th Ed.,
30.55P, 0793136555, 45

R.E. Exam Guide,
45.35S, 0793145465, 43

R.E. Fundamentals, 6th Ed.,
29.15P, 0793164710, 22

R.E. Investor’s Tax Guide,
4th Ed.,
31.60P, 079316978X, 22

R.E. Math, 5th Ed.,
33.90, 0793116341, 45

R.E. Office Management,
3rd Ed.,
53.55P, 0793115302, 45

R.E. Principles, 7th Ed.,
75.15H, 0793141834, 45

R.E. Prospecting, 2nd Ed.,
24.95P, 0793109450, 45

R.E. Sales Handbook,
10th Ed.,
21.95P, 0793109477, 45

R.E. Study Guide, 16th Ed.,
19.70P, 0793144299, 45

R.E. Study Guide,
39.95S, 0793160731, 43
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Reading Between the Lies,
25.00H, 0793169453, 19

Real World Entrepreneur
Field Guide,
59.95P, 1574101137, 37

Realty Bluebook,
32nd Ed., Rev.,
29.05P, 0793142741, 45

Realty Bluebook
Financial Tables,
13.70P, 0793110165, 45

Red Zone Management,
25.00H, 0793142466, 37

Reinvent Your Work,
19.95P, 0793145511, 37

Restaurant Planning Guide,
2nd Ed.,
22.95P, 1574100262, 37

Restaurant Start-Up Guide,
2nd Ed.,
22.95P, 1574101374, 37

Retirement Plan Design,
27.00P, 0793149010, 48

Retirement Plan Types,
27.00P, 0793149118, 48

Retirement Plans for
Small Businesses,
37.00P, 0793146399, 48

Retrain Your Business Brain,
19.95P, 079317015X, 12

Rollovers, 2nd Ed.,
37.00P, 0793152895, 48

Rude Awakenings,
25.00H, 079315197X, 37

S

Safer Investing in
Volatile Markets,
18.95P, 0793151481, 30

Sales Don’t Just Happen
15.95P, 0793154634, 38

Savvy Renters’ Kit, 2nd Ed.,
22.95P, 0793128552, 42

Secrets of a
Millionaire Landlord,
18.95P, 0793148251, 42

Secrets of a Millionaire
Real Estate Investor,
18.95P, 0793137055, 42

1-800-245-2665

Secrets of Financing Real
Estate Deals from a
Millionaire Real Estate
Investor,

18.95P, 0793168201, 7

Secure Your Financial
Future Investing in
Real Estate

18.95P, 0793161290, 6

Securities Titles, 49

For Prices & Order #'s Call
1-800-245-2665 (BOOK).

Series 6 Investment
Company/Variable
Contracts Limited

Series 7 General
Securities Representative

Series 24 General
Securities Principal

Series 26 Invest.
Company/Variable
Contracts Limited
Principal

Select Winning Stocks
Using Financial Statements,
19.95P, 0793131529, 31

Seller Beware!
16.95P, 0793128560, 42

Selling Online,
19.95P, 0793145171, 38

Selling Real Estate without
Paying Taxes
19.95P, 0793167981, 8

Selling with Emotional
Intelligence,
22.00H, 0793161282, 10

Senior Health Care,
27.00P, 0793149088, 48

Senior Needs Planning,
37.00P, 079315216X, 48

Service Magic
18.95P, 0793164672, 1

Settle Your Tax Debt,
19.95P, 0793128366, 31

Six-Figure Consultant,
29.95H, 157410120X, 38

Smart Money Guide to
Bargain Homes,
15.95P, 0793107474, 42

Smart Staffing,
19.95P, 1574100955, 38

Smart Steps to
Smart Choices,
22.95P, 1574100211, 38

Socially Responsible
Investing,
19.95P, 0793141737, 31

Soul of an Organization,
19.95P, 0793157803, 38

Start-Up Guide, 3rd Ed.,
22.95P, 1574101153, 38

Starting from “No,”
17.95P, 1574101226, 38

State and Local

Government Workers’

Retirement Savings Guide,
18.95P, 0793159512, 31

State-Specific Real
Estate Basics,
46

Steps to Small Business
Start-Up, 4th Ed.,
22.95P, 1574101323, 38

Sticky Fingers,
26.00H, 0793148278, 38

Storyselling for
Financial Advisors,
30.00H, 0793136644, 31

Strategic Planning for New
& Emerging Businesses,
2nd Ed.,

35.00H, 1574101145, 38

Successful Homebuilding
and Remodeling,
22.95P, 0793128838, 42

SuccessMaster IL,
163.70S, 0793152941, 43

SuccessMaster Math Tutor,
46.45S, 0793130476, 43

SuccessMaster Ntl. Ed.,
163.70S, 079313515X, 43

SuccessMaster TX: 60-Hour
Principles Set,
158.95S, 0793153573, 43

SuccessMaster TX: 64-Hour
Principles Set,
158.95S, 0793153581, 43

SuccessMaster WA,
163.70S, 079315295X, 43

Survey of Advanced Sales,
8th Ed.,
37.00P, 0793169143, 23

T

Take Control with Your
401(k),
18.95P, 0793154111, 31

Take Stock,
19.95P, 0793141494, 31
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Target Marketing, 3rd Ed.,
22.95P, 1574100270, 39

Targeting the Over-55
Client, 2nd Ed.,
19.95P, 0793130883, 45

Taxation of Financial
Products, 2nd Ed.,
37.00P, 0793151910, 48

Terri Murphy’s e-Listing

and e-Selling Secrets for

the Technologically Clueless,
24.95P, 0793135486, 42

Terri Murphy'’s e-Listing
and e-Selling Secrets,
19.95A, 0793144825, 43

Terri Murphy’s Listing &
Selling Secrets,
24.95H, 0793115450, 45

Texas R.E. Agency, 5th Ed.,
34.95P, 0793153417, 47

Texas R.E. Contracts, 2nd Ed.,,
37.05P, 0793155622, 47

365 Ways to Simplify
Your Work Life,
8.95P, 0793122813, 39

To Hell and Back,
22.00H, 0793149223, 31

Toastmasters International
Guide to Successful
Speaking,

17.95P, 0793123526, 39

Top Gun Financial Sales,
35.00H, 0793160642, 21

Total Needs Planning,
6th Ed., Rev.,
27.00P, 0793159334, 48
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True Leaders,
25.00H, 079314826X, 39

Truth, Trust, and the
Bottom Line,
25.00H, 079314163X, 39

21 Things | Wish My Broker
Had Told Me,
16.95P, 0793154375, 45

U

Understanding
Homeowners 2000,
27.00P, 0793160545, 23

Understanding IRAs, 2nd Ed.,
27.00P, 0793152046, 48

Understanding Personal
Auto,
27.00P, 0793160510, 23

Uniform Standards of

Professional Appraisal

Practice, 10th Ed.,
32.40P, 0793160766, 45

Universal Life Insurance,
27.00P, 0793145090, 48

Up & Running in 30 Days,
2nd Ed.,
28.50P, 079314485X, 45

Upstart Guide to
Owning/Managing a
Bar or Tavern,

15.95P, 0936894679, 39

Upstart Guide to Owning/
Managing a Bed
and Breakfast,

15.95P, 0936894652, 39

Upstart Guide to Owning/
Managing a Restaurant,
15.95P, 093689489X, 39

Upstart Small Business
Legal Guide, 2nd Ed.,
29.95P+D, 1574100920, 39

\

Valuing People,
27.00H, 0793150159, 39

Variable Universal Life,
27.00P, 0793153360, 48

Virginia R.E.: Practice &
Law, 6th Ed.,
16.95P, 0793148472, 47

w

What No One Ever Tells
You about Starting Your
Own Business,

17.95P, 1574101129, 39

Will Kit, 2nd Ed.,
18.95P, 0793146054, 31

Wisconsin R.E.: Practice
and Law, 10th Ed.,
25.20P, 0793135966, 47

Y

Your Clients for Life,
35.00H, 0793149541, 31

Your Guide to Passing the
AMP R.E. Exam, 3rd Ed.,
30.05P, 0793145139, 45

Your Guide to Passing the
AMP R.E. Exam,
150.25S, 0793153107, 43
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Order Department Bookstore Discount Schedule

Dearborn Assorted Frontlist and Backlist
Trade Division

. . Copies % Discount Terms
30 South Wacker Drive, Suite 2500

b it I=9 e 20% Prepaid orders only;
Chicago, Illinois 60606-7481 Freight & Handling— .
800-245-2665 (Book) $3.50 for 1st book, $.50 5
SAN 211-2280 for each additional book w
1
FAX 312-836-9958 Copies % Discount  Terms 3
10+ e 47% Plus Actual Postage o
Net 30 days
CUSTOMER NO: SHIP TO NO:
Name Name
Address Address
City City
State Z1p State Zip
Ship Via Terms Order Date
Special Instructions
Purchase Order No: Salesperson:
Qry. TITLE ISBN PRICE | DISCOUNT |AMOUNT
TOTAL

Dearborn

Trade Publishing
A Kaplan Professional Company

1-800-245-2665 61
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Retail Discount Schedule

Assorted Hardcover and Paperback

Copies % Discount Terms

| B 20%  Prepaid orders only;*
Freight & Handling
$3.50 for 1st book,

$.50 for each additional book**

Copies % Discount Terms
104 o, 47%  Plus Actual Postage**
Net 30 days

*Prepaid applies only to NEW accounts.
** Shipping rates for 50 US States only. Please call for
international rates.
Additional discounts are available to purchasers
of nonreturnable books. Please write for details.

CO-OP advertising available on selected titles in
selected markets. If you desire CO-OP allowances,
please write Sales Manager with specific requests.

Terms: Net—All bills must be paid within 30 days.
We will not ship to delinquent accounts.

Delinquent accounts are subject to a monthly interest
charge of 1.5% unless a satisfactory payment plan
has been approved by Dearborn Trade.

New accounts must furnish credit information
(three recognized trade accounts plus bank) and
phone number.

Individual Buyers

Enclose payment with order. Add $5.00 for postage
and handling. Orders shipped to the following states
must include applicable sales tax: CA, FL, IL, NY.
VISA or MASTERCARD accepted. Provide card
number, expiration date, and signature.

Shipping and Handling
Freight charges are FOB Aurora, IL 60504.

We ship UPS unless otherwise specified. Orders
over 150 pounds will be shipped via best direct
truck service.

Price Changes

Dates, prices, titles, and specifications are subject
to change without notice. The listing of price is
not intended to control the retail prices.

Return Policy

Unmarked books in saleable condition may be
returned for credit by customers anytime after

90 days from invoice date until six months after
they are declared no longer available in an official
notice in Publishers Weekly.

Invoice number, date of purchase, and purchase
discount must be supplied.

Customer is responsible for payment of postage
on returns.

Damaged books will not be credited.

If retailers make returns that do not comply with
these instructions, they will be credited at a flat
discount of 50% from the Trade list price.

Distribution Center Location

Books are to be returned to our Distribution Center:
Dearborn Trade Returns Department
940 Enterprise Street
Aurora, IL 60504

Claims for damaged, short, or misshipments must be
reported directly to us immediately. Any claim made
30 days after invoice date will not be accepted. Claims
must include invoice number and reason for claim.

Wholesale Discount Schedule

Copies Terms
1-9 books...20% Add $3.50 shipping &
cash with order.* handling for first book,
$.50 for each additional book’™
Copies Terms
10+, 50% Customer pays shipping

* Applies only to NEW accounts.

** Shipping rates for 50 US states only. Please call for
international rates.

Additional discounts are available upon request to
buyers of books on a nonreturnable basis.

Terms: Net 60 days.

Delinquent accounts will not be shipped and are
subject to a 1.5% interest charge unless a satisfactory
payment plan has been approved by Dearborn Trade.

Return Policy

Unmarked books in saleable condition may be returned
for credit by customers anytime after 90 days from
invoice date until 180 days after they are declared no
longer available in an official notice in Publishers Weekly.

Invoice number, date of purchase, and purchase
discount must be supplied.

Customer is responsible for payment of postage

on returns.

Damaged books will not be credited.

If wholesalers make returns that do not comply with

these instructions, they will be credited at THE
MAXIMUM ALLOWABLE DISCOUNT for each

title returned.

www.dearborntrade.com



International Rights Representation

Baltic States & Eastern Europe
Prava | Prevodi

Ana Milenkovic

Koste Jovanovica 18

11000 Belgrade, Yugoslavia

Tel: +381-11-460-290

Fax: +381-11-472-146

E-mail: ana@pip.co.yu

Brazil

International Editors

Flavia Sala

Rua Dom Manuel, 166

CEP 04602-050 Sao Paulo, Brazil
E-mail: fsala@dglnet.com.br

China

Various agents,
all non-exclusive basis

France

La Nouvelle Agence
Vanessa Kling

7, Rue Corneille

75006 Paris, France

Tel: 331-432-58560

Fax: 331-432-54798
E-mail LNAPARIS@aol.com

Germany

Michael Meller Literary Agency
Michael Meller

Sandstrabe 33

80335 Munich, Germany

Tel: 89-3663-71

Fax: 89-3663-72

E-mail: m.meller@melleragency.com

Greece

OA Literary Agency
Omiros Avramides

1, Kritis Street,

GR 190 03 Markopoulo, Greece
Fax: 30-299-23409

E-mail: homer@otenet.gr

Hungary

LEX Copyright

Dr. George Tibor Szanto
Szemere utca 21

1054 Budapest, Hungary

Tel: +36-1-332-9430

Fax: +36-1-331-6181

E-mail: lexcopy.bp@mail.datanet.hu

1-800-245-2665

Israel

Harris/Elon Agency

Efrat Lev

P.O. Box 8528

Jerusalem 91083 Israel

Tel: 972-256-33237

Fax: 972-256-18711

E-mail: litagent@netvision.net.il

Italy

Piergiorgio Nicolazzini
Literary Agency

Piergiorgio Nicolazzini

via G.B. Moroni 22

20146 Milano, Italy

Tel: 39 02 48713365

Fax: 39 02 48713365

E-mail: piergiorgio.nicolazzini@tin.it

Japan

Non-exclusive

Japan Uni Agency

Miko Yamanouchi

Tokyodo Jinbocho No. 2 Bldg.,

1-27 Kanda Jinbocho, Chiyoda-Ku,
Tokyo 101, Japan

Fax: 81-3-3294-5173

E-mail: miko.yamanouchi®@japanuni.co.jp

Tuttle-Mori Agency

Makiko Takeuchi

2-15 Kanda Jimbocho, Chiyoda-Ku
Tokyo 101, Japan

Tel: 813-323-040814

Fax: 813-323-45249

E-mail: makiko@tuttlemori.twics.com

Korea

Various agents,
all non-exclusive basis

Latin America
International Editors
Nicolas Costa

Avda. Cabildo, 1156

1426 Buenos Aires, Argentina
E-mail: costa@lvd.com.ar

Romania

International Copyright Agency
Simona Kessler

Bd. Magheru 35, bl. A, sc. A

Et.4, apt. 42, Bucharest 1, Romania
Tel: 401 650 3457

Fax: 401 312 9252

E-mail: skessler@fx.ro

Russia

Permissions & Rights
Konstantin Paltchikov
Bolshaya Bronnaya St. 6A, Rm 412
103670 Moscow, Russia

Tel: +7-095-203-5280

E-mail: prava@aha.ru

Spain and Portugal

International Editors
Isabel Monteagudo
Rambla de Cataluiia, 63, 30 1a
08007 Barcelona, Spain

Tel: 34 93 2158812

Fax: 34 93 4873583

E-mail: ieco@es.inter.net
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Turkey

Nurcihan Kesim Literary Agency
Asli Karasuil

P.O. Box 868, 34436

Sirkeci Istanbul, Turkey

(for packages)

Cemil Aslanguder sok.

Bahar Sitesi 9/3, 80280
Gayreteppe Istanbul Turkey

Tel: (90212) 288-5237/275-5625
Fax: (90212) 274-2223

E-mail: kesim@superonline.com

All Other Territories

Kay Stanish

Manager of International and

Subsidiary Rights

30 South Wacker Drive, Suite 2500
Chicago, IL 60606 USA

Tel: 312-894-0555

Fax: 312-836-1021

E-mail: stanish@dearborn.com

Juli Cullen
International Coordinator

30 South Wacker Drive, Suite 2500
Chicago, IL 60606 USA

Tel: 312-894-0339

Fax: 312-836-1021

E-mail: cullen@dearborn.com
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Dearborn Trade

30 South Wacker Drive,
Suite 2500

Chicago, lllinois 60606-7481
312-836-4400

SAN: 211-2280

Fax: 312-836-1021
Toll-free Order Number
800-245-2665 (Book)
www.dearborntrade.com

Dearborn Trade
Customer Service
Toll-free: 800-245-2665
Fax: 312-836-1146

Dearborn Trade
Sales & Marketing
Representation

Cynthia Zigmund

Vice President and Publisher
312-894-0437
zigmund@dearborn.com

Paul Mallon
Director of Sales

312-894-0381
mallon@dearborn.com

Robin Bermel
Director of Special Sales
(Finance, Investing

& Real Estate)
312-894-0455
bermel@dearborn.com

Terri Joseph
Special Sales Account Executive

gEntre reneurship and
aIes Marketing)

312-894-0307
tjoseph@dearborn.com

Mindi Rowland

Special Sales Account Executive
(Management)
312-894-0410
rowland@dearborn.com

Leslie Banks
Marketing Director

312-894-0304
banks@dearborn.com

Courtney Goethals

Publicist
&Flnance Investing, and
eal Estate)

312-894-0322
goethals@dearborn.com

Elizabeth Bacher
Publicist
(Management, Sales &
Marketing, and
Entrepreneurship)
312-894-0525
bacher@dearborn.com

Nakisha Haywood
Publicity Assistant
312-894-0566
haywood@dearborn.com

Heide LaVaque

Marketing Coordinator
(Advertising & Library Sales)
312-894-0454
lavaque@dearborn.com

Stephanie Holmes
Sales Assistant

312-894-0404
holmes@dearborn.com

International
Distribution

Canada

To order:

Jaguar Book Group
100 Armstrong Ave.
Georgetown, Ontario

L7G 554

Ph: 905-877-4483

Fax: 905-877-4410
sales@jaguarbookgroup.ca

For sales and marketing
information, contact:
Jacqueline Gross &
Associates, Inc.

One Atlantic Avenue,

Ste. 105

Toronto, Ontario, M6K 3E7
416-531-6737

Sales representatives:
Jacqueline Gross
National Accounts

Ph: 416-531-4941

Fax: 416-531-4259
jackie@jacquelinegross.com

Gayle Voycey

Customer Support

Ph: 416-531-6737

Fax: 416-531-4259
gayle@jacquelinegross.com

Jane Mckay

SW Ontario

Ph: 416-256-9629

Fax: 416-256-7369
jane@jacquelinegross.com

Anik Robitaille

Ont E, Quebec, Maritimes
Ph: 514-278-9022

Fax: 514-278-9390
anik@jacquelinegross.com

Craig Siddall
British Columbia, Yukon
csiddall@siddall-assoc.com

lolanda Millar
imillar@siddall-assoc.com

Maire Skelly

Ph: 604-662-3511

Fax: 604-683-7540
mskelly@siddall-assoc.com

Darlene Morrow

North Alberta & Sask
Ph/Fax: 780-434-9722
dmorrow@siddall-assoc.com

Alexia Penny

South Alta, Manitoba
Ph/Fax: 403-202-0922
apenny@siddall-assoc.com

Australia/New Zealand
Woodslane Pty. Ltd.

Unit 7/5 Vuko Place
Warriewood, NSW 2102

PO Box 935

Mona Vale, NSW 2103
Australia

Ph: 61-2-997-05111

Fax: 61-2-997-05002
info@woodslane.com.au

India

Cranbury International
7 Clarendon Avenue

Suite 2

Montpelier, VT 05602

Ph: 802-223-6565

Fax: 802-223-6824
eatkin@
cranburyinternational.com

Cia/115B, Janakpuri
New Delhi 110058 India
Ph/Fax: 91-11-5500998
anybody@bol.net.in

Latin America,
Caribbean & Puerto Rico
Cranbury International

7 Clarendon Avenue

Suite 2

Montpelier, VT 05602

Ph: 802-223-6565

Fax: 802-223-6824

eatkin@
cranburyinternational.com

Military Market
JaGCO & Associates
258 Glastonbury Lane
Somerset, NY 08873-4934
Ph: 732-873-8595

Fax: 732-873-0530
jagcowigen@cs.com

Asia

Bookwise Asia Pte. Ltd.
Tao Siong, Lim

29, Tampines Street 92
Singapore 528879

Ph: 6587125 7/678514 75
Fax: 67880096
taosiong@singnet.com.sg

South Africa
Alternative Books CC
PO Box 1345

Ferndale 2160

South Africa

Ph: 27-11-792-7730
Fax: 27-11-792-7787
altbook@global.co.za

UK/Europe/Middle East
The Eurospan Group

3 Henrietta Street

Covent Garden

London WC2E 8LU, UK

Ph: 44 (0) 20 7845 0818

Fax: 44 (0) 20 7379 3313

All Other International
Markets

Kay Stanish
International & Subsidiary
Rights Manager

30 South Wacker Drive,
Suite 2500

Chicago, IL 60606 USA
Ph: 312-894-0555

Fax: 312-836-1021
stanish@dearborn.com

Juli Cullen
International Coordinator
30 South Wacker Drive,
Suite 2500

Ph: 312-894-0339

Fax: 312-836-1021
cullen@dearborn.com

www.dearborntrade.com



Dearborn is proud to be represented to the
book trade by these five excellent groups:

Midwest & South/
South Central:
Fujii Associates

Fujii Associates Office

Don Sturtz

1400 W. 47th Street, Suite *4
La Grange, IL 60525

Don Sturtz

e-mail:
donsturtz@fujiiassociates.com

Kathy Bogs, Office Mgr.

Ph: 708-354-2555

Fax: 708-354-6534

e-mail:
kathybogs@fujiiassociates.com

Kendall Mines

5810 Chicago Avenue South
Minneapolis, MN 55417

Ph: 612-874-6194

Fax: 612-874-6192

e-mail: kendallfujii@earthlink.net

Lee Craig

1400 W. 47th Street, Suite *4
LaGrange, IL 60525

Ph: 708-354-2555

Fax: 708-354-6534

e-mail: leecraig@fujiiassociates.com

Thomas Bowen

4151 Cobblers Lane

Dallas, TX 75287

Ph: 972-381-1828

Fax: 972-381-1829

e-mail: bowenfujii@msn.com

Mark Fleeman

161 Moorland
Valparaiso, IN 46385

Ph: 219-476-0346

Fax: 219-476-4366
e-mail: CoTaVa@msn.com

Andrew Holcomb

3216 Silk Oak Dr.

Austin, TX 78748

Ph: 512-291-5782

Fax: 512-291-5784

e-mail: holcombfujii@msn.com

Eric Heidemann

75 Sunny Hill Drive

Troy, MO 63379

Ph: 636-528-2546

Fax: 636-462-3074
e-mail: ericfujii@msn.com

Southeast:
Southern Territory
Associates, Inc.

Office:

Judy Stevenson, Business Mgr.
4508 64th Street

Lubbock, TX 79414

Ph: 806-799-9997

Fax: 806-799-9997

e-mail: sta77@flash.net

Janet H. Fairchild
3929 Sadlersville Road
Adams, TN 37010

Ph: 931-358-9446
Fax: 931-358-5892
e-mail: jhfsta@cs.com

Teresa Rolfe Kravtin

120 Red Oak Trail
LaGrange, GA 30240

Ph: 706-882-9014

Fax: 706-882-9014

e-mail: trkravtin@charter.net

Geoff Rizzo

518 S.E. Ashley Oaks Way
Stuart, FL 34997

Ph: 561-223-7776

Fax: 561-223-7131

e-mail: ratsorizzo1®@earthlink.net

Angie Smits

706 Magnolia St.
Greensboro, NC 27401
Ph: 336-574-1879

Fax: 336-275-3290
e-mail: hasmits@aol.com

West Coast and Rocky
Mountain States:
Stuart Associates

Stuart Associates Office
3118 Old Coach Drive
Camarillo, CA 93010
Reps:
Jeff Stuart
Brian Stuart
Joyce Abdill
Jim Sena
Dianna Stuart
Ph: 800-635-0326
805-482-8755
Fax:800-260-8532
805-388-8199
email: stuartassoc@earthlink.net

Mid-Atlantic:
Christopher Ward &
Company, Inc.

Chris Ward

Lindsay Ward

9 Partridge Trail

Sherman, CT 06784-9617

Ph: 860-355-8273

Fax: 860-350-8841

e-mail: CWardandCo®@aol.com

Tara Lombardozzi

12 North Dingle Road

Pawling, NY 12564

Ph: 860-355-8273

Fax: 860-355-4528

e-mail: tilombardozzi@earthlink.net

New England:
New England Book
Sales Company

Douglas G. Cochrane
Elanor B. Cochrane
22 Cavender Road
Hancock, NH 03449
Ph: 603-525-4378
Fax: 603-525-3046

Anthony P. Giordano
Five Volunteer Road
Hingham, MA 02043
Ph: 781-749-5769
Fax: 781-749-3052

Thank you for
your business,
we appreciate it!
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Profit from These HOTPropertles' —

STHOR OF FLNLDING WEALTH

MILLIONAIRE
REAL ESTATE
MENTOR

THE SECRETS TO FINANCIAL FREEDOM
THROUGH REAL ESTATE INVESTING

A SMART ALTERMATIVE

SELLING
REAL ESTATE

SECURE YOUR
FINANCIAL
B ECL R

WITHOUT
PAYING TAXES

A GUIDETO CAPITAL GAINS TAX AITE

INVESTING IN
REAL ESTATE

—~

MARTIN
STONE

SPENCER
STRAUSS

KEVIN C. MYERS

Making

Big Money
Investing 1n
Foreclosures

. WITHOUT

Peter Conti, David Finkel & Gene Burns

Dearborn Trade — The Leader in Real Estate Publishing and Education

Dearborn

Trade Publishing
A Kaplan Professional Company

30 S. Wacker Drive, Ste. 2500, Chicago, IL 60606-7481

Presorted
Standard Mail
U.S. Postage

PAID

Gurnee, IL
Permit No. 41

ISBN: 0X-7301-2810





