
Women Represent $6 Trillion in Buying Power
How much money are you giving away to your competition? 



Don’t Let This Opportunity Slip Away!   

In today’s extraordinarily competitive environment, marketing to women is the fastest track 
to sales growth, share dominance, and profit improvement. In Marketing to Women, marketing
authority Martha Barletta reveals a proven plan to capture $6 trillion in women’s buying power.

Share the Message with Your Colleagues
To receive a FREE review copy of Marketing to Women call 1-800-621-9621, ext. 4307.
Excellent discounts available for quantity purchases, starting at only ten copies.

Want to hear the message in person? Martha Barletta, president of The TrendSight Group,
is a recognized authority on gender-focused marketing strategies for wooing women 
consumers. Her lively style and passion for her topic make her a popular speaker at 
organizations including Volvo Cars (Sweden), Wachovia Bank, Allstate Insurance,
and Northwestern University’s Kellogg Graduate School of Management.

30 South Wacker Drive, Suite 2500
Chicago, IL 60606-7481“ The numbers are unequivocal. The gender differences are undeniable.

The opportunity is unarguable. The market is enormous.
The competitive advantage is inevitable. The opportunity—trillions of
dollars in the U.S. alone—is waiting.”

–from the foreword of Marketing to Women by Tom Peters

Marketing to Women by Martha Barletta, $23 hardcover, 
288 pages, 6x9, ISBN 0-7931-5963-6, Dearborn Trade Publishing


